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PUBLIC  UTILITIES 


ON  WEDNESDAY,  MARCH  31,  THE  NEW  YORK  EVENING 
POST  will  issue  its  Second  Annual  Supplement  devoted  exclusively  to 
Public  Utilities,  including  Traction,  Gas,  Electric  Light,  Heat  and  Power 
Companies.  It  will  aim  to  be  the  most  complete  treatment  which  the 
subject  has  yet  received.  Besides  a  comprehensive  account  of  the 
rise,  the  progress,  the  present  state  of  development,  and  the  future 
outlook  of  Public  Utilities  throughout  the  country  it  will  contain  a 
large  number  of  specially  contributed  articles  by  recognized  experts 
in  the  different  branches,  and  sketches  of  men  eminent  in  this  held. 

*  *  * 

RECOGNIZING  THE  TREMENDOUS  STRIDES  MADE  by 
Public  Utilities  generally  during  the  past  few  years  and  the  increasing 
importance,  stability,and  value  of  their  securities,  The  Evening  Post 
has  undertaken  a  serious  consideration  and  discussion  of  the  subject 
and  will  present  in  this  issue  a  clear  and  concise  exposition  of  the 
fundamentals  governing  them,  together  with  information  that  every 
banker  and  investor  should  possess  in  order  properly  to  distinguish 
between  substantial  and  conservative  undertakings  and  those  that  are 
of  less  assured  character  and  standing.  Every  phase  of  the  Public 
Utility  situation  will  be  dealt  with. 

*  *  * 

WHILE  IT  WILL  BE  DESIGNED  TO  FOLLOW  and  supple¬ 
ment  the  First  Annual  Public  Utility  Number,  and  will  cover  much 
new  ground,  it  will  by  no  means  ignore  the  fields  to  which  the  first 
number  was  largely  devoted. 

*  *  * 

THAT  ISSUE  DISCUSSED  IN  SPECIAL  ARTICLES  by  the 
expert  staff  of  The  Evening  Post,  and  in  original  contributions  by 
leaders  in  the  field  of  Public  Utilities,  construction,  finance,  manage¬ 
ment,  and  regulation,  such  subjects  as  Position  of  Public  Utility 
Securities  in  the  Various  Markets;  What  Investors  Should  Know; 
Analyzing  Financial  Statements,  etc.;  Influence  of  Public  Service 
Commissions  in  Standardizing  and  Regulating  Capitalization,  Rates, 
etc.;  Question  of  Providing  Funds  for  Replacements;  How  Security 
Holders  Have  Fared  in  Cases  of  Receivership,  etc.;  Influence  of  Public 
Utility  Enterprises  on  Population  and  Wealth  of  Communities;  Prac¬ 


tical  Questions  of  Engineering  and  Finance;  Instances  of  Great  En¬ 
gineering  Obstacles  Overcome;  Legis.ation,  Past,  Present  and  Pros¬ 
pective;  Future  Use  of  Electricity  from  Water  Power,  etc.;  Relation 
of  Corporations  to  the  Public;  Standards  of  Publicity. 

*  * 

THE  FORTHCOMING  ISSUE  WILL  DEAL  not  only  with 
these  subjects,  but  will  present  up-to-date  information  regarding: 
New  Projects  under  construction  now,  completed  during  1914,  or 
about  to  be  undertaken  in  various  parts  of  the  country.  North,  South, 
East,  West,  and  in  neighboring  fields,  such  as  Canada,  West  Indies, 
Hawaii.  How  public  utilities  stood  up  as  compared  with  other  invest¬ 
ment  securities  during  the  depression  caused  by  the  European  war. 
Description  of  typical  properties  and  articles  on  their  mcmagement 
and  governing  principle  as  regards  attitude  toward  the  public,  toward 
highest  standards  of  maintenance  and  operation,  etc. 

*  *  * 

THERE  WILL  BE  ARTICLES  by  representative  men  in  all 
sides  of  public  utilities  management,  on  subjects  of  engineering, 
finance  operation.  Sketches  of  leaders  in  this  field  in  various  parts 
of  the  country.  IN  SHORT,  WITH  OR  WITHOUT  THE  FIRST 
ISSUE,  IT  WILL  BE  AN  ENCYCLOPEDIA  ON  THE  SUBJECT 
OF  PUBLIC  UTILITIES  IN  THIS  PART  OF  THE  WORLD. 

«  *  * 

THE  PUBLIC  UTILITIES  NUMBER  will  go  to  many  thous¬ 
ands  of  investors,  and  because  of  the  unique  and  authoritative  posi¬ 
tion  enjoyed  by  this  newspaper  its  influence  will  be  broadly  felt 
throughout  the  country, 

*  *  * 

THE  PUBLIC  UTILITIES  NUMBER  provides  an  exceptional 
opportunity  for  advertising  the  securities  of  individual  companies  and 
groups  of  companies,  also  the  announcements  of  Bankers  dealing  in 
Public  Utility  Securities. 

*  *  * 

MANY  OF  THE  MOST  IMPORTANT  CORPORATIONS  in 
the  country  have  engaged  space  in  which  to  tell  the  story  of  their 
own  progress. 


For  advertising  rates  or  other  information  address 

Public  Utilities  Department 

New  IJtrrli  Jtienin^ 

20  Vesey  Street,  New  York 
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PROFITABLE  NEWSPAPER  ADVERTISING. 


NEW  YORK’S  GREATEST  REAL  ESTATE  OPERATOR  WRITES 

INTERESTINGLY. 

Joseph  P.  Day,  author  of  the  following  article,  is  the  real  estate  operator  who,  during  the  past  five  years,  has  spent 
one  million  dollars  for  newspaper  advertising;  has  the  largest  real  estate  business  in  the  world.  He  is  a 
persistent  and  consistent  advertiser  and  has,  in  his  time,  engineered  some  of  the  most  remarkable 
realty  movements  ever  recorded  in  and  around  New  York.  His  optimistic  views  regarding 
the  market  are  well  founded,  and  based  upon  intimate  knowledge  of  conditions, 
and  should  be  read  by  everyone. 


The  real  estate  market,  like  everything 
else  all  along  the  line,  has  been  suffering 
from  the  general  depression,  resultant 
from  the  great  European  war  and  from 
the  unsettled  conditions  pending  the  set¬ 
tlement  of  the  tariff  question,  the  cur¬ 
rency  bill  and  other  national  measures, 
but  with  the  adjustment  of  these  ques¬ 
tions  and  with  the  breaking  of  the  New 
Year,  1915  gave  promise  of-  the  begin¬ 
ning  of  a  new  era,  not  only  in  real  estate 
investment  but  in  every  form  of  invest¬ 
ment. 

This  promise  has  materialized  very 
substantially  in  the  last  two  months  and 
bears  out  the  statement  that  we  have 
gone  through  the  darkest,  dullest  period 
and  that  now  a  big  rift  in  the  cloud  of 
depression  is  brightening  up  every  line 
of  business.  A  concrete  example  of  this 
is  the  opening  up  of  a  large  glass  fac- 
torv  which,  at  the  outbreak  of  the  war. 
bad  laid  off  more  than  three-quarters  of 
its  help:  then,  as  the  period  of  financial 
depression  became  worse,  completely 
closed  down,  and  which  now  is  not  only 
working  its  entire  force  of  manv  thou¬ 
sand  people,  but  is  taking  on  additional 
help  and  this  was  not  for  war  orders. 

MOVEY  MORE  PI.ENTTFUL. 

.\nother  indication  of  this  new  era  is 
the  fart  that  money  has  loosed  up  since 
the  bond  and  stock  markets  have  opened, 
and  brokers  and  investors  are  able  to 
secure  money  at  2  per  cent,  interest. 
These  arc  not  call  loans,  but  time  loans 
of  thirty,  sixty  and  ninetv  days.  This 
easier  money  of  course  affects  the  real 
estate  market  to  a  ereat  extent,  as  build¬ 
ing  operations,  which  this  fall  practi- 
callv  ceased,  have  now  started  very  ac¬ 
tively  and  properties  free  and  clear  of 
mortgages  have  been  sold  for  cash. 

The  exports  of  this  country  sirtre  the 
great  war  began  have  amounted  to  al¬ 
most  half  a  billion  dollars.  This  means 
that  a  great  many  articles  formerly 
manufactured  abroad  are  being  manufac¬ 
tured  in  the  United  States  and,  con«c- 
nuently,  there  is  great  activity  in  the 
factory  site  line  of  the  real  estate  busi¬ 
ness — new  factories  are  going  up  and 
established  factories  are  enlarging  their 
quarters. 

All  this  has  given  confidence  to  the 
real  estate  market.  Many  old  estates 
have  shown  this  confidence,  as.  for  ex¬ 
ample.  the  Nicholas  Schultz  Estate,  by 
desiring  to  sell  five  improved  Manhat¬ 
tan  parcels  and  one  Bronx  corner  plot. 
This  confidence  was  shown  to  be  well 
placed,  as  these  parcels  were  success¬ 
fully  disposed  of  to  the  buving  public 
for  the  sum  of  $15R..500.  .Another  re¬ 
cent  sale  was  the  disposal  of  nine  im¬ 
proved  Manhattan  parcels,  four  of 
«'bich  were  corner  plots  of  the  Yung 
Estate,  which  brought  S.355.700. 

Then,  in  Tanuary.  there  was  sold  a 
plot,  consisting  of  an  entire  block  front 
— Eighth  avenue,  .Mrd  to  .'14th  streets,  on 
which  is  to  he  erected  a  building  to 
house  the  printing  and  allied  trades. 
This  involved  over  $2,000,000  and  is  the 
starter  of  new  life  in  what  is  called  the 
Pennsylvania  Terminal  Section. 

XEW  X'PTOWX  I.E.^SE. 

.Another  sign  of  ach'vitv  is  the  closing 
of  the  Brokaw  Brothers’  lease  at  42nd 
street  and  Broadway,  and  the  Arnold 
Constable  &  Co.  lease  recently  consum¬ 
mated.  These  show  the  general  unward 
trend  of  values  in  the  Pennsylvania  and 
Grand  Central  Terminal  Zones.  .Also  at 
one  of  the  special  sales  days  in  the 
Vesey  street  auction  room,  parcels  were 
sold  at  prices  in  excess  of  the  assessed 
valuation  placed  on  them  by  the  City  of 
New  York.  This,  in  itself,  showed  that 
eVen  the  recent  raising  of  the  tax  rate 


from  .0179  to  0.187  did  not  deter  the 
real  estate  buyer,  as  the  farsighted  in¬ 
vestor  realizes  that  prices  are  now  at 
low  bottom  and  that  when  the  war  is 
over  a  wave  of  prosperity  will  roll  over 


A  bid  rift  in  the  cloud  of  de- 
t>rcssion  is  brightening  up  every 
line  of  business. 

0 

Nineteen  fifteen  gives  promise  of 
the  beginning  of  a  new  era  not  only 
in  real  estate,  but  in  ej'ery  form  of 
investment. 

0 

Another  indication  of  this  new 
era  is  the  fact  that  money  is  easy 
since  the  stock  and  bond  markets 
have  opened  and  brokers  and  in¬ 
vestors  are  able  to  secure  accom¬ 
modation  at  2  per  cent,  interest 

0 

These  are  not  call  loans  but  time 
loans  of  thirty,  si.vty  and  ninety 
days. 

0 

This  easier  money  affects  the  real 
estate  market  to  a  great  extent  as 
building  operations  which  last  fall 
practically  ceased  have  now  started 
very  actively  and  properties  free 
and  clear  of  mortgages  have  been 
sold  for  cash. 

0 

The  exports  of  this  country  since 
the  great  war  began  have  amounted 
to  almost  half  a  billion  dollars. 

0 

This  firm  proved  conclusively  that 
it  pays  not  only  to  advertise  in  the 
large  city  dailies  but  in  the  small 
out-of-town  weekly  publications. 

0 

The  only  successful  zoay  for  a 
person  to  dispose  of  his  com¬ 
modities  is  to  advertise  in  the 
newspapers. 


this  country  that  will  send  up  the  price 
of  every  marketable  article. 

Consequently  the  time  to  buy  things  is 
now  as  a  saving  can  be  affected  in  all 
lines,  this  means  that  a  person  who 
wants  to  buy  a  piano  and  is  putting  off 
for  the  future  should  huy  it  now — peo¬ 
ple  who  want  homes,  should  huy  them 
now — the  way  to  locate  these  bargains  is 
through  the  advertising  that  appears  in 
the  newspapers. 

This  kind  of  .mi'ing  is  real  saving. 
The  means  of  bringing  this  optimistic 
view  before  the  public  is  to  advertise, 
not  spasmodically  hut  regularly,  and  in 
the  best  advertising  mediums.  One 
large  real  estate  firm  in  the  last  five 
vears  has  spent  over  one  million  dollars 
in  advertising  real  estate!  This  adver¬ 
tising  appeared  not  only  in  the  local  pa¬ 
pers.  hut  in  publications  throughout  the 
.‘state  and  even  in  the  papers  of  other 
States,  because  that  firm  realized  there 
were  many  investors  who  desired  hold¬ 
ings  not  only  in  their  own  localities,  hut 
wherever  there  was  a  chance  to  get  a 
real  bargain. 

AnVERTISINO  THAT  PAYS. 

This  firm  proved  conclusively  that  it 
pays  not  only  to  advertise  in  the  large 
city  dailies  but  in  tbp  smal)  out-of-town 


weekly  publications ;  it  also  found  that 
the  percentage  of  leads  from  these  out- 
of-town  mediums  compared  favorably 
with  the  number  of  leacls  received  from 
the  city  papers  taking  into  consideration 
the  circulation. 

Ihe  only  successful  way  for  a  person 
to  dispose  of  their  commodities  is  to 
advertise  in  the  best  advertising  me¬ 
diums,  and  the  only  way  for  a  paper  to 
secure  such  advertising  is  to  have  a  de¬ 
partment  that  is  constantly  on  the  alert 
watching  all  possible  leads,  calling  upon 
the  advertisers  and  impressing  strongly 
upon  them  the  advertising  value  of  their 
paper. 

Nearly  all  papers  offer  special  con¬ 
tract  prices  to  large  advertisers  who 
guarantee  to  usp  a  certain  amount  of 
space  in  their  paper  annually.  This 
space  does  not  have  to  be  equally  dis¬ 
tributed  over  a  period  of  fifty-two 
weeks,  but  may  contain  an  advertisement 
of  three  lines  single  column  one  week 
and  an  advertisement  of  fifty  to  one 
hundred  lines  double  column  next  week. 
By  this  means,  the  newspapers  are  as¬ 
sured  of  hundreds  of  dollars  worth  of 
advertising  and  it  leads  to  the  advertis¬ 
er’s  success  in  that  it  keeps  his  name 
constantly  before  the  public  eye.  This 
method  has  proved  a  great  success  in 
out-of-town  papers  as  well  as  New 
York  and  suburban  dailies. 

Another  idea  that  many  of  the  news¬ 
papers  in  this  country  might  follow  is 
a  standard  movement  set  by  one  of  the 
largest  New  York  dailies  in  which  it 
clearly  shows  the  prosperity  of  the  coun¬ 
try  since  the  beginning  of  the  war,  and 
says,  further,  that  if  everybody  would 
stop  talking  “hard  times’’  and  buy  the 
commodities  that  are  really  needed  by 
them,  this  country  would  be  facing  one 
of  the  greatest  eras  of  prosperity  that  it 
has  ever  known. 

SUPPLYING  NATIONS  AT  WAR. 

The  nations  at  war  have  naturally 
looked  toward  the  United  States,  the 
largest  neutral  country,  to  supply  their 
people  with  commodities  which  are  im¬ 
possible  for  them  to  manufacure  at  the 
present  time.  These  commodities  are 
chiefly  composed  of  wiheat.  textile  prod¬ 
ucts,  metals  and  cotton.  The  amount  of 
the  above  exports  is  clearly  shown  by 
the  rise  of  stock  in  the  market  in  these 
various  products.  A  large  cotton  order 
is  pending  with  the  United  States  Gov¬ 
ernment  to  supply  the  Allied  armies 
with  various  forms  of  cotton  used  in 
bandages  and  the  manufacture  of 
smokeless  gunpowder.  Should  this  or¬ 
der  be  placed  with  our  government,  one 
of  the  most  prominent  cotton  planters 
of  this  country  said  that  it  would  com¬ 
pletely  exhaust  this  country’s  entire  out¬ 
put  of  cotton  for  a  period  of  three 
years. 

.Additional  factory  sites  are  required 
by  the  manufacturers  of  textiles  and 
metals  to  supply  the  European  countries 
with  these  products.  Eactories  arc  con¬ 
tinually  enlarging  their  supply  of  help. 

Things  always  look  darkest  before  a 
boom,  and  let  us  remember  that  we  have 
not  had  a  boom  for  the  past  five  years; 
therefore,  with  the  rise  of  stocks  that 
must  follow  the  greatly  increased  ex¬ 
ports.  and  the  2  per  cent,  money,  the 
year  1915  has  dawned  with  more  possi¬ 
bilities  than  any  of  the  last  decade.  T'he 
period  of  prosperity  is  close  at  hand  and 
we  may  confidentially  look  for  the  grea*-- 
est  periods  of  prosperity  in  the  mnals 
of  history. 


TIMES’  NEW  HOME. 


Detroit  Paper  Move*  Into  New 

Building  and  Hat  First  Metropoli¬ 
tan  Tubular  One-Plate-to-One-Page 

Press,  Double  Width  Type  Ever 

Operated  in  This  Country. 

The  Detroit  Times  had  a  house 
warming  in  its  new  plant  at  73-75  and 
77  Bagley  avenue,  Tuesday,  the  second, 
from  one  to  five,  at  which  a  buffet 
luncheon  was  served  to  The  Times’  em¬ 
ployees.  and  guests.  Proprietor  James 
vSehermerhorn  was  in  his  element.  He 
was  proud  of  his  new  equipment.  The 
building  was  erected  on  plans  prepared 
by  Mr.  Schermerhorn  and  covers  The 
Times’  needs  fully  for  some  years  to 
come. 

It  is  a  five  story  building  and  base¬ 
ment,  located  near  the  new  civic  centre 
in  a  territory  that  is  fast  coming  into 
commercial  use,  a  block  and  a  half 
from  the  new  Hotel  Statler,  two  blocks 
from  the  new  Detroit  Athletic  Club  and 
only  a  few  blocks  from  the  Hotel  Cad¬ 
illac. 

The  chief  attraction  was  the  new 
.Metropolitan  Tubular  One-Plate-to- 
One-Page  Press,  manufactured  by  the 
Duplex  Printing  Press  Company.  It 
was  the  first  demonstration  of  the  new 
double-width  type.  Although  there  were 
some  delays  in  getting  started  on  the 
edition,  on  account  of  the  new  building 
and  new  machinery,  nevertheless  the 
operation  of  the  press  under  the  trying 
circumstances  was  voted  a  huge  success. 

The  edition  consisted  of  a  32-page  pa¬ 
per,  book  fold,  no  supplements,  every 
liage  consecutively  numbered  througli- 
out.  The  cuts  showed  up  remarkably 
well. 

The  Times’  press  will  produce  any 
even  number  of  pages  up  to  and  includ¬ 
ing  16  from  the  same  number  of  plates, 
at  the  rate  of  50,000  copies  per  hour, 
or  25,(XX)  copies  of  any  even  number  of 
pages  from  18  to  32. 

Mr.  Robert  Hoe,  the  president  of  the 
Duplex  Company,  was  one  of  the  inter¬ 
ested  spectators. 

To  a  representative  of  The  Eiutok 
AND  Publisher  he  said: 

“It  is  a  splendid  piece  of  machinery, 
and  we  are  pleased  beyond  measure  at 
the  successful  demonstration.  All  the 
theories  advanced  against  the  value  of 
the  double-width  tubular  are  exploded, 
and  the  machine  has  unquestionably 
been  proven  a  complete  success.  It  will 
produce  .50,000  papers  per  hour  of  any 
size,  book  fold,  from  four  to  sixteen 
pages,  and  25,000  per  hour,  book  fold, 
from  eighteen  to  thirty-two  pages. 
There  is  no  other  press  in  the  world 
that  will  do  this  from  one  set  of  plates, 
and  the  simplicity  and  flexibility  of 
this  machine  is  most  extraordinary. 
Any  section  may  be  used  as  a  color  sec¬ 
tion.  if  so  desired. 

“The  press  is  equipped  with  self-con¬ 
tained  paper  roll  stands,  and  Duplex 
patented  high  speed  folders.  Its  low 
construction  permits  of  plating  all  the 
cylinders  entirely  from  the  floor,  as  well 
as  the  adjustment  of  the  ink  fountains. 

“Because  of  its  form  the  tubular  plate 
may  be  made  at  least  25  per  cent,  thin¬ 
ner  than  the  semi-cylindrical  plate,  and 
this  greatly  increases  the  efficiency  of 
every  pound  of  stereotype  metal  used. 

“The  press  and  stereotype  machinery 
are  the  invention  of  Henry  E.  Beckman, 
our  superintendent.” _ 

Editors  Going  to  Frisco. 

The  National  Editorial  Association 
will  hold  its  thirtieth  annual  convention 
at  Eos  .Angeles.  Cal..  Tuesday,  June  29, 
to  Thursday,  July  1.  inclusive.  Numer¬ 
ous  cities  in  California  and  en  route 
have  offered  courtesies  to  the  association 
and  many  points  in  Colorado  and  Cali¬ 
fornia  will  be  visited,  as  well  as  the 
expositions  at  San  Francisco  and  San 
Diego,  whose  management  has  extended 
every  courtesy  to  the  members  of  the 
party.  The  association  will  be  guests 
of  the  following  cities  among  others : 
Topeka.  Kan. :  Hutchinson.  Kan. ;  Colo¬ 
rado  Springs,  Trinidad.  .Santa  Ee,  .Albu¬ 
querque,  Eos  .Angeles,  San  Diego,  River¬ 
side,  Redlands,  Oakland,  San  Francisco, 
>San  Jose,  Mojnterey  and  Sacramento. 
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WASHINGTON  TOPICS. 

Senator  Fletcher  of  Florida  Hit*  the 
Muck-Rakers  Who  Abuse  Freedom 
of  Pres*  by  Assailing  Administra¬ 
tions — Pastor  Pleads  for  Cleaner 
Reading  Matter — Consulship  for 
Newspaper  Man — Note*. 

(Special  <  nrrcHpotuii  nCi . ) 

Washincton,  I).  C'..  March  5. — Char- 
actcri/iiiK  the  press  of  the  I'nited  States 
as  tyrannical  and  misleading,  and  calling 
niK)n  the  public  men  to  break  the  chains 
which  he  declares  it  has  shackled  upon 
their  honest  convictions.  Senator  Dun¬ 
can  I'.  Kletcher  of  Florida  spoke  before 
the  Liberal  Religious  Union  of  All 
Soul's  t'nitarian  Church  on  “Integrity 
in  Public  Life"  in  Washington  a  few 
days  ago.  Keferrittg  to  alleged  muck¬ 
raking  scribes  who  started  the  work  of 
molrting  public  opinion,  wrongly  in  his 
estimation,  he  said :  “These  fellows 
should  have  been  halted  at  once.  Even 
Jefferson  was  an  advocate  of  a  press 
censor,,  and  such  a  ‘free  press’  as  we 
have  today  should  never  have  been 
l)orn.”  Senator  Fletcher  said  the  free 
nress  is  not  a  means  for  libeling  or  mak¬ 
ing  false  charges  against  the  statesman 
or  politician,  not  for  rousing  the  indig¬ 
nation  of  the  people  against  public  ser¬ 
vants  wrongly  accused  of  malfeasance. 
The  American  press,  he  averred,  must 
jilead  guilty  to  every  violation  of  the  de¬ 
fined  rights  of  free  press.  Fte  quoted 
from  various  sheets  of  the  last  century, 
which  started  their  attacks  by  branding 
Washington  a  thief  and  tyrant,  and  con¬ 
tinued  in  increasing  ratio  to  hurl  oppro¬ 
brium  at  all  administrations. 

Sensational  literature  “played  up”  iti 
the  public  press  was  attacked  Sunday  in 
a  sermon  by  the  Rev.  Earle  W'ilfley,  of 
the  Vermont  .^venue  Christian  Church, 
who  snoke  on  “Poison  in  Printer’s  Ink.” 
He  deplored  the  absence  of  Christian  lit¬ 
erature  from  the  library  tables  of  the 
average  home.  He  advised  parents  fer¬ 
vently  against  allowing  their  children  to 
read  the  cheap  fiction  that  savored  of 
the  blood  and  thunder,  and  added  “there 
is  no  poison  as  great  as  that  in  printer’s 
ink.” 

John  F.  Haley,  who  was  recently  con¬ 
firmed  as  collector  of  internal  revenue, 
District  of  Hawaii  was  formerly  con¬ 
nected  with  Pacific  Coast  newspapers, 
and  was  for  eight  years  editor  of  the 
Nevada  State  fournal  at  Reno.  In  1910 
he  went  to  Honolulu,  joined  the  staff 
of  the  Commercial  .Advertiser,  and  was 
assistant  editor  at  the  time  of  his  ap¬ 
pointment. 

T,.  M.  Lamm,  connected  with  the 
Washington  Post  for  the  past  four  and 
a  half  years,  recently  as  financial  and 
real  estate  editor,  has  resigned  to  take 
tip  his  own  work.  He  has  represented 
for  some  years  the  Newport  (R.  I.J 
Herald,  together  with  the  T.umher  World 
Review,  of  Chicago,  and  a  number  of 
other  trade  publications.  His  resignation 
took  effect  on  March  1. 

Francis  J.  Dve*'  Washington  corre¬ 
spondent  of  Oregon  and  California 
newspapers,  has  received  an  appointment 
in  the  consular  service. 

United  States  Senator  Joseph  I.ittle 
Rristow.  whose  term  of  office  expired 
on  March  4,  is  the  owner  of  the  S.alina 
CKan.l  State  Journal.  Tn  If^Ofl  he  pur¬ 
chased  the  Salina  Daily  Reptddicqn, 
which  he  edited  for  five  years.  \Micn 
he  was  appointed  private  secretary  to 
Gov.  E.  H.  Morrill,  he  sold  the  paper 
and  bought  the  Ottawa  fKan.)  Herald, 
which  he  owned  for  more  than  ten 
vears.  Tn  190.3  he  acquired  the  Salina 
State  Journal.  It  is  understood  that 
Mr.  Rristow.  now  that  he  has  retired 
to  private  life,  will  resume  active  charge 
of  his  newspaper. 

The  Washington  Herald  has  started  a 
crusade  against  the  sale  of  hahit  form¬ 
ing  drugs  with  startling  results.  Sev¬ 
eral  arrests  have  been  made  and  the 
Herald  is  given  credit  for  unearthing  an 
unhealthly  condition  of  affairs  in  the 
sale  of  prohibited  drugs. 

Hendrick  W.  Van  Loan,  Belgian  war 
correspondent  for  the  Associated  Press, 
lectured  on  "The  Seige  of  Antwerp" 
Jjefore  the  National  Press  Qub  last 
Thursday  night 


MAY  PASS  ANTI-A.  P.  BILL. 


Much  Interest  Center*  in  Fight  Now 
On  in  Indiana  Legislature. 

The  Indiana  Legislature  has  again  at¬ 
tracted  the  attention  of  newspaper  men 
by  its  fight  over  the  Clarke  Senate  bill, 
known  as  Senate  bill  315,  which  would 
place  all  press  associations  under_  the 
Public  Service  Commission  and  is  airned 
to  force  the  Associated  Press  and  sim¬ 
ilar  press  associations  in  Indiana  to  sell 
their  news  service  to  others  than  those 
now  holding  franchises. 

On  Monday  last  a  House  committee 
shelved  the  measure  but  on  Wednesday, 
after  a  Democratic  caucus,  the  bill  was 
brought  out  of  committee  with  a  divided 
report.  The  majority  report,  favoring 
passage,  was  signed  by  every  Democrat 
on  the  committee.  Jones,  Coons,  Doug¬ 
lass  of  Shelby,  Hebermel,  Sare  and 
Evelo.  The  minority  report  recommend¬ 
ing  indefinite  postponement  was  signed 
by  the  following  Republicans:  Wright, 
Cleary,  Waite  and  Miles. 

In  the  caucus,  Lieutenant-Governor 
O’Neill  detailed  the  plan  to  star  a  Demo¬ 
cratic  paper  in  Indianapolis  as  the  party 
organ.  He  impressed  on  his  hearers  the 
necessity  for  an  organ  by  reading  to 
them  an  article  from  the  New  York 
Sun,  which  carried  in  detail  the  story  of 
the  plans.  The  article,  he  said,  explained 
even  more  fully  than  he  was  able  to  do 
the  purpose  of  passing  Senate  bill  315. 
The  plan  is  now  to  rush  the  bill  through 
the  House^ _ 

PULITZER  EXECUTOR  CON¬ 
FIRMED. 

Surrogate  Denies  Petition  of  Heirs 
for  Removal  of  Mr.  Judson. 

Surrogate  Cohalan.  of  New  York,  has 
denied  the  motion  of  Arthur  Train, 
guardian  ad  litem  of  Ralph  Pulitzer,  Jr., 
and  Seward  Webb  Pulitzer,  grand-chil- 
dred  of  the  late  Joseph  Pulitzer,  to  re¬ 
move  Frederick  N.  Judson,  of  St.  Louis, 
as  an  executor  of  the  Pulitzer  estate. 

The  application  was  made  on  the 
ground  that  instead  of  accepting  a 
legacy  of  $50,000  for  his  services,  as 
provided  in  the  will,  Mr.  Judson  re¬ 
nounced  the  legacy  and  demanded  com¬ 
missions  amounting  to  nearly  $200,000. 

In  his  decision  the  Surrogate  did  not 
pass  on  the  question  whether  or  not 
Mr.  Judson  was  entitled  to  the  com¬ 
missions,  as  that  matter  is  now  before 
the  Supreme  Court  as  part  of  an  ac¬ 
counting  action. 

The  Surrogate  held  that  under  the 
law  an  executor  has  a  right  to  renounce 
a  legacy  and  demand  commissions.  He 
also  held  that  the  appointment  “under 
respective  limitations  prescribed  in  said 
codicil  of  January,  1910,”  under  which 
Mr.  Judson  took  up  his  duties,  did  not, 
as  Mr.  Train  argued,  refer  to  the  pay¬ 
ment  by  legacy.  He  was  of  the  opinion 
that  the  phrase  referred  only  to  the  fact 
that  Mr.  Judson’s  term  as  executor 
should  expire  when  Joseph  Pulitzer  2d 
reaches  the  age  of  thirty. 


Milwaukee  Free  Press  Sold. 

The  Milwaukee  Free  Press  has  been 
bought  by  a  syndicate  headed  by  Theo¬ 
dore  Kronshage,  of  Milwaukee,  stock 
holder  in  the  paper,  lawyer,  member  of 
the  board  of  normal  school  regents  and 
well  known  in  state  politics  through  sup¬ 
port  of  La  Follette  and  later  of  Mc¬ 
Govern.  and  Harry  W.  Bolens,  of  Port 
Washington,  former  candidate  for  lieu¬ 
tenant-governor  on  the  Democratic  tick¬ 
et  and  head  of  the  Gilson  Manufacturing 
Company  and  the  Port  M’ashington  Star. 
The  purchasers  have  until  March  20  to 
complete  the  deal,  having  paid  $10,000 
down.  If  the  deal  goes  through.  Harry 
P.  Myrick.  managing  editor,  one  of  the 
oldest  and  best  known  newspapermen  in 
Milwaukee,  who  has  been  managing 
editor  since  the  paper  was  established 
on  June  18.  1901,  will  retire. 


Visitors  to  New  York. 

Among  the  prominent  newspaper  men 
who  visited  New  York  this  week  were: 
Edmond  W.  Booth,  publisher  of  the 
Grand  Rapids  (Mich.)  Press;  Col. 
Robt.  Ewing,  of  the  New  Orleans  (La.) 
States;  D.  D.  Moore,  of  the  New  Or¬ 
leans  (La.)  Times-Picayune. 


MAY  GO  TO  THE  FRONT. 

New  Rule  as  to  Canadian  War  Corre¬ 
spondents — Government  Was 

“Scooped”  by  Papers 

I  Special  Correspondence.) 

Toronto,  March  2. — An  announcement 
of  considerable  interest  to  the  Canadian 
press  has  just  been  made  by  the  War 
Office.  It  is  to  the  effect  that  corre¬ 
spondents  with  the  Canadian  contingent 
will  be  allowed  to  go  to  the  front  in 
small  groups  and  for  limited  intervals. 
It  had  been  expected  that  no  corre¬ 
spondents  would  be  permitted  to  reach 
the  firing  line  hut  the  regulations  are 
evidently  being  gradually  relaxed. 

Dispatches  from  France  stating  that 
the  Canadian  troops  had  been  in  action 
on  Sunday.  February  21,  for  the  first 
time,  appeared  in  the  press  on  Tuesday, 
the  23d.  Strangely  enough  the  Gov¬ 
ernment  gave  out  that  it  had  no  infor¬ 
mation  on  the  matter  and  it  was  semi¬ 
officially  announced  that  action  would 
be  taken  to  prosecute  the  papers  pub¬ 
lishing  the  intelligence  for  spreading 
false  news.  Nearly  a  week  elapsed  be¬ 
fore  the  authorities  gave  credence  to 
the  dispatches  by  issuing  a  casualty  list. 
The  incident  shows  how  the  press 
“scooped”  the  Government  on  a  most 
imnortant  item  of  news. 

A  press  conference  for  the  publishers 
of  Eastern  Ontario  will  be  held  at  Ren¬ 
frew  on  March  19  and  20.  It  will  he 
followed  by  one  for  the  midland  and 
lake  .shore  counties  on  March  22  at  Port 
Hope.  There  will  be  four  principal 
speakers,  W.  E.  Smallfield,  Renfrew 
MercurA'.  chairman  of  the  Ontario  and 
Ouebec  Division  of  the  Canadian  Press 
Association;  E.  Rov  Sayles.  Port  Elgin 
Times,  chairman  of  the  Weekly  Sec¬ 
tion:  L  .A.  Eedv  St.  Marv’s  Journal, 
and  J.  G.  Eliot.  Kingston  Whig. 

Some  changes  are  announced  in  news¬ 
paper  circles  in  St  Johns.  Newfound¬ 
land.  Dr.  T  H.  Mosdell  has  resigned 
from  the  editorship  of  the  Mail  and  Ad¬ 
vocate  and  will,  it  is  said,  start  the  pub¬ 
lication  of  a  new  daily.  He  is  being 
ioined  in  the  project  hy  R.  Dowden  and 
S.  Thistle,  formcrlv  members  of  the 
Mail  staff.  James  Carmichael  becomes 
editor  of  the  Mail  and  A.  English  has 
been  promo'ed  to  the  position  of  busi¬ 
ness  manager. 

The  Toronto  S’mday  World  is  now 
printing  its  il'ustratcd  supplement  by  the 
rotogravure  process,  being  the  first  news¬ 
paper  in  Canada  to  adopt  this  style  regu¬ 
larly.  It  is  using  the  three  cylinder 
presses  which  formerlv  printed  the  edi¬ 
tion  for  job  work  and  is  branching  out 
into  the  commercial  field. 

William  D.  Ryan,  formerly  reporter 
on  the  Regina  Leader,  is  now  ritv  editor 
of  the  St.  John  (N.  B.)  Globe.' 

Action  for  libel  against  several  news¬ 
papers  is  contemplated  hv  Bishop  Fal¬ 
lon.  head  of  the  Roman  Catholic  diocese 
of  London.  Ont.  The  papers  had  pub¬ 
lished  a  .storv  from  Montreal  purporting 
to  give  a  judgment  delivered  at  Rome  in 
connection  with  a  dispute  in  the  diocese. 
In  the  story  th<’  Bishop  was  said  to  have 
been  held  liable  for  the  payment  of  a 
certain  sum  of  money. 

John  R.  Robinson,  editor  of  the  To¬ 
ronto  Telegram,  who  was  in  England, 
during  the  first  months  of  the  war.  de¬ 
livers  an  address  on  “England’s  Rela¬ 
tion  to  the  War”  before  the  Canadian 
Club  of  Hamilton  this  week. 


Editors’  Portraits  to  University. 

The  Department  of  Journalism  at  the 
University  of  Wisconsin  has  acquired 
three  large  photographs  of  famous  news¬ 
paper  men,  taken  hy  Rrady,  the  Civil 
War  photographer  in  Washington.  The 
portraits,  which  have  been  hung  in  the 
lecture  room  of  the  department,  are 
of  James  Watson  W’ehb.  editor  of  the 
New  York  Courier  and  Enquirer  from 
1827  to  1861 :  Henrv  J.  Ravmond,  found¬ 
er  of  the  New  York  Times,  and  Sir 
William  Henry  Russell,  known  in  the 
country  as  “Bull  Run”  Russell,  the  fa¬ 
mous  war  correspondent  of  the  London 
Times.  The  department  has  also  ob¬ 
tained  a  large  steel  engraving  of  Horace 
Greeley,  made  in  1861  from  a  phofo» 
graph  taken  by  Brady, 


THE  OWLS  AT  DINNER. 


Herald  Organization  Stay  Up  Late  to 
Have  a  Good  Time. 

The  fourteenth  annual  dinner  of  the 
Owl  Oub,  composed  of  the  editorial, 
reportorial  and  art  staffs  of  the  New 
York  Herald,  was  held  in  the  Della  Rob¬ 
bia  room  of  the  Vanderbilt  Hotel  Eeh- 
uary  8,  and  was  the  most  elaborate  and 
most  enjoyed  affair  of  its  kind  ever  held. 
The  eats  disposed  of,  the  cabaret  was 
enjoyed. 

Edward  D.  Sullivan,  with  Sinko,  his 
performing  elephant,  was  the  first  stunt. 
In  private  life  Sinko  is  a  dual  personal- 
itv.  E.  E.  Ackerman  and  Wellington 
Wright. 

Tames  T.  Petty.  “250  pounds  of  mel- 
odv,”  followed,  after  which  Charles  Ul¬ 
rich  was  fleeced  in  a  poker  game,  the 
fleecers  being  J.  P.  Donlon,  A.  F.  Howe. 
Harry  C.  Silver.  J.  S.  Bestaic  and  D.  M. 
Edwards. 

This  stunt  was  followed  hv  a  trench 
scene  in  which  I  S.  S.  Richardson,  E. 
W.  Mordaunt  Hall,  I.  Norman  T.vnde 
and  R.  Ernest  Dupuv  impersonated  Irish. 
English.  French  and  Scotchmen.  Brown 
brothers’  saxanhone  sextet  from  “Chin 
Chin”  then  performed,  after  which  thirty 
Owls  gave  a  minstrel  performance. 
Howard  C.  Hlllegas  was  interlocutor, 
and  the  end  men  were  “Dick”  Conover. 
“Sid”  Greene.  Harry  Newman  and  Mr. 
Fireman.  John  Flagg  described  as  the 
man  who  put  the  “flat”  in  Elathush.  en- 
ioved  singing  "Geneyieve.”  Richard 
Stan«field.  “the  metropolitan  and  Long 
Island  barytone.”  got  heartv  applause  for 
his  songs,  and  the  audience  jovouslv 
greeted  Mr  Richardson  when  he  de¬ 
livered  “Roamin’  in  the  Gloamin’.”  Mr. 
Newman  kent  the  throng  of  iollv  Owls 
in  a  state  of  mirth  for  ten  minutes. 

Mr.  Edwards.  Tames  Hagertv.  Luther 
Reed.  Frank  O’Connell.  George  West- 
cott  and  Rollie  Kilbon  were  beard  in 
musical  selections  Others  in  the  cho¬ 
rus  were  Pan!  Morris  Tohn  C  Elinn. 
Tames  Winslow  Rae  Hepkle  .Mex  Mc¬ 
Curdy.  Ray  Bailev  and  Toseph  Caravan. 

In  the  course  of  the  “evening”  To- 
senh  Eeier  and  bis  orchestra  entertained 
the  flock  of  Owls. 


MEAN  SWINDLER  CONVICTED. 

New  York  World  Credited  With 
Sending  Advertising  Faker 
to  Prison. 

The  work  of  the  New  York  M’orld  in 
prosecuting  persons  who  attempt  to  U'c 
its  advertising  columns  fraudulently  was 
officially  recognized  in  the  Court  of  Gen¬ 
eral  Sessions  in  a  report  by  Chief  Pro¬ 
bation  Officer  Conway  to  Judge  Rosalsky 
in  connection  with  the  sentence  of 
Thomas  F.  Carberry,  who  went  this 
week  to  Sing  Sing  for  two  years. 

After  telling  the  Judge  the  World 
brought  about  Carherry’s  arrest  ?.nd 
conviction,  Mr.  Con  wav  said  Carberry 
admitted  getting  $2,500  in  amounts  of 
from  $100  to  $4.50  each. 

The  complaint  on  which  he  pleaded 
guilty  to  grand  larceny  in  the  second 
degree  was  made  hy  Ernest  Ledonne  of 
212  East  20th  street,  who  saw  Carberry’s 
advertisement  calling  for  the  services  of 
a  clerk,  December  14.  Ledonne  gave 
$100  “securitv”  for  a  job  at  $10  a  week. 
He  worked  five  weeks,  addre.ssing  enve¬ 
lopes,  which  were  never  mailed,  and  got 
$9  in  all. 

Ledonne  reported  the  swindle  to  the 
World,  which  found  other  victims  cf 
Carberry.  who  had  twice  before  been 
convicted  of  crimes. 


E.  P.  A.’S  Annual  Election. 

The  Educational  Press  .Association  of 
.America  held  its  annual  dinner  and  elec¬ 
tion  at  Cincinnati,  O.,  last  week.  .At  the 
executive  session  the  following  officers 
were  re-elected :  President.  John  Mac¬ 
Donald.  Topeka,  Kan.;  vice-president. 
Henry  G.  Williams.  Athens.  Ohio;  sec¬ 
retary,  Julia  Fried  Walker,  Indianapolis, 
Tnd.;  treasurer,  S.  Y.  Gillan,  Milwaukee, 
Wis.;  executive  committee:  Howard  A. 
Gass,  Jefferson  City,  Mo.;  George  L 
Towne,  Lincoln,  Neb. 
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THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST. 
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EXTEND  BEST  WISHES. 

Mr.  DeWitt  Warmly  Congratulated 
on  Joining  The  Editor  and  Publisher 
Staff.  Friends  Write  Splendid  Let¬ 
ters  Congratulating  Both  Parties. 
Prospects  for  Bright  Future. 

Since  the  announcement  was  made  in 
last  week’s  Editor  and  Publisher  that 
E.  D.  UeWitt,  of  the  New  York  Herald, 
had  purchased  an  interest  in  and  had 
become  general  manager  of  this  publica¬ 
tion  many  letters  of  congratulation  have 
been  received  both  by  Mr.  UeW  itt  and 
by  The  Editor  and  Publisher.  The 
number  of  these  letters  shows  the  wide 
interest  felt  in  Mr.  Ue Witt’s  new  move 
and  the  large  number  of  friends  he  has 
everywhere.  Extracts  from  some  of 
these  letters  are  reproduced  herewith. 

E,  K.  Hodgkinson,  New  York  Evening 
East.— “To  say  that  you  have  my  best 
wishes  for  your  continued  success  is 
superfluous.  You  have  always  had  them 
— but  1  certainly  want  to  reiterate  them 
now,  and  congratulate  you  on  the 
change,  for  the  joy  of  living  in  peace 
is  an  incentive  to  bring  out  the  best 
work  in  us.  The  Editor  and  Publisher 
is  to  be  congratulated  on  having  secured 
your  interest  and  ability  to  guide  its 
destiny.  Such  a  combination  must  lead.” 

John  A.  Sleicher,  editor  of  Leslies — 
•‘1  heartily  congratulate  you  on  the  new 
association  you  have  made.  You  have 
a  great  opportunity  in  a  field  that  is 
open  to  development,  as  your  interesting 
letter  to  Mr.  Bennett  discloses.” 

E.  E.  Rinehart,  Jr.,  treasurer,  Pitts¬ 
burgh  IVhite  Metal  Co. — ‘‘I  surely  do 
wish  you  a  full  measure  of  success  in 
your  new  field  of  endeavor,  and  I  con¬ 
gratulate  The  Editor  and  Publisher.” 

iV.  D.  Belknap,  Newburgh,  N.  Y. — ‘T 
have  read  The  Editor  and  Publisher 
through,  and  conclude  that  you  have 
bought  into  a  live  publication.  The  pros¬ 
pects  must  be  more  than  good  to  induce 
you  to  throw  up  what  you  have,  so  here’s 
wishing  you  the  best  kind  of  success! 

1  predict  that  with  ypur  ideas  given  free 
rein.  New  York  and  the  newspaper  busi¬ 
ness  will  see  something  new  and  some¬ 
thing  worth  while.” 

Albert  S.  Wright,  of  Parsons,  Closson 
&McIlvaine. — ‘‘My  very  hearty  congrat¬ 
ulations  and  sincere  wishes  for  success 
in  your  new  work.” 

George  J.  Seidler,  of  Curtis  Publish¬ 
ing  Co.,  Phila. — “I  am  in  receipt  of  the 
ing  Co.,  Phila. — ‘‘I  am  in  receipt  of  the 
February  27th  issue  of  the  paper  with 
which  you  have  become  associated,  and 
hasten  to  extend  my  heartiest  congratu¬ 
lations  to  you.  You  have  great  reason 
to  be  proud  of  the  mark  that  you  have 
made  in  the  publication  world,  and  I  feel 
a  keen  sense  of  pride  in  our  friendship. 

I  wish  you  every  success  in  ypur  new 
work,  which  I  know  you  will  have.” 

J.  B.  Shale,  president  of  the  Central 
News  of  America — “I  congratulate  you 
in  having  procured  an  interest  in  The 
EIditor  and  Publisher  and  Journalist, 
and  I  congratulate  The  Editor  and 
Publisher  Company  in  having  secured 
you  as  a  stockholder  and  general  man¬ 
ager.  You  have  my  best  wishes  for  the 
future.” 

George  J.  Smith,  general  manager, 
Newark  (N.  J.)  Star — “As  a  brother 
publisher,  I  take  this  opportunity  to  con¬ 
gratulate  you  on  the  undertaking  of  your 
new  work.  It  is  my  earnest  hope  that 
you  will  meet  with  great  success,  which 
is  certainly  due  you  after  years  of  hard 
work  in  the  newspaper  game.” 

Charles  F.  Goetz,  of  John  Daniell 
Sons  &  Sons — “Allow  me,  as  one  of 
your  many  admirers,  to  congratulate 
you  upon  your  new  position  as  manager 
of  The  Editor  and  Publisher.  The 
success  of  that  publication  is  now  as¬ 
sured,  for  you  will  simply  duplicate  your 
success  with  the  New  York  Herald.” 

L.  A.  Hoffman — “I  wish  you  all  kinds 
of  good  luck  in  your  new  undertaking, 
and  in  your  team  work  with  Mr.  Brown 
I  am  looking  forward  to  further  suc¬ 
cess  of  your  publication.” 

M.  M.  Gillam,  of  Gillam  Service — “I 
congratulate  you  on  breaking  loose.  A 
man  stagnates  or  at  best  gets  rutty  if 
overlong  in  one  salaried  posiiion.  The 
field  you  have  chosen  is  a  big  one,  if 


you  make  it  big.  It  surely  should  be  a 
congenial  one.  I  do  not  know  a  man. 
hy  temperament  and  training,  better 
(lualified  to  get  close  to  the  newspaper 
makers.  I  am  sure  you  will  be  a  ‘find’ 
for  The  Editor  and  Publisher,  and  I 
expect  The  Editor  and  Publisher  to 
be  good  to  you.” 

Lois  M.  Hart,  president  of  Cammey- 
cr's — “Permit  me  to  extend  to  you  my 
best  wishes  for  the  enterprise  you  have 
undertaken.  I  am  sure  you  will  make  a 
great  success.” 

Robert  E.  Livingston,  advertising 
manager.  Consolidated  Gas  Company — 
“Let  me  be  one  of  the  first  ‘one  the 
line,’  to  peek  through  the  window  (of 
luture  prosperity)  and  say,  ‘Good  morn¬ 
ing,  “have  you  use  (d)”  for  me  in  help¬ 
ing  you  to  attend  the  end  sought’  and 
then  go  on  my  way.  Some  will  say 
‘best  of  luck  to  you.’  Well,  I’ll  say  that 
too,  but  more,  for  I  wish  you  a  happy 
culmination  of  your  highest  ideals,  and 
a  successful  outcome  of  your  best  en¬ 
deavors.  Mr.  James  Wright  Brown,  I 
see,  says,  ‘Keep  your  eyes  on  The  Edi¬ 
tor  AND  Publisher.’  Wholly  unneces¬ 
sary,  so  far  as  I’m  concerned,  for  I’ve 
been  doing  it  for  years — first  with  one 
pair  only,  but  now  with  two  pairs,  and 
from  now  on  with  added  interest.” 

Frank  E.  Morrison,  advertising  man¬ 
ager,  Associated  Advertising — “Wel¬ 
come  to  our  side  of  the  fence.” 

A.  E.  Wright,  vice-president.  Inter¬ 
national  Paper  Company — “Let  me  wish 
you  a  full  measure  of  success  and  hap¬ 
piness  in  your  new  undertaking,  and  I 
sincerely  hope  chat  the  change  you  have 
just  made  will  result  as  you  planned.” 

J.  M.  Hopkins,  general  manager, 
PrinterY  Ink — “You  may  be  sure  I  wish 
you  every  success  in  your  new  connec¬ 
tion.  I  have  known  Mr.  Brown  for  a 
number  of  years,  and  I  think  he  is  the 
type  of  man  with  whom  you  will  be  able 
to  get  along  very  well.  He  has  the 
reputation  of  being  fair  and  .square  at 
all  times.” 

T.  J.  Emery,  vice-president.  Advertis¬ 
ing  and  Selling  Magazine,  Inc. — “Let  me 
welcome  you  to  the  Association  of  Pub¬ 
lishers,  who  are  trying  to  convince  news¬ 
papers  and  ojhers  that  advertising  is  a 
good  thing.  I  hope  both  The  Editor 
and  Publisher  and  all  the  other  papers 
in  this  field  will  profit  by  your  new 
connection.” 

F.  H.  Little,  George  Batten  Co. — “You 
are  springing  a  surprise  on  us.  Permit 
me  to  greet  you,  however,  and  wish  you 
continued  success.” 

Frank  Inihg  Fletcher — “Please  let  me 
be  one  of  the  first  to  congratulate  you 
upon  your  new  venture,  and  to  acid,  in¬ 
cidentally,  that  your  letter  to  James 
Gordon  Bennett  is  a  very  capable  piece 
of  work,  whilst  the  picture  on  the  cover 
fulfills  all  the  requirements  of  a  pic¬ 
ture,  to  wit:  Idealizing  the  subject  with¬ 
out  totally  losing  sight  of  the  original.” 

TRIBUNE’S  NEW  BUREAU. 

Chicago  Daily  Raises  Rates  and  Es¬ 
tablishes  a  New  Resort  Bureau 
in  the  East. 

The  Chicago  Tribune  announces  a 
raise  in  advertising  rates,  effective 
March  1st.  The  previous  rates  for  ad¬ 
vertising  were  established  in  the  Fall  of 
1910  and  the  Spring  of  1911.  The  paid 
circulation  of  The  Daily  Tribune  since 
that  time  has  increased  50  per  cent,  or 
110,000  copies  per  day,  while  the  Sun¬ 
day  Tribune  for  the  same  period  has 
shown  an  increase  of  89  per  cent.,  or 
265,000  copies  per  issue. 

E-  W.  Parsons,  advertising  manager, 
notifying  the  trade  of  the  increase  in 
rates,  states  that  The  Daily  Tribune 
now  ranks  third  in  the  United  States  in 
quantity  of  morning  circulation,  while 
The  Sunday  Tribune  ranks  second  in 
the  United  States  in  quantity  of  Sunday 
circulation. 

The  new  card  is  a  twelve-page  affair, 
3’A  by  6j4.  On  the  front  page  appears 
a  picture  of  The  Tribune’s  building.  On 
the  back  page  the  following  from  the 
declaration  of  principles  adopted  by  the 
Association  Advertising  Clubs  at  their 
convention  in  Baltimore  in  June,  1913: 

“We  believe  in  truth,  the  cornerstone 
of  all  honorable  or  successful  business 
and  we  pledge  ourselves  each  to  one  and 


jiie  to  all  to  make  this  the  foundation 
of  our  dealings  to  the  end  that  our  mu¬ 
tual  relations  may  become  still  more 
ii.irmonious  and  efficient.” 

The  second  page  is  devoted  to  an  in¬ 
dex  of  rates;  the  third  page  announces 
a  ti\e  line  minimum.  Kates  on  five  or 
more  lines  is  50  cents  daily,  52  cents 
Sun<lay;  2,500  lines,  22  cents  daily,  28 
cents  Sunday.  The  60,000  or  over  rate 
is  JS  cents  daily  and  33  cents  Sunday. 

Information  is  given  about  “summer, 
winter  and  health  resorts,”  “hotels, 
ocean  travel,”  “motion  picture  direc¬ 
tory,”  “classified  advertising  regula¬ 
tions,"  including  styles  of  type  in  use, 
etc. 

In  a  page  advertisement  in  The  New 
York  Times,  March  1st,  The  Tribune 
announces  tlie  establishment  of  new  of¬ 
fices  at  251  Fifth  avenue,  corner  of 
28th  street,  “in  order  to  establish  a  more 
intimate  connection  with  advertisers,  ad¬ 
vertising  agents  and  publishers  in  the 
East,  where  arrangements  have  been 
made  to  serve  the  customers  of  its  ad¬ 
vertising  and  syndicate  departments 
witli  the  maximum  of  efficiency  and. 
comfort.  In  addition,  these  offices  will 
be  equipped  to  provide  information  con¬ 
cerning  schools,  summer  and  winter  re¬ 
sorts,  railway  and  steamship  travel,  for 
the  benefit  of  every  Chicagoan  visiting 
New  York;  also  for  the  general  public. 


INTENSIVE  JOURNALISM. 

Staats  Zeitung  Reporters  Go  a  Long 
Way  to  Get  a  Story. 

.\ccording  to  newspaper  reports,  pa¬ 
triotism  was  carried  to  the  «th  power 
liy  .\rthur  W.  Mateiket  and  .Yrthur 
Sander,  reporters  for  the  New  York 
Staats-Zeitutig,  who  it  is  alleged,  with 
the  help  of  .Miss  .\nna  Hoffman  lured 
Mrs.  Richard  P.  Stegler  to  the  Gren¬ 
oble  Hotel,  57th  street  and  Seventh 
avenue.  New  York  City,  and  attempted 
to  coerce  her  into  signing  a  repudiation 
of  her  husband’s  accusations  against 
Captain  Hoy-Ed,  German  Naval  Attache 
and  prominent  German-American. 

This  is  an  instance  in  the  passport 
fraud  matter  which  is  occupying  more 
or  less  space  in  newspapers  just  now 
and  to  say  the  least  is  more  or  less  in¬ 
tensive  journalism. 


STATE  INFORMATION  BUREAU. 


Bill  to  Utilize  Services  of  Kansas 
School  of  Journalism  Is  Introduced. 

A  Kansas  legislator  has  recognized 
the  power  of  tlie  press  and  the  influence 
of  a  school  of  journalism  bv  introduc¬ 
ing  in  the  Legislature  a  bill  providing 
that,  for  the  purpose  of  gathering  and 
disseminating  financial,  industrial,  com¬ 
mercial  and  other  statistical  informa¬ 
tion  of  the  State  of  Kansas,  county  by 
county,  there  shall  be  established  at  the 
University  of  Kansas  a  State  informa¬ 
tion  and  publicity  bureau,  to  be  directed 
by  the  head  of  the  department  of  jour¬ 
nalism,  serving  without  pay. 

This  information  regarding  the  in¬ 
dustries,  resources  and  opportunities  of 
the  various  counties  of  the  State,  after 
having  been  arranged  and  classified  in 
the  most  useful  form,  shall  be  accessible 
to  commercial  organizations,  publishers 
and  others  interested ;  and  it  shall  be 
the  duty  of  the  bureau  to  send  out  each 
week  or  oftener,  if  desirable,  facts  re¬ 
garding  the  industries,  resources  and 
opportunities  of  the  various  counties  of 
the  State,  to  those  in  this  and  foreign 
countries  seeking  unbiased  information. 

The  director  of  the  bureau  is  hy  the 
bill  given  authority  to  employ  such  as¬ 
sistance  as  he  finds  necessary  in  carry¬ 
ing  out  the  purposes  of  this  act,  and  to 
provide  the  necessary  printing,  postage, 
charts,  surveys  and  office  supplies. 

The  bill  makes  an  annual  appropria¬ 
tion  of  $5,000  to  defray  the  bureau’s 
expenses  but  provides  that  the  money 
shall  not  be  available  until  a  like  sum 
each  year  shall  be  provided  by  commer¬ 
cial,  financial  or  other  industrial  inter¬ 
ests  of  the  State,  and  is  in  the  hands  of 
the  State  Board  of  Administration,  for 
the  purpose  of  exploiting  the  informa¬ 
tion  so  gained  for  the  benefit  of  such 
State  industry. 


CITY  CIRCULATION  DEFINED. 

New  York  Member i  of  Audit  Bureau 
Settle  important  Question. 

riie  New  York  City  members  of  the 
.\udit  Bureau  of  Circulations  held  a 
meeting  in  Parlor  B  of  the  Hotel  Knick¬ 
erbocker  on  Thursday  afternoon  to  de¬ 
termine  what  radius  shall  constitute  city, 
suburban  or  retail  trading  territory  and 
country  circulation.  The  meeting  was 
presided  over  by  Mr.  Russell  R.  VV  hit¬ 
man,  managing  director  of  the  A.  B.  C., 
with  offices  in  the  Railway  Exchange 
Building,  Chicago,  and  among  those 
present  were  the  following  New  York 
pulilishers  and  circulation  managers : 

James  C.  Dayton,  publisher  of  the 
New  York  Evening  Journal;  Jason  Rog¬ 
ers,  publisher  of  the  New  York  Eve¬ 
ning  Globe;  Howard  Davis,  business 
manager  of  the  New  York  Morning 
.Ymencan;  George  Vernon  Rogers,  bus¬ 
iness  manager  of  the  New  York  Trib¬ 
une;  K.  B.  McClean,  assistant  business 
manager  of  the  New  York  Evening 
Post;  Dan  Nicoll,  circulation  manager 
of  the  New  York  Evening  Mail;  H. 
Framlinssen  of  the  Jewish  the  Day; 
L.  C.  Brown,  circulation  manager  of 
the  Deutsches  Journal;  Charles  Flan- 
nigan,  circulation  manager  of  the  New 
York  Times ;  W'.  Kursch,  circulation 
manager  of  the  Progresso. 

It  was  very  quickly  agreed  that  the 
city  circulation  should  include  Greater 
New  York,  Jersey  City,  Hoboken,  Union 
Hill,  Bayonne  and  Weehawken.  The 
suburban  or  retail  trading  territory 
would  include  all  of  that  territory  from 
the  limits  prescribed  above  to  a  radius 
of  fiftv  miles  from  the  New  York  City 
Hall.  Country  circulation  shall  consti¬ 
tute  all  of  that  territory  outside  of  the 
fifty  mile  radius. 

R.  G.  Neeve,  the  eastern  district  man¬ 
ager  of  the  A.  B.  C.,  who  had  just  con¬ 
cluded  similar  work  at  Philadelphia,  was 
present. 

To  a  representative  of  The  Editor 
A.Ni)  Publisher,  Mr.  Whitman  stated 
tliat  “The  meeting  today  was  right  in 
line  with  the  constructive  work  that  we 
liave  been  doing  all  through  the  coun¬ 
try.  Since  the  A.  B.  C.  was  organized 
we  have  been  endeavoring  to  standardize 
methods  and  systems.  I  suppose  that 
we  have  held  similar  meetings  in  nearly 
fifty  towns  in  which  publishers  have 
agreed  among  themselves  as  to  what 
shall  constitute  city,  suburban  and  coun¬ 
try  circulation.  It  is  easy  enough  to 
audit  and  to  do  so  intelligently,  both 
from  the  standpoint  of  the  space  buyer 
and  |)ublisher,  when  forms  and  methods 
and  systems  are  standardized  when  city, 
country  and  suburban  avenues  mean  the 
same  with  every  paper  in  the  cities  un¬ 
der  examination. 

“I  will  be  in  New  York  all  this  week, 
making  arrangements  for  audits. 
“Seventy-five  members  of  our  Asso¬ 
ciation  are  in  New  York  City  and  while 
I  would  like  very  much  to  call  on  every 
member,  this  will  be,  as  you  will  readily 
understand,  an  impossibility. 

“The  growth  of  the  Bureau  is  truly 
remarkable.  While  we  have  had  many 
problems  to  solve,  and  still  important 
problems  to  face,  they  are  being  solved 
successfully  through  the  splendid  co-op- 
crafion  the  Bureau  is  receiving  from  all 
its  members  and  their  devotion  to  the 
underlying  purposes  and  principle.” 

John  Glas*  Quits  Herald. 

John  Glass,  Publishers’  Representa¬ 
tive,  People’s  Gas  Bldg.,  Chicago,  an¬ 
nounces  his  resignation  as  Special 
.\gent  of  The  New  York  Herald.  Mr. 
Glass  has  been  associated  with  The  Her¬ 
ald  for  two  years,  during  which  time  he 
has  developed  a  very  large  amount  of 
.lutomobile  and  general  advertising  for 
The  Herald. 

At  the  office  of  The  Herald,  a  state¬ 
ment  was  made  that  Mr.  Glass’s  succes¬ 
sor  would  not  be  announced  for  two 
weeks.  However,  it  is  given  out,  in 
Chicago,  that  Cone,  Lorenz  &  Woodman 
will  take  over  the  representation  of  The 
Herald,  in  connection  with  Tbe  Evening 
Telegram.  _ 

Brevard  Stephenson,  who  for  nearly 
two  vears  has  been  associate  editor  of 
the  New  Bern  (N.  C.)  Sun,  has  joined 
the  Raleigh  (N.  C.)  Times. 
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WAR  FORCES  UP  PRICES  OF  METALS. 

England  and  Other  Belligerent  Countries  Have  Stopped  Exportation 
of  Antimony — Plenty  of  Tin  in  Sight  But  Few  Ships  Ate 
Available  to  Bring  It  Over — No  Improvement 
Likely  Until  Hostilities  Cease. 


The  condition  of  the  metal  market  is 
giving  the  newspaper  publishers  of  the 
country  considerable  uneasiness.  Since 
the  war  broke  prices  have  been  climb¬ 
ing  upward.  They  have  already  ad¬ 
vanced  20  per  cent,  and  in  some  cases 
even  more.  As  the  larger  newspapers 
annually  purchase  from  hfteen  to  thirtx 
tuns  of  stereotype  and  linotype  composi¬ 
tion  any  considerable  increase  in  its  cost 
becomes  a  matter  of  importance. 

The  three  metals  of  which  the  two 
compositions  are  made  are  lead,  tin  and 
antimony.  Lead  is  produced  by  this 
country  in  almost  unlimited  quantity  and 
supplies  the  bulk  of  the  metal.  The 
supply  of  tin  comes  from  the  Strait  .Set¬ 
tlements,  East  India  Islands,  .\ustralia, 
England  and  Bolivia.  No  tin  is  produced 
in  the  United  States,  although  at  the 
W  orld’s  Fair  held  in  Chicago  a  small 
quantity  of  tin  made  from  ore  obtained 
in  the  Black  Hills  was  exhibited,  but 
as  it  cost  something  like  $2.50  a  p(>.ind 
to  iiroduce  mining  operations  for  tin 
were  not  continued  in  that  or  any  other 
ilistrict. 

A  PECULIAR  SITUATION. 

.\  peculiar  situation  obtains  in  regard 
to  tin.  W  hile  there  is  a  great  deal  more 
tin  in  stock  than  is  needed  because  of 
general  business  conditions,  there  is  a 
decided  scarcity  of  the  metal  in  this 
country  owing  to  congestion  at  the  point 
of  shipment,  which  is  largely  London. 
This  is  due  to  the  withdrawal  by  the 
British  Government  of  a  number  of 
steamships,  formerly  engaged  in  the  car¬ 
rying  trade,  for  the  transportation  of 
troops;  and  also  to  the  high  rate  of  in¬ 
surance. 

No  Straits  tin,  which  is  regarded  as 
the  standard,  is  obtainable,  in  Batavia 
there  are  1U,(XX)  tons  of  Bianca  tin  which 
cannot  be  shipped  because  of  a  lack  of 
bottoms.  There  are  1,927  tons  of  Bianca 
tin  afloat  bound  for  Liverpool,  but  it 
■  may  never  reach  that  port.  .\  consid¬ 
erable  quantity  of  tin  from  East  India 
is  afloat  on  its  way  to  tins  country. 

Because  of  the  war  countries  that  pro¬ 
duce  tin  have  become  buyers  instead  of 
sellers  of  that  metal. 

TIN  UP  AROUND  40  CENTS. 

E.  E.  Rinehart,  Jr.,  manager  of  the 
New  York  branch  of  the  Pittsburgh 
W  hite  Metal  Company,  in  discussing  the 
situation  with  a  representative  of  The 
Editor  and  Publisher  said  that  the  tin 
market  is  in  such  a  condition  that  deal¬ 
ers  refuse  to  quote  a  price  excent  at  the 
moment  of  call.  He  said  that  the  price 
seemed  to  be  settling  arounu  40  cents 
but  that  there  was  every  indication  that 
it  would  go  to  45  cents,  if  not  higher, 
unless  conditions  speedily  change. 

Our  sources  of  supply  of  antimony, 
the  third  metal  entering  into  stereotype 
composition,  are  England,  Belgium, 
France,  Germany,  ,\ustria  Hungary  and 
Japan.  Only  a  Very  small  amount  is 
produced  in  the  United  States. 

JAPAN  and  china  MAY  HELP  OUT. 

Owing  to  the  war,  it  is  at  present 
impossible  to  obtain  supplies  of  anti¬ 
mony  from  any  of  the  countries  engaged 
in  the  conflict.  This  leaves  Japan  and 
China  as  the  only  countries  from  which 
the  metal  can  be  obtained.  England  has 
forbidden  the  exportation  of  antimony 
from  Great  Britain,  the  reason  being 
that  antimony  is  employed  in  the  manu¬ 
facture  of  shrapnel  shells  and  rifle  bul¬ 
lets,  from  10  to  12  per  cent,  being  used 
in  their  composition.  Owing  to  the  lim¬ 
ited  supply  in  the  belligerent  eountries, 
the  several  governments  are  averse  to 
allowing  any  of  the  metal  to  be  shipped 
elsewhere.  Enormous  quantities  of  am¬ 
munition  are  being  manufactured  and 
should  the  supply  of  antimony  be  mate¬ 
rially  reduced  and  perhaps  exhausted,  the 
production  of  large  caliber  ammunition 
will  have  to  be  suspended. 

Now  as  to  prices — In  1914  the  aver¬ 
age  monthly  price  of  antimony  was 
10.50;  the  year  previous  it  was  8.52.  On 
February  26.  1915,  the  price  had  risen 
to  23  cents  a  pound.  The  price  of  tin 


in  1914  was  35.70  and  lead  3.87.  The 
({notation  for  tin  on  February  2b  was 
.t8.80  and  for  lead  3.85.  It  will  be  seen 
from  these  figures  that  the  increase  in 
the  price  of  tin  o\er  the  average  price 
in  1914  was  3.10,  while  lead  is  0.3 
clieaper  than  last  year. 

INGREDIENTS  OF  STEREOTYPE  METAL. 

The  proportion  of  the  several  metals 
entering  into  the  composition  of  stereo¬ 
type  metal  are  tin,  5  per  cent. ;  antimony, 
12  per  cent.,  and  lead  83  per  cent.  The 
object  of  the  antimony  is  to  give  hard¬ 
ness.  The  recent  increase  in  the  cost  of 
antimony  forces  the  manufacturers  to 
add  2  cents  to  the  selling  price  of  the 
stereotype  metal.  Linotype  metal  is  com¬ 
posed  of  4  per  cent,  tin,  14  per  cent,  an¬ 
timony  and  82  jier  cent  lead.  The  price 
of  stereotype  metal,  at  the  present  time, 
is  9  cents  a  pound,  linotype  metal,  8J4 
cents  and  monotype  9J4  cents. 

The  several  manufacturers  use  the 
metals  in  different  proportions,  but  those 
given  above  represent  an  average  qual¬ 
ity  of  metal. 

Those  who  are  unfamiliar  with  the 
working  of  these  metals  would  suppose 
it  possible  to  use  the  same  metal  over 
and  over  again,  with  only  a  compara¬ 
tively  small  loss  from  month  to  month. 
The  fact  is,  however,  that  there  is  a  con¬ 
siderable  loss  through  oxidation  when 
the  metal  is  kept  under  a  continued 
high  temiierature. 

A  MECHANICAL  MIXTURE. 

W  hen  the  three  metals  composing  the 
stereotype  composition  are  melted  to¬ 
gether,  the  result  is  a  mechanical  and 
not  a  chemical  mixture.  Each  one  be¬ 
comes  liquid  at  a  different  temperature; 
hence,  unless  the  composition  is  contin¬ 
ually  stirred,  the  three  metals  have  a 
tendency  to  separate.  That  is  why  in 
the  furnaces  emiiloyed  in  the  Junior 
Auto  Plate  and  the  Semi-.Auto  Plate 
machines,  a  mechanism  is  installed  to 
keep  the  molten  metal  in  constant  agita¬ 
tion. 

The  chief  loss  in  stereotype  metal 
through  repeated  meltings  is  caused  by 
oxidation,  the  oxygen  of  the  air  readily 
combining  with  the  metals  in  the  coni- 
{losition  to  form  oxides.  The  dross 
skimmed  off  from  the  top  of  the  molten 
metal  in  the  furnace  is  not  all  dirt  and 
other  refuse,  but  is  mainly  composed  of 
the  oxides  of  the  several  metals  enter¬ 
ing  into  the  composition. 


The  following  unsolicited  letter  will 
prove  to  pultlishers  the  sort  of  service  ami 

TYPE  METALS 

SUPPLIED  BY  THE 

Union  Smelting  and  Refining  Co. 

14th  St  and  Avenue  D, 

.Veto  York  City. 


THE  GLOBE 
Published  by 

THE  BETHLEHEMS’  GLOBE  PUB.  CO' 

O.  H.  Mickley,  Manager. 

So.  Bethlehem,  Pa.,  May  18th,  1914. 
Mr.  L.  D.  Waixel,  Pres., 

Union  Smelting  &  Rehnii^  Co.,  Inc., 

14th  Street  and  Avenue  D, 

New  York  City. 

Dear  Sir:  Last  week  we  decided,  on 
advice  of  experts,  to  change  all  of  the 
printing  metals  in  our  plant,  consisting 
of  Linotype  and  Stereotype  Metals. 

Thursday  night  all  of  our  metals  were 
poured  into  pigs,  the  pots  on  all  machines 
cleaned  out;  the  stereotype  furnace  also 
was  cleaned  and  we  filled  them  all  with 
the  new  metal  you  sent  us. 

Friday  we  printed  the  best-looking  paper 
we  have  had  for  years.  The  metal  worked 
beautifully,  the  plates  coming  out  iike 
silver,  and  not  one  was  lost.  Any  stereo¬ 
typer  knows  the  difficulties  attendant  on 
putting  in  absolutely  new  metal-~we  had 
none. 

The  delivery  you  made  was  prompt,  in 
fact,  more  prompt  than  we  ever  nad  before. 
You  are  to  be  congratulated. 

Very  truly  yours, 

GLOBE  PUBLISHING  CO., 

(Signed)  O.  H.  MICKLEY. 

General  Manager. 

F.  G.  S. 


I'rom  a  careful  study  of  present  metal 
market  conditions,  it  is  quite  evident  that 
{jublishers  cannot  expect  to  purchase 
their  sunolies  at  any  lower  price  than 
now  prevails,  until  after  the  war  is  end¬ 
ed.  Moreover  it  is  quite  probable,  nay, 
it  is  almost  certain  that  the  price  of 
antimony  will  continue  to  advance  until 
it  reaches  30  cents  a  pound  and  tin  to 
45  cents.  As  no  one  knows  when  the 
war  will  end,  and  in  order  to  guard 
against  the  payment  of  a  very  much 
higher  price  for  all  the  metals,  it  would 
seem  to  be  good  business  on  tbe  part  of 
the  publishers  to  lay  in  a  tairly  large 
stock  at  the  prevailing  market  price. 


WILL  FEED  “IRV”  COBB. 

Newspaper  Men  Who  Underwent 
Rigors  of  War  Zone  to  Be 
Given  Square  Meal. 

“Irvin  S.  Cobb,  who  caused  the  Euro- 
{lean  war,  is  going  to  return  to  the  Con¬ 
tinent  within  a  few  weeks.  Therefore  a 
group  of  newspaper  men  decided  re¬ 
cently  to  get  up  a  dinner  in  Cobb’s  honor, 
the  main  idea  being  to  send  the  old  man 
back  to  the  trenches  half  shot.’’ 

That  is  the  gist  of  a  recent  “come 
all  ye”  sent  to  numerous  prominent  New 
Yorkers  in  reference  to  a  movement  to 
relieve  the  pangs  of  hunger  of  the  noted 
war  correspondent  and  lecturer  who  is 
getting  his  out  of  the  war. 

A  general  committee  with  Herbert 
Bayard  Swope  as  chairman  has  been 
formed  to  attend  to  details.  The  dinner 
will  be  held  on  a  Sunday  night  late  in 
.■\pril,  or  just  before  Mr.  Cobb  starts 
back  to  spur  interest  in  the  war  again. 


The  Forth  Worth,  Tex.,  .\d  Men’s 
Club  has  elected  H.  Tully  Bostick  presi¬ 
dent  ;  H.  E.  Kerr,  second  vice  president ; 
H.  P.  Lehmann,  recording  secretary ; 
Ray  McKinley,  corresponding  secretary; 
Harry  Walton,  treasurer;  A.  C.  F'arm- 
er,  sergeant-at-arms;  Dean  Robert  M. 
Nolan,  chaplain.  The  directors  selected 
to  serve  with  the  officers  as  a  board  of 
directors  are:  John  W.  Covey,  A.  J. 
Beavers,  W.  A.  Calkins,  Lewis  H. 
Tandy  and  W.  B.  King,  Jr. 

President  Woodhead  of  the  .\ssociated 
.Advertising  Clubs  of  the  World,  will 
make  an  address  before  the  Phoenix, 
.Ariz.,  Ad  club  on  March  24,  going  to 
Phoenix  for  that  purpose.  President 
Woodhead  is  editor  and  manager  of  the 
Sunset  magazine. 


In  Pittsburgh 

Th«  most  successful  newspaper  adver¬ 
tising  mediums  are  the 

GAZETTE  TIMES 
Morning  and  Sunday 
CHRONICLE  TELEGRAPH 
Evening  except  Sunday 

They  educate  the  public  and  create  a 
buying  impulse. 

It  is  known  by  actual  test  that  they  are 
vitally  necessary  in  order  to  insure  the 
Greatest  Possible  Return  from  an  Adver¬ 
tising  Appropriation. 

Flat  combination  rate  is  22V^. 
per  agate  line. 

For  further  information  or  co-operation 
write 

URBAN  E.  DICE, 

Foreign  Advertising  Manager, 
Pittsburgh,  Pa. 

J.  C.  Wilberding, 

225  Fifth  Avenue  . New  York  City 

J.  M.  Branham  Company, 

919  Mailers’  Building  . Chicago 

Chemical  Building  . Sl  Louis 


Means  an  Easy  and 
Rapid  Comparison  of 
Circulation  Values 

A.  B.  C.  forms  are  stand¬ 
ardized  in  five  divisions: 

Newspapers  Magazines 
Farm  Papers  Weeklies 
Class,  Trade  and  Technical 

You  find  the  same  informa¬ 
tion  in  the  same  place  every 
time.  Every  publication  gives 
the  same  kind  of  information. 

You  readily  and  sanely  com¬ 
pare  them.  You  weigh  values. 

You  arrive  at  your  decision 
in  half  the  time  any  other  way 
v.-ould  take,  and  your  decision 
IS  right,  because  it  is  based  on 
facts  and  figures  that  are  accu¬ 
rate,  reliable  and  impartial.  All 
reports  are  verified  by  audit. 

III  iL  Complete  informa- 
lion  regarding  the 
service  of  the  Bureau 
\  jW¥C  /  furnished  on  request. 

Send  for  “Standard- 
\  Izcd  Circulization  In¬ 

formation.**  addressing  Russell  R. 
Whitman,  Managing  Director. 

Audit  Bureau  of  Circulations 

330-334  Railvvray  Exchange  Bldg.,  Chicago 
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Announcement 


WALTER  SCOTT  &  CO., 

of  PLAINFIELD,  N.  J., 

beg  to  announce  that  they  have  now 
ready  for  the  market  their 

Roll-Fed  Offset  IFeb  Perfecting 

&  Folding  Press 

Photogravure  and  Halftone  high-class  results, 
suitable  for  Magazine  Sections  or  Supplements, 
can  now  be  produced  economically  on  low- 
priced  paper  from  inexpensive  plates. 

One  of  these  new  machines  has  been  in. 
successful  daily  operation  since  August 
1914. 


Full  particulars  and  samples  will  be  submitted 
to  interested  publishers  upon  request. 
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ADVERTISING  DID  IT. 


Pulled  $60,000  to  Aid  Philadelphia’* 
Unemployed  for  Three  Days — When 
Publicity  Stopped  Contribution* 
Fell  Off  Amazingly — Mr.  Cilley’* 
View*  on  the  Work  That  Wa* 
Accomplished. 

i Special  Correspondence.) 
Philadelphia,  March  4. — “When  the 
American  people  are  to  be  appealed  to, 
they  respect  the  direct,  undisguised 
newspaper  advertisement  far  more  than 
any  news  story,  no  matter  how  well  it  is 
“displayed.”  This  is  the  statement  of 
Gordon  H.  Cilley,  advertising  chief  of 
the  Wanamaker  store  in  this  city,  who 
backs  up  his  words  with  some  remark¬ 
able  facts  gained  from  the  recent  “Self- 
Sacrifice  Day  Fund”  campaign,  which 
was  conducted  by  the  press  of  Philadel¬ 
phia,  working  with  the  Emergency  Aid 
Committee  for  the  benefit  of  the  local 
unemployed. 

The  plan,  which  developed  from  a 
suggestion  made  by  Mrs.  Norman  Mac¬ 
Leod,  John  Wanamaker’s  daughter, 
was  warmly  seconded  by  E.  A.  Van  Val- 
kenburg,  president  of  the  North  .Ameri¬ 
can,  and  Mr.  Cilley,  who  were  consulted 
as  to  the  best  means  of  publicity.  These 
two  men  were  prime  factors  in  the  pre¬ 
vious  splendidly  successful  movement 
forwarded  by  all  the  local  papers,  which 
resulted  in  sending  two  foodships  to 
stricken  Belgium. 

FORMER  CAMPAIGN  AS  GUIDE. 

With  the  former  campaign  in  mind,  a 
meeting  was  called  at  the  home  of  Mrs. 
E.  T.  Stotesbury,  at  which  the  newspa¬ 
per  publishers  or  their  representatives 
were  present,  who  agreed  to  the  pro¬ 
posed  plan,  to  give  full  pages  of  adver¬ 
tising  space  for  three  days  to  the  proj¬ 
ect.  In  the  earlier  campaign,  full-page 
advertisements  in  every  one  of  the  eight 
leading  papers  had  been  donated  to  the 
cause  by  the  publishers’  committee,  and 
played  an  important  part  in  the  final  re¬ 
sult,  $Z8,000  being  raised  on  Saturday, 
the  first  day,  and  $12,000  on  the  second 
day.  In  all,  $173,000  was  raised  in  ten 
days,  averaging  10  to  15  thousand  dol¬ 
lars  a  day. 

With  this  in  mind,  the  publishers 
again  agreed  to  donate  full  pap'cs  of 
space  for  the  advertisements,  as  the 
best  means  of  accomplishing  the  desired 
result.  Additional  news  stories  were 
also  to  be  used.  The  huge  ads.  prepared 
by  Mr.  Cilley.  started  on  Wednesday. 
The  sum  needed  was  $100,000.  which 
was  to  be  given  on  Friday — Lincoln’s 
Birthday — “Self-Sacrifice  Day.”  On 
Thursday  and  again  on  Friday,  the  big 
ads  were  repeated,  the  second  of  the 
series  being  made  immeasurably  strong¬ 
er  by  the  use  of  a  drawing  by  F.  T. 
Richards,  cartoonist  of  the  North  .Am¬ 
erican,  showing  a  workman  coming 
home  to  his  anxiously  expectant,  gaunt 
wife  and  child,  with  outstretched,  hope¬ 
less,  empty  hands.  The  first  advertise¬ 
ment  carried  Lincoln’s  picture,  and  that 
on  Friday,  the  auspicious  dav.  was  also 
illustrated  with  a  view  of  “the  sky-line 
of  the  most  wonderful  city  in  America, 
the  city  with  the  proudest  history ;  the 
dearest  traditions;  the  greatest  future.” 
yet  in  which,  “if  one  single  little  child 
shall  starve,  all  these  splendors  are  in 
vain.” 

SPLENDID  RESPONSE  AT  OPENING. 

At  midnight  on  Thursday  the  office  of 
the  Emergency  Aid  in  the  Lincoln 
Building  was  opened  and  a  stream  of 
money  at  once  began  to  pour  in  which 
with  the  advance  contributions  of  thou¬ 
sands  which  immediatelv  followed  the 
first  ad,  amounted  to  $39,000  by  mid¬ 
night  on  Friday.  There  was  no  adver¬ 
tisement  on  Saturday,  but  an  additional 
$14,000  came  in.  mostly  from  the  accu¬ 
mulated  Lincoln’s  Day  mail.  Spirited 
and  touching  first  page  stories  were  car¬ 
ried  in  all  the  papers  on  Saturdav  and 
on  succeeding  days,  but  from  that  time 
on.  the  page  ads  were  discontinued,  and 
at  once  contributions  dropped,  to  $809. 
on  Sunday;  to  $2,700  on  Monday  and 
about  the  same  sum  on  Tuesday.  The 
entire  amount  raised  was  nearly  $72,- 


000,  of  which  $60,000  was  the  result  of 
three  davs  of  straight  advertising. 

Comparing  the  facts  and  figures  of  the 
two  campaigns,  Mr.  Cilley  says:  “The 
pulling  power  of  the  full-page  advertise¬ 
ment  is  now  established  beyond  any  pos¬ 
sible  doubt.  In  the  first  campaign,  just 
so  long  as  the  page  ads  were  maintained 
money-  flowed  in.  In  the  latter  case, 
just  the  moment  they  were  discontinued, 
contributions  also  dropped.  There  is 
no  disputing  the  fact  that  the  page  or 
even  the  large  ad  in  the  newspaper  is 
the  most  powerful  lever  to  move  big 
business. 

BIG  ADS  BEST. 

“There  is  a  widespread  idea  that  news 
stories  have  the  most  influence  on  read¬ 
ers,  and  that  small  ads  are  quite  as  ef¬ 
fective  as  larger  ones.  I  do  not  believe 
in  hitting  with  a  tack-hammer  and  it  is 
now  evident  that  the  public  docs  not 
cither.  With  three  days  of  straight  ad¬ 
vertising  we  raised  about  $60,000.  It 
seemed  as  if  everybody  read  the  ads 
and  nearly  everybody  re.sponded.  Dur¬ 
ing  the  following  days  the  appeal  was 
made  through  the  news  columns  of  the 
papers — splendid  appeals,  too — masterly 
and  stirring — and  everybody  must  have 
seen  these  appeals,  but  very  few  people 
responded.  The  public  trusts  the  offi¬ 
cial  advertisement.  There  is  too  much 
room  for  individual  point  of  view  in 
the  news  story  or  reading  notice  while 
circulars,  mimeographed  letters  and  such 
matter,  are  becoming  increasingly  inef¬ 
fective. 

“The  lesson  I  take  from  this  is,  that 
advertising  has  the  biggest  pull  of  any 
power  in  the  world,  especially  large  dis¬ 
plays  in  local  newspapers,  and  that  any 
appeal  to  the  pocketbooks  of  the  people 
no  matter  whether  for  business  pur¬ 
poses  or  charity,  had  better  always  be 
made  in  direct,  undisguised  advertising.” 

Curtis  Wager-Smith. 


CIVILIZATION  ON  THE  GALLOP. 


W.  W.  Harri*,  of  the  New  York  Sun, 
Tell*  of  New*paper’*  Mi**ion. 

“Civilization  is  on  the  gallop,  and 
much  of  this  is  due  to  the  inci  eased 
speed  in  the  dissemination  of  informa¬ 
tion,”  declared  W.  W.  Harris,  man¬ 
aging  editor  of  the  New  York  Sun. 

“The  newspaper  is  not  primarily  an 
organ  of  literature.  It  is  an  organ  of 
news.”  said  Mr.  Harris.  “The  real 
newspaper  man  does  not  consider  him¬ 
self  as  one  of  the  literari.  But  I  do 
not  deny — I  affirm — the  literary,  ethical 
and  cultural  values  of  the  newspaper. 

“The  English  of  the  daily  paper  is. 
In  the  main,  good  English.  It  tells  about 
interesting  things  and  its  English  is 
habitually  terse,  vivid,  fresh,  intelligible. 
It  is  undoubtedly  much  better  than  the 
mass  of  newspaper  readers  could  them¬ 
selves  produce.  It  is  a  constant  train¬ 
ing.  therefore,  to  the  millions  who 
couldn’t  write  English  so  well  as  it  ap¬ 
pears  in  the  newspaner. 

“The  constant  reading  of  newspapers 
certainlv  has  these  results :  An  exten 
sion  of  popular  vocabulary;  an  exten¬ 
sion  of  popular  information ;  a  broaden¬ 
ing  of  our  world  vision,  for  never  have 
newspapers  printed  so  much  world  news 
as  of  late  vears;  an  education  in  per¬ 
sonal  and  international  ethical  values. 

“The  power  of  political  cliques  or 
Iwsses  over  the  newspaper  press  is  al¬ 
most  a  thing  of  the  past.  The  inde¬ 
pendent  paper  is  rapidlv  pushing  the 
partv  organ  to  its  iust  obscurity. 

“So.  briefly.  I  have  affirmed  these 
things : 

“That  the  newspaper  is  doing  a  great 
literarv  work. 

“It  is  doing  a  great  ethical  work. 

“It  is  becoming  less  yellow. 

“It  is  in  the  main  independent. 

“It  mav  be  doing  all  these  things  less 
ideally  than  we  might  wish,  but  the 
tendenev  is  upward. 

“Let  anv  city  be  deprived  of  its  news 
supply  and  it  becomes  an  isolated  vil¬ 
lage.  It  may  as  well  be  in  mid-Pacific 
— as  Chicago  found  out  not  long  since — 
when  a  strike  of  pressmen  stopped  the 
new'spapers  for  several  days.  Chicago 
was  a  city  in  the  dark.” 


NEWSPAPER  INSTITUTE. 


Fir*t  Ever  Held  in  Maine  to  Convene 
at  the  State  University  at 
Orono  April  23  and  24. 

(Special  Correspondence.) 

Orono,  Me.,  Feb.  15. — The  first  News¬ 
paper  Institute  in  Maine  is  scheduled 
for  .April  23  and  24,  at  the  University 
of  Maine.  This  State  has  only  recently 
added  journalistic  instruction  to  its 
University  curriculum,  and  the  officials 
of  the  University  hope  to  amplify  the 
scholastic  offerings  with  suggestions 


J.  C.  Mellett. 

from  and  co-operation  with  publishers 
of  the  State.  The  Kansas  and  Wash¬ 
ington  ideas  are  being  followed. 

Talcott  Williams,  head  of  the  Pulit¬ 
zer  School  at  Columbia  University,  and 
Roy  W.  Howard,  president  of  the  Unit¬ 
ed  Press  Associations,  are  scheduled  to 
deliver  the  chief  addresses.  Dr.  Rob¬ 
ert  J.  Aley,  president  of  the  Univer¬ 
sity  will  preside  at  some  of  the  ses¬ 
sions.  Others  who  have  been  asked 
to  preside  are  Col.  C.  A.  Prescott,  pub¬ 
lisher  of  the  Biddeford  Journal,  and 
president  of  the  organization  of  daily 
new'spaper  publishers  in  the  State,  and 
W.  O.  Fuller,  publisher  of  the  Rock¬ 
land  Courier-Gazette,  and' president  of 
the  Maine  Press  Association. 

The  newly-organized  Press  Club  of 
the  University,  composed  of  students 
who  have  shown  ability  in  forms  of 
newspaper  work,  will  represent  the  stu¬ 
dent  body  as  host.  With  W.  B.  Reed, 
of  the  Bangor  News,  and  Robert  Har- 
rigan,  of  the  Bangor  Commercial,  the 
Press  Club  will  act  as  a  reception  com¬ 
mittee  for  the  visitors 

Journalistic  instruction  at  the  Uni¬ 
versity  is  at  present  listed  under  the 
Department  of  English,  of  which  Prof. 
Roland  P.  Gray  is  the  head.  The  pro¬ 
fessional  courses  are  directed  by  Prof. 
John  C.  Mellett.  for  years  on  the  edi¬ 
torial  staff  of  the  Indianapolis  News, 
and  at  one  time  with  the  New  York 
office  of  the  L^nited  Press.  He  is  now 
offering  courses  in  the  history  and 
theory  of  journalism,  practice  work  on 
the  several  University  student  publica¬ 
tions,  correspondence,  consisting  of  ac¬ 
tual  woik  for  various  metropolitan  pa¬ 
pers.  and  advertising,  for  journalism 
and  economics  students.  Other  courses 
will  be  offered  later.  Several  graduates 
of  the  University  already  are  activelv 
engaged  in  the  Maine  newspaper  field. 


Didn’t  Rememher  the  Loan. 

Bob.  Zledler  was  maktni;  a  call  on  Dublin 
street  when  he  heard  this  conversation  be¬ 
tween  two  sons  of  Erin. 

Casey — Do  you  remlmber  borrowlnx  $2 
from  me  last  Chuesday  nleht? 

Mulligan — 01  do  not.  OI  got  so  full  that 
night  that  I  fell  down  the  back  stairs  onto 
me  head  and  me  mind  has  been  a  blank  Iyer 
since. — Cincinnati  Ad  Club  New*. 


FREEMAN’S  NEW  VENTURE. 

Much  Plea*ed  to  Be  in  Bu*ine**  for 
Himeelf. 

Mr.  William  C.  Freeman,  whose 
“Freemanesque”  half  page  advertisement 
appears  in  another  column  of  The  Edi¬ 
tor  AND  Publisher,  announces  that  he 
has  opened  an  office  at  2  West  45th 
street.  Room  1501  and  that  by  Monday, 
next,  the  telephones  and  furniture  will 
be  installed,  at  which  time  he  will  be 
glad  to  receive  his  friends  and  acquaint¬ 
ances  in  the  publishing  and  advertising 
fields. 

To  a  representative  of  The  Editor 
AND  Publisher,  Mr.  Freeman  said,  “I 
am  tickled  to  death  to  be  going  into 
business  for  myself.  In  working  for 
one  newspaper  my  field  has  been  de¬ 
cidedly  restricted,  my  earning  capacity 
has  been  limited.  In  business  for  my¬ 
self  I  will  be  able  to  carry  out  that  for¬ 
ward  looking,  constructive  work  that  I 
have  had  under  consideration  for  many 
years.  I  will  be  able  to  hew  straight  to 
the  line  and  you  know  that  I  will  let 
the  chips  fall  where  they  may. 

“I  will  create  a  large  volume  of  ad¬ 
vertising  for  newspapers  and  expect  to 
concentrate  my  energies  largely  in  that 
field  where  I  have  been  so  successful 
for  the  past  few  years.” 

No  man  is  better  known  in  the  retail 
and  wholesale  and  national  advertising 
fields  in  Greater  New  York  than  W.  C 
Freeman.  He  is  popularly  known  as 
“Pop.”  He  brings  to  his  new  work  a 
wide  experience  and  command  of  ad¬ 
vertising  rates  of  daily  newspapers 
throughout  the  country  that  is  little 
short  of  surnrising  and  a  mastery  of 
publicity  in  all  its  phases.  Few  men  are 
better  equipped  to  run  efficient  adver¬ 
tising  service. 


ELMER  HELMS’  NEW  JOB. 


Popular  Advertising  Man  Now  Ad¬ 
vertising  Manager  of  News- 
paperdom. 

Elmer  Helms  has  been  made  adver¬ 
tising  manager  of  Newspaperdom.  His 
former  connections  with  the  New  York 
Press,  the  New  York  Tribune,  the 
Hearst  publications  and  the  Wanamaker 
stores  have  given  him  a  large  acquaint¬ 
ance  as  well  as  an  intimate  knowledge 
of  advertising  in  all  its  ramifications  and 
his  inability  to  be  anything  but  a  mighty 
Dood  fellow  has  made  him  friends  to 
the  number  of  people  who  know  him. 


Found  Guilty  of  Libel. 

Robert  Goodman,  editor  of  the  New 
Bedford  (Mass.),  Searchlight,  has  been 
convicted  of  crirninal  libel.  The  com¬ 
monwealth  charged  him  with  having 
Iffieled  Benjamin  Lamothe,  a  member  of 
the  New  Bedford  police  force,  by  an 
article  which  appeared  in  The  Search¬ 
light,  Oct.  29,  in  which  it  was  charged 
that  an  acting  inspector  of  the  police 
department  in  the  north  end  of  the  city 
had  .stolen  two  hens.  The  article  did  not 
mention  Lamothe’s  name,  but  the  com¬ 
monwealth  claimed  that  he  was  the  onlv 
ncting  inspector  in  that  section  of  the 
city  at  the  time.  The  jury  was  out  less 
than  an  hour.  The  case  went  to  the 
inry  without  arguments  and  the  judge’s 
charge  was  short.  The  verdict  was 
miickly  returned  and  Goodman  sank  in 
ms  seat  when  the  foreman  announced 
the  word  guilty. 


St**t*-Zeitung  Change. 

The  New  York  Staats  Zeitung  has 
made  arrangements  to  close  the  Brook¬ 
lyn  office  of  the  company,  at  304  Wash¬ 
ington  street.  The  reason  for  closing 
this  office  given  by  an  officer  of  the 
paper  was  to  the  effect  that  the  busi¬ 
ness  that  had  heretofore  come  into  the 
Brooklyn  office  was  now  coming  to  the 
main  office  in  Manhattan  over  the  tele¬ 
phone.  , 


The  Chicago  Morning  and  Sunday 
Examiner  this  week  published  a  full 
page  of  motor  boat  advertising  in  con¬ 
nection  with  the  Motor  Boat  Show  at 
The  Coliseum. 
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THE  WEEK  IN  CHICAGO.  ,  Garfield  McEdwards  has  returned 

-  from  Canada,  where  he  went  to  see  his 

Pre*t  Club  Shocked  by  Affliction  of  mother,  who  was  seriously  ill. 

Walter  Hurt-Scoop  Show  in  April  Os^^r  Beckmann  is  covering  the  Au- 
,  •  M  '■ora  murder  troubles  for  the  Tribune. 

— Changes  on  the  Examiner  Newsy  Sheppard  Butler  is  now  doing  rewrite 
Notes  About  What  Many  Workers  (,n  thg  Tribune. 


on  Papers  in  the  Windy  City  Are 
Doing  to  Hold  Their  Jobs. 

(Special  Correspondence.) 


Robert  M.  Buck,  a  former  newspaper 
man,  now  secretary  to  the  Republican 
members  of  the  Drainage  Board,  was 


Chicago,  III.,  March  5. — Press  Club  nominated  for  Alderman  from  the  33d 
men  were  shocked  last  Monday  at  learn-  Ward  at  the  primaries  as  a  Republican, 
ing  that  Walter  Hurt  had  been  found  Lewellyn  E.  Pratt,  of  New  York, 
wandering  in  the  streets  of  New  York,  chairman  of  the  educational  committee 
unable  to  recall  his  own  name  or  tell  of  the  Associated  Advertising  Clubs  of 
where  he  lived.  He  had  been  smitten  the  World,  addressed  the  luncheon  of  the 
of  amnesia.  He  had  been  on  the  Morn-  members  of  the  Advertising  Association 
ing  Telegraph  only  a  week,  doing  edi-  of  Chicago  on  Friday  of  last  week.  He 
torial  work.  He  had  gone  there  from  described  the  work  of  the  association. 
Chicago  only  a  month  before,  after  a  He  has  lately  been  addressing  other  as- 
long  rest  following  the  demise  of  the  m's  vicinity.  i  . 

Inter  Ocean  last  May.  He  had  been  alter  M-  Clute,  a  former  local  artist 
on  the  Inter  Ocean  a  considerable  time,  "ho  also  did  newspaper  work  in  past 
and  had  worked  very  hard  as  a  member  y%a>-,?.  d'edm  California  a  few  days  ago. 

f  .u  1  ..off  .1,0.  CT...  .o...  William  Hirth,  editor  of  the  Missouri 

of  the  .  skeleton  staff  that  go  out  the  addressed  the  gathering  of  lum- 

paper  in  its  as  three  months.  H.s  j.ermen  held  here  last  week,  on  “The  Re- 
story  of  the  last  night  in  that  office,  ,  ^ 

printed  in  the  Morning  Telegraph,  was 

a  brilliant  and  impressive  piece  of  writ-  '  Vahlteich,  for  many  years  an 

/^he  stroke  must  taken  him  on  the  Chicago  Socialist  organ, 

swiftly  for  three  perfectly  coherent  let-  Arbeiter  Zeitung,  died  late  last  week, 
ters  written  Saturday  were  received  at  ^^5  gg  years  old  and  was  one  of 
the  Press  Club  Monday  rnorning.  jl^g  twelve  founders  of  the  Socialist 

The  Press  Club  of  Chicago  has  de-  party  of  Germany, 
cided  to  put  on  its  annual  Scoop  Show  The  marriage  of  J.  L.  Stack,  the  mil- 
early  in  April.  All  the  performers  will  Honaire  head  of  the  Stack  Advertising 
be  members  of  the  club.  This  show  Agency,  to  Miss  Elizabeth  Wood,  at  Los 
has  nothing  to  do  in  any  way  with  the  Angeles,  Cal.,  was  announced  late  last 
weekly  magazine  owned  by  the  club  and  week.  After  a  honeymoon  trip  to  Hon- 
called  the  Scoop.  olulu  they  will  return  to  his  country 

Arthur  L.  Clarke,  who  was  in  charge  place  at  Wheaton,  Ill. 
of  the  San  Francisco,  Los  Angeles,  Chi-  The  Press  Club  of  Chicago  has  chosen 
cago  and  Boston  Hearst  papers,  is  again  a  committee  of  members  to  produce  its 
boss  of  the  Chicago  Examiner.  annual  Scoop  show  which  will  be  staged 

Charles  Porter,  recently  of  the  Exam-  in  April, 
iner  copy  desk,  has  become  night  editor  The  dailies  are  now  in  rivalry  over  il- 
of  that  paper,  substituting  \^^  C.  I.  Hoi-  lustrated  section  in  their  Sunday  issues, 
loway,  who  is  covering  the  State  Legis-  The  Examiner  announces  a  new  feature 
lature  at  Springfield.  Col,  F.  Shields  in  this  line. 

Jacobs,  formerly  on  the  Atlanta  - -  -  -  -  - 

Georgian,  is  now  holding  down  the  dog  Bennett  on  the  Firing  Line, 
watch  on  the  Examiner.  A.  H.  (Har-  t  n  d  aa  t'u  r-u* 

™„y)  Kfrkl.„d._who  wa,  nigh!  city 


city  editor. 


another,  is  editing  the  South  Shore  edi¬ 
tion  which  the  Examiner  recently  in¬ 
augurated. 

Dan  Stem,  editor  and  publisher  of 
the  American  Artisan  and  Hardware 
Record,  left  last  week  for  a  two  months’ 
trip  which  will  include  stop-overs  at  the 
Grand  Canyon,  Los  .\ngeies,  Paso  Ro¬ 
bles,  and  the  expositions  at  San  Diego 
and  San  Francisco.  He  will  return  via 
New  Orleans.  Mr.  Stern  has  been  suf¬ 
fering  from  ill  health  of  late  and  this 
trip  is  taken  as  a  stimulator. 

Ray  C.  Pearson,  the  light  critic  of 
the  Tribune,  has  gone  on  his  vacation. 
Mr.  Pearson  took  along  his  wife  and 
two  children.  T'hey  will  visit  many 
eastern  points  before  returning. 

J.  Campbell  Cory  is  doing  the  Her¬ 
ald  front  page  cartoons  with  success. 
On  February  25  he  had  one  under  the 
caption  “All  Dressed  Up  and  No  Place 
to  Go,”  a  bang  at  the  American  jingo, 
that  talked  louder  than  a  two  column 
editorial  could  have  done. 

C.  H.  Brockhagen,  business  manager 
of  the  Herald,  who  has  been  in  the  hos¬ 
pital  with  typhoid  for  two  months,  has 
sufficiently  recovered  to  go  to  Califor¬ 
nia  for  final  recuperation.  He  hopes 
to  be  back  on  the  job  about  .\pril  1. 

Quin  Hall  and  Dean  Cornwell,  artists 
on  the  Tribune,  are  planning  a  trip  this 
summer  in  Dean’s  machine. 

Charles  A.  Tarbel,  the  Denver  bride¬ 
groom,  writes  to  his  friends  that  he  has 
postponed  his  Chicago  trip. 

Miss  Harriett  Ferril,  of  the  Tribune, 
is  suffering  from  a  severe  attack  of 
grippe. 

Irving  Sanborn  is  at  Tampa.  Fla., 
covering  the  doings  of  the  Cubs  for  the 
Tribune. 

E.  O.  Phillips  has  gone  back  to 
Springfield  to  cover  the  Legislature  for 
the  Tribune.  - 


and  Germans  were  pounding  away  night 
and  day.” 

Mr.  Bennett  writes  that  his  Polish  and 
Russian  series  of  letters  will  treat  of 
“impressions  of  Von  Hindenberg  and 
Posen  in  war  time,  millionaire  motors, 
impressions  of  Gener  Suren,  etc.” 

More  Atlanta  Change*. 

Hugh  E.  Murray,  business  manager 
of  Hearst’s,  Atlanta,  Daily  Georgian 
and  Sunday  American,  writing  to  The 
Editor  and  Publisher  under  date  of 
February  26th,  states  that :  “We  have 
recently  made  some  changes  on  The 
Georgian  and  The  American.  George 
J.  Auer,  formerly  advertising  manager, 
has  been  succeeded  by  Paul  E.  Wilkes  as 
advertising  director.  Mr.  Wilkes  was 
formerly  advertising  manager  of  The 
Georgian,  but  left  over  a  year  ago  to 
take  charge  of  the  advertising  and  pro¬ 
motion  work  of  Grove  Park  Inn  at 
Asheville,  N.  C.,  where  he  remained  for 
over  a  year  and  was  very  successful. 

“The  Benjamin  Sc  Kentnor  Company 
of  New  York  and  Chicago  has  been  ap¬ 
pointed  to  represent  us  in  the  foreign 
field,  except  the  South,  which  will  be 
handled  by  Georue  M.  Kohn.  in  Atlanta, 
who  has  represented  us  in  this  territory 
for  over  a  year. 

Print  Talks  to  Sell  Autos. 

The  Indianapolis  Automobile  Trade 
.\ssociation  has  been  publishing  in  the 
newsnaners  a  series  of  interestinq  talks 
bv  “Joe”  Kelly.  The  talks  cover  all 
phases  of  the  automobile  industry  which 
are  of  interest  to  the  public.  One  talk 
is  headed  “Automobiles  for  the  Masses.” 


European  newspapers  employ  the  tele¬ 
phone  in  collecting  the  news  to  a  far 
greater  extent  than  it  is  used  here.  They 
use  it  for  long  distance  and  for  local 
work.  The  Russian  newspapers  in  par¬ 
ticular  depend  on  the  telephone  for 
transmitting  their  news. 

ON  THE  RIGHT  SIDE 
OF  THE  LEDGER 

One  Year  Old  and 
on  a  Paying  Basis 

WHAT  DO  YOU  THINK  OF 
THAT? 

A  complete  news  service,  foreign 
and  domestic,  of  highest  quality,  at 
the  lowest  price. 

Central  News  of  America 

Beaver  Street,  New  York 


These  war  times 


records  sre  ia  dir*  daacer  oi 
showiaa  slampa  The  wise  pub- 
Usher  assps  them  up  hp  eat- 
tiag  on  s  trade,  iadnstrisl  or 
(esturs  edition.  We  believe 
that  once  pon  have  put  on  an 
edition  of  this  sort,  nsina  the 
GAU-AGHER  SERVICE,  pou 
will  become  one  of  onr  regnlar 
eliente. 

JOHN  B.  GALLAGHER  &  CO. 

Western  oflee:  UOfi  Cass  St.,  Joliet.  Dl. 


Georgian,  is  now  holding  down  the  dog  Bennett  on  the  Firing  Line, 
watch  on  the  Examiner.  A.  H.  (Har-  ,  n  d  t-u  nu- 

mo„y)  Kirkland,  who  was  nigh!  city  J™fribu,?s"sfrff  cXslndMt  hi!; 

■'f  befS  for  s”  week®  wSThe  cima" 

‘‘  if  'a  T'""  “a  Army  in  East  Prussia.  German  Poland 

Sam  W.  Small,  junior,  has  been  made  He  has  informed  his  pa¬ 


per  that  his  journey  took  him  as  far  east 


T  T\  1_  1  1  J  LliaL  1113  JWUlllWV  llllll  CSO  SOI  V-OSL 

John  Day,  who  has  worked  on  every  Bolimow  Russia,  “where  the  Aus- 
newspaper  m  Chicago  at  one  time  or  j,y  Austrians 


You  Would  Enthuse  Too 

««  many  publithen  do,  over  the  in- 
created  buiinets  and  efficiency  of  your 

Classified  Ad  Department 

\i  you  were  utioi  the 

Winthrop  Coin  Card  Method 

of  collecting  and  soliciting. 
Price*,  tamplei  and  full  details  oi  how 
other  papers  sre  using  our  coin  cards 
successfully  will  be  mailed  on  request. 
Or  better  ttiil,  tend  us  your  trial  order 
now. 

fVlitn  yea  mrit*  us,  msution  this  ai. 
THB  WINTHROP  PRESS 
141  Batt  2Sth  St-eet  New  York  City 


Educate 
Readers  to 
Read 
Classified 
Advertising 

I  have  some  hundreds  of  original  edu¬ 
cational  ads,  specially  prepared  for  the 
quick  education  of  readers  of  newspapers 
to  read  classified  advertising.  I  would 
like  to  make  sale  of  these  to  a  large  news¬ 
paper  desiring  to  inaugurate  a  year’s 
campaign  in  the  education  of  its  readers 
along  the  classified  line.  Will  forward 
sample  copies  of  ads.  Address  1405,  Care 
The  Editor  and  Publisher. 


The  Atlanta  Georgian  and  Hearst's  Sunday 
American  announce  the  appointment  of 

Benjamin  &  Kentnor 
Company 

of  225  Fifth  Avenue,  New  York,  and  Peoples 
Gas  Building,  Chicago,  as  special  representa¬ 
tives  of  the  Atlanta  Georgian  American  in  the 
East  and  the  West, 

In  point  of  circulation  and  influence  these 
newspapers  have  become  leaders  of  the  South. 
They  are;  read  daily  by  a  clientele  that  all  gen¬ 
eral  advertisers  should  reach  if  considering 
Atlanta  and  its  trading  zone. 

The  Audit  Bureau  of  Circulations 

recent  audit  proves  this  conclusively. 

The  Atlanta  Georgian  and  Hearst’s  Sunday 
American  offer  the  highest  possible  mediums 
for  presenting  the  merits  of  any  enterprise  or 
any  article  of  commerce  or  consumption  to  the 
people  of  the  rich  and  growing  South. 

When  making  up  lists  you  cannot  afford  to 
overlook  the  South’s  greatest  Newspapers. 

The  National  Southern  Daily  and  Sunday  Newspapers 
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PROFITABLE  NEWS  I 


The  most  intensely  cultivated  retail  selling  district  in  America.  A 
splendid  results.  The  spirit  of  cooperation  between  newspapers  and 
one  hundred  thousand  out-of-town  shoppers  are  to  be  found  every  day 
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By  H,  R,  DRUMMOND 

DRY  GOODS  AND  DEPARTMENT  STORES 


Total  Agate  Lines  of  Display  Advertising  Used  by  Individual  Advertisers  in  Chicago 

Newspapers  Jan.  1  to  Dec.  31,  1914 


Daily  News 

Tribune 

Herald 

Examiner 

Post 

American 

Journal 

Boston  . 

.  393,914 

145,427 

65,893 

201,613 

30,642 

196,956 

206,004 

Carson . 

.  268,253 

306,696 

211,661 

111,912 

92,110 

148,702 

125,536 

Fair  . 

.  366,615 

171,313 

91,410 

183,214 

51,020 

261,455 

155,960 

Field  . 

.  291,198 

326,648 

296,692 

225,097 

180,821 

226,358 

154,555 

Hillman . 

.  220,353 

95,224 

19,284 

87,236 

76,040 

111,351 

Hub  . 

.  193,529 

139,332 

52,314 

122,291 

36,512 

142,940 

60,495 

Klein,  L . 

.  41,663 

Llovd . 

.  82,396 

32,155 

30,000 

56,458 

Mandel  . 

.  294,307 

240,470 

166,944 

26,674 

95,074 

188,752 

31,314 

Rothschild — 

M.  L . 

.  196,097 

140,674 

101,064 

140,788 

&  Co . 

.  329,843 

154,532 

79,029 

156,370 

17,108 

226,563 

229,7i6 

Siegel . 

.  381,638 

166,827 

112,375 

161,861 

27,344 

197,389 

126,052 

Stevens  . 

.  117,952 

212,231 

167,660 

178,382 

23,175 

79,777 

36,694 

12th  St.  Store . 

.  29,145 

Weber’s . 

.  29,273 

6.663 

6,777 

28,075 

2,844 

W^ieboldt . 

.  152,770 

49^884 

9,915 

Total  . 

.  3,388,946 

2,138,192 

1.263.262 

1,642,375 

553,806 

1,980,168 

1,240,521 

Beyond  question  “The  Loop  District”  of  Chicago,  eight  blocks  north  and  south  and  five 
blocks  east  and  west  is  the  most  intensely  cultivated  retail  selling  area  in  America,  if  not  in 
the  world. 

Of  course,  the  department  stores  are  the  big  institutions  and  Chicago  department  stores 
are  the  best  in  the  country,  bar  none. 

It  might  be  remarked  in  passing,  too,  that  department  store  advertising  in  Chicago  has 
reached  a  higher  plane  than  it  has  anywhere  else,  higher  in  tone,  better  typographically  and 
in  every  way  in  which  advertising  may  be  judged. 

The  tables  given  herewith  showing  the  number  of  agate  lines  used  by  the  leading  “loop” 
stores  in  the  different  Chicago  papers  during  1914  should  prove  interesting. 

These  figures,  be  it  understood,  refer  to  the  stores  mentioned  and  have  no  reference  to  any 
other  local  or  foreign  advertising  carried  by  the  papers,  neither  do  they  include  other  adver¬ 
tising  expenditures  made  by  these  stores  through  other  channels. 

Sufficient  to  say,  however,  that  the  big  bulk  of  their  various  advertising  appropriations 
was  spent  in  the  papers  listed  and  a  very  small  sum,  comparatively,  was  put  into  supplement¬ 
ary  work  of  any  kind. 

If  you  happen  to  be  of  an  inquisitive  turn  of  mind  and  wish  to  gain  more  intimate  details 


THE  CHICAGO  ] 


Over  400 f  000  Average  Daily, 

The  Daily  Average  for  February  was  415,897. 
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PUBLISHER  AND  JOURNALIST,”  FEB.  27,  1915 

PAPER  ADVERTISING 

record  of  advertising  that  shows  some  remarkable  figures  and  some 
retail  stores  proved  very  profitable  in  Chicago,  where,  it  is  estimated, 
aside  from  those  living  in  the  city. 

*  as  to  how  much  each  store  spent  with  each  paper  the  following  rates  will  give  you  a  basis  on 

'  which  to  figure. 

The  dry  goods  rates  of  the  various  papers,  based  on  agate  measurement  is  as  follows: 

Daily  News,  34  cents;  Tribune,  Sunday,  31  cents;  daily,  26  cents;  Examiner,  Sunday,  28.8 
cents;  daily,  18  cents;  American,  20  cents;  Journal,  11  cents;  Post,  10  cents;  Herald,  Sunday  and 
daily,  12j^  cents. 

The  table  of  lines  and  money  received  is  as  follows: 


Daily  News  (six  days)  . . . 

. .  3,388,946 

$1,252,151.64 

Tribune  (seven  days)  .  . .  . 

. .  2,138,192 

591,566.73 

American  (six  days)  . . .  . 

. .  1,980,168 

396,033.60 

Examiner  (seven  days)  .  . . 

. .  1,642,375 

354,752.54 

Herald  (seven  days) . 

. .  1,263,262 

157,907.73 

\ 

Journal  (six  days) . 

. .  1,240,521 

136,457.31 

Post  (six  days) . 

553,806 

55,380.60 

1 

« 

1 

Totals . 

..  12,207,270 

$2,944,250.15 

Marshall  Field  &  Co.  paid  the  papers  for  advertising  in  1914  as  follows: 

Daily  News,  $99,007.32;  Tribune,  $90,372.79;  Examiner,  $48,620.73;  American,  $45,271.60; 
Herald,  $36,086.50;  Post,  $18,082.10;  Journal,  $17,001.05;  a  total  of  $354,442.09. 

This  was  the  largest  single  account  last  year.  Marshall  Field  &  Co.  spent  more  money 
for  newspaper  space  than  any  department  store  in  Chicago,  but  the  per  cent,  cost  as  against 
results  produced  was  the  smallest — which  is  another  way  of  saying  that  Marshall  Field  &  Co. 
advertising  was  the  most  productive. 

On  the  basis  of  per  cent,  cost  Carson  Pirie  Scott  &  Co.  had  the  next  lowest  figures,  and 
it  is  pleasing  to  note  that  Marshall  Field  &  Co.  and  Carson  Pirie  Scott  &  Co.  are  the  two  high¬ 
est  class  stores  in  the  city. 

There  are  several  lessons  to  learn  from  these  figures  and  conditions  surrounding  merchan¬ 
dising  and  advertising  in  Chicago,  and  it  may  be  well  for  newspaper  and  advertising  men  to 
consider  the  deductions  that  are  to  be  made. 

It  is  an  illuminating  fact  that  the  store  doing  the  greatest  volume  of  business  on  the  small¬ 
est  per  cent,  cost  for  advertising  is  admittedly  the  highest  class,  most  reliable  and  most  reput¬ 
able  retail  store  in  the  country,  and  that  its  closest  competitor  in  point  of  gross  sales  is  its 
closest  in  point  of  ethics,  both  in  business  and  advertising. 

It  is  a  tribute  to  the  intelligence  of  the  buying  public  in  and  about  Chicago  that  the  kind  of 
advertising  put  out  by  Marshall  Field  &  Co.  and  Carson  Pirie  Scott  &  Co.  is  practically  an 
exclusive  feature  for  State  street,  and  sets  a  standard  seldom  attempted  elsewhere. 

It  is  a  splendid  selling  argument  for  newspapers  that  the  daily  press  of  Chicago  can  and 
does  do  such  a  tremendous  lot  toward  making  “The  Loop  District”  what  it  is,  the  busiest  place 
for  its  size  on  earth,  and  as  far  as  productiveness  is  concerned,  absolutely  unequalled. 

DAILY  NEWS 

Member  Audit  Bureau  of  Circulations, 
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FIGHTING  FOR  A  BAD  BILL. 

Very  wisely  on  Monday  last  the  lower  house  of 
the  Indiana  Legislature,  through  its  committee  on 
printing,  indefinitely  postponed  consideration  of  the 
Clarke  Senate  bill  providing  that  press  associa¬ 
tions  operating  in  Indiana  shall  be  put  under  the 
supervision  of  the  Public  Service  Commission. 

Unfortunately,  however,  the  friends  of  the  bill 
succeeded  in  getting  it  out  of  committee  on  March 
3,  thus  bringing  it  before  the  House,  where  its  fate 
now  rests,  and  where,  it  is  to  be  hoped,  the  bill  will 
be  killed. 

Thus  was  resuscitated  a  measure  that  was  aimed 
at  the  Associated  Press  in  Indiana.  Although  the 
bill  was  broad  in  its  scope  and  covered  all  news 
services,  it  was  directed  especially  at  the  Associated 
Press  in  that  its  provisions  made  it  imperative  that 
it  be  made  to  serve  any  newspaper  or  periodical  that 
wanted  the  service,  regardless  of  it  having  an  As¬ 
sociated  Press  franchise. 

Just  how  well  qualified  the  Indiana  Public  Service 
Commission  is  to  supervise  the  operations  of  press 
associations  or  of  newspapers  has  not  yet  been  made 
apparent,  but  the  probabilities  are  that  its  members 
are  not  trained  by  long  newspaper  experience  to 
exercise  the  highly  professional  function  proposed. 
The  wisdom,  therefore,  of  such  a  provision  in  the 
bill  may  be  seriously  questioned. 

The  strongest  objection  to  this  bill,  however,  is 
that  it  is  obviously  intended  to  benefit  by  Associated 
Press  service  newspapers  which  have  no  just  claim 
upon  such  service.  Tlie  enforcement  of  such  a  law 
would  be  gross  injustice  to  the  papers  whose  united 
efforts  have  built  the  great  news  collecting  and 
news  distributing  agency  attacked  by  the  measure. 

The  charge  that  the  Associated  Press  is  a  giant 
monopoly  has  so  often  been  disproved  that  it  is 
needless  to  reiterate  the  facts  concerning  its  make¬ 
up  and  methods.  Most  of  the  kicks  against  it  are 
made  by  individuals  or  newspaper  concerns  whose 
greatest  grievance,  though  not  always  openly  ex¬ 
pressed,  is  that  they  cannot  get  privileges  they  have 
not  helped  to  earn. 

REMARKABLE  WAR  SPEED. 

Official  reports  from  the  opposing  armies  in 
France  and  Belgium  are  issued  each  day  which  an¬ 
nounce  marked  progress  and  increased  activity. 

Based  on  the  official  statements,  which  alone  can 
be  considered  reliable,  each  of  the  contending  armies 
in  the  western  theater  in  advancing  from  time  to 
time  has  made,  since  the  war  started,  two  complete 
trips  around  the  world,  and  is  about  half  way  around 


on  the  third  lap.  A  few  troops  undoubtedly  are 
left  in  the  trenches  so  that  the  armies  will  know 
when  they  have  made  a  full  revolution  and  may  stop 
for  rest. 

The  Allied  Army  naturally  advances  toward  the 
east,  crossing  Germany,  Russia,  Asia,  the  Pacific 
Ocean,  the  North  American  Continent  and  the  At¬ 
lantic  Ocean,  while  the  German  Army  on  the  con¬ 
trary  proceeds  in  the  opposite  direction  and  has  the 
advantage  of  covering  the  last  ten  or  fifteen  thou¬ 
sand  miles  on  dry  land.  This  remarkable  perfor¬ 
mance  is  due,  of  course,  to  the  wonderful  German 
system  of  railways,  and  to  the  inscrutably  subtle 
strategy  of  General  Joffre. 

In  the  eastern  theater  the  Germans  and  Russians 
continue  to  see-saw,  or  rather  War- saw,  backward 
and  forward  across  Poland,  their  speed  averaging 
about  fifty  miles  an  hour;  this  remarkable  gait  is 
due  to  the  marvelous  German  system  of  railways, 
and  the  unparalleled  ingenuity  displayed  in  the  subtle 
strategy  of  the  Grand  Duke  Nicholas. 

The  unofficial  reports  indicate  much  better  time 
than  the  foregoing  but  they  are  not  considered  wholly 
reliable. 

EDITORIAL  COMMENT. 

Every  newspaper  publisher  who  uses  stereotype 
or  linotype  metal  should  carefully  read  the  article 
on  the  subject  printed  elsewhere  in  this  number  of 
The  Editor  and  Publisher.  In  view  of  the  facts 
therein  stated  we  urge  publishers  to  at  once  lay  in 
a  sufficient  amount  of  metal  to  meet  their  needs  for 
at  least  six  months  in  order  to  avoid  the  necessity 
of  paying  the  much  higher  prices  which  are  certain 
to  prevail  in  the  near  future.  The  refusal  of  the 
countries  which  are  our  chief  sources  of  supply  of 
antimony  to  allow  that  metal  to  be  exported,  and 
the  difficulty  encountered  in  securing  the  transporta¬ 
tion  of  cargoes  of  tin  to  this  country  make  it  in¬ 
evitable,  if  the  war  continues  for  any  length  of  time, 
that  the  prices  of  these  metals  will  reach  a  very 
high  figure.  Antimony  and  tin  are  two  essential 
components  of  stereotype  and  linotype  metal  and 
therefore  any  increase  in  their  cost  means  a  pro¬ 
portionate  increase  in  the  mechanical  cost  of  news¬ 
paper  production. 

A  few  days  ago  the  fund  raised  by  the  London 
Times  for  the  relief  of  widows  and  orphans  of 
English  soldiers  killed  in  the  war  and  for  the  aid 
and  treatment  of  the  wounded,  reached  the  $5,000,000 
mark.  No  newspaper  in  the  world,  so  far  as  we 
know,  ever  raised  such  a  sum  of  money  for  any 
purpose.  The  success  of  the  efforts  of  the  Times 
is  no  doubt  due  to  its  prestige  in  English  journalism. 
It  is  regarded  by  every  Briton  as  a  public  institution 
rather  than  a  private  enterprise.  The  utterances  of 
the  Thunderer  represents  an  invisible  power  whose 
requests  must  be  obeyed.  When  the  paper  came  into 
the  hands  of  Lord  Northcliffe  an  impression  pre¬ 
vailed  that  the  Times  had  lost  its  position  as  the 
moulder  of  English  public  opinion.  That  this  im¬ 
pression  was  wrong  and  that  the  Times  still  occu¬ 
pies  the  throne  it  has  held  so  long  is  proved  by  its 
great  achievement  in  raising  money  for  the  victims 
of  the  great  war. 


Joseph  P.  Day,  whose  illuminating  article  on  real 
estate  advertising  is  printed  elsewhere  in  this  issue, 
is  probably  the  heaviest  city  real  estate  operator  in 
the  world.  He  has  conducted  the  largest  and  most 
successful  auction  sales  of  New  York  City  real  estate 
ever  held.  When  he  sold  the  Morris  Park  property 
two  years  ago  he  talked  continuously  to  the  assem¬ 
bled  crowd  for  five  days  from  10  o’clock  in  the 
morning  until  10  and  sometimes  11  o’clock  at  night, 
with  brief  intermissions  for  refreshments.  During 
this  long,  nerve  wracking  and  physically  exhausting 
period,  Mr.  Day  partook  of  no  stimulants  and  ate 
but  little  food.  When  he  had  sold  the  last  lot  he 
was  in  excellent  condition.  Mr.  Day  is  intensely 
active  in  mind  and  body,  but  he  keeps  himself  so  well 
in  hand  and  takes  so  good  care  of  his  health  that 
he  is  rarely  ever  ill  or  indisposed  for  a  single  day. 
His  personal  staff  is  a  marvelously  efficient  organi¬ 
zation  which  he  has  been  years  in  perfecting.  He 
possesses  an  unusual  memory  and  this  combined 


with  tireless  energy  and  close  study  has  given  him 
a  knowledge  of  city  real  estate  that  is  considered 
marvelous.  Mr.  Day  is  fond  of  outdoor  sports  and 
country  life.  He  takes  a  live  interest  in  public 
questions  and  is  ever  ready  to  contribute  both  money 
and  personal  effort  to  a  cause  in  which  he  is  inter¬ 
ested. 


Preparations  now  being  made  for  the  annual  meet¬ 
ing  of  the  American  Newspaper  Publishers’  Asso¬ 
ciation,  to  be  held  the  latter  part  of  next  month,  in¬ 
dicate  that  it  will  be  unusually  important.  Every 
member  should  arrange  to  be  present. 


THE  STEADY  SUBSCRIBER. 

How  dear  to  our  heart  is  the  steady  subscriber 
Who  pays  in  advance  at  the  birth  of  each  year. 

Who  lays  down  the  money  and  does  it  quite  gladly, 
And  casts  round  the  office  a  halo  of  cheer. 

He  never  says:  “Stop  it;  I  cannot  afford  it. 

I’m  getting  more  papers  than  now  I  can  read.’’ 

But  always  says:  “Send  it;  our  people  all  like  it — 
In  fact,  we  all  think  it  a  help  and  a  need.” 

How  welcome  his  check  when  it  reaches  our  sanctum, 
How  it  makes  our  pulse  throb;  how  it  makes  our 
heart  dance 

We  outwardly  thank  him;  we  inwardly  bless  him — 
The  steady  subscriber  who  pays  in  advance. 

— The  Liberal  News. 


ALONG  THE  ROW. 

among  those  present. 

This  is  what  a  copy  reader  caught  recently  in 
the  story  of  a  social  function  turned  in  by  a  cub: 
“The  affair  was  attended  by  several  hundred  mem¬ 
bers  of  the  Knights  of  Columbus,  and  other  em¬ 
ployees  of  the  city.” 


THINLY  CLAD. 

This  was  found  in  the  copy  of  another^  cub; 
“The  bride  wore  a  dress  of  roses  and  lillies  of 
the  valley.” 


WITH  SAWS  AND  AX. 

The  Kaiser  announces  that  Germany  is  going  to 
use  all  possible  means  of  destruction.  Why  not  call 
the  Katzenjammer  Kids  to  the  colors? 


BRAVE  HEARTS. 

Some  newspaper  men  feel  reasonably  certain  of 
holding  their  jobs.  Seven  were  married  the  week- 
before  last. 


ETERNAL  VIGILANCE  NECESSARY. 

The  Attorney  General  of  Alabama  has  taken  pro¬ 
ceedings  against  the  Montgomery  Advertiser  to 
enjoin  that  paper  from  carrying  liquor  ads.  Next 
thing  you  know  they  will  try  to  prevent  editors 
from  carrying  liquor  personally.  Thus  is  the  free¬ 
dom  of  the  press  being  constantly  menaced. 


MORE  CUB  COPY. 

)  Brooklyn' has  a  lot  of  cub  reporters  who  take 
night  assignments  for  the  afternoon  papers,  which 
are  the  only  kind  published  across  the  bridge.  Here 
is  how  one  of  the  bunch  began  the  description  of 

a  social  event:  “The  annual  ball  of  -  Council, 

which  is  a  yearly  event  and  takes  place  once  a  year 
on  Washington’s  Birthday-night,  was  held  last  eve¬ 
ning.” 


FROM  THE  SKINNERSVILLE  SIGNAL. 

We  hereby  give  notice  to  all  baseball  magnates 
that  this  season  we  shall  publish  only  the  final  re¬ 
sults.  We  are  tired  of  giving  one  hundred  dollars’ 
worth  of  space  in  return  for  a  pass  to  witness  a 
punk  game,  besides  throwing  in  a  page  of  pictures 
Sunday.  We  don’t  care  who  wins  the  pennant,  and 
we  will  refuse  to  issue  an  extra  evep^  time  a  star 
pitcher  has  the  mumps,  or  sprains  his  little  finger. 
If  all  editors  would  follow  our  example  it  would 
stop  this  big  graft  game  that  has  been  going  on  for 
years.  We  can  use  our  space  to  better  advantage 
than  presenting  it  free  to  enrich  a  bunch  of  thick 
necked  tightwads  who  have  worked  the  press  for 
suckers  long  enough. 


SCARCE. 

No  paid  for  advertising  copy  from  the  Panama 
Exposition  has  been  seen  on  the  row. 


WHILE  THE  CRAZE  IS  ON. 

One  is  led  to  think,  after  looking  through  a  stock 
of  exchanges,  that  thousands  of  the  unemployed 
should  find  work  making  souvenir  spoons. 


NOT  HERE. 

Many  editors  throughout  the  country  are  closing 
their  columns  to  liquor  advertisements  in  the  cause 
of  temperance.  It  would  do  no  good  in  this  town, 
as  no  one  ever  heard  of  a  man  here  who  scanned 
the  advertising  columns  to  find  out  where  he  could 
get  a  drink.  Tom  W.  Jackson. 
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the  Pacific  Coast,  where  he  attended  the 
Panama-Pacific  Exposition  and  was  in 
conference  with  William  Randolph 
11.  B.  Herbert,  founder  and  first  presi-  Hearst.  After  a  short  vacation  Mr. 
dent  of  the  National  Editorial  Associa-  Auer  will  join  the  Hearst  N.  Y.  forces, 
tion,  and  editor  of  the  National  Printer  r  B  Mead,  long  time  business  man- 
journalist,  was  in  Los  Angeles  last  of  ^he  Dayton  Daily  News,  has 

week.  been  promoted  to  the  vice  presidency  of 

Harry  Furniss,  the  newspaper  cartoon-  News  League,  having  authority 

ist,  of  London,  who  has  several  times  over  the  Dayton  Daily  News  and 
visited  America  and  is  well  known  in  Springfield,  O.,  Daily  News.  Orville 
the  art  and  literary  colony  of  New  Harrison,  for  sometime  in  charge  of  the 

has  started  a  new  weekly  in  the  British  foreign  advertising  of  ex-Governor 
metropolis  called  “Cartoons.”  Bryan  c'ox’s  papers,  TTie  Dayton,  Ohio,  News 
Shaw  is  one  of  the  chief  contributors.  and  the  Springfield  News,  has  been  ad- 
Thomas  Dreier,  late  editor  of  Asso-  vanced  to  the  business  management, 
ciated  Advertising  and  now  editor  of  £_  Spahr,  D.  B.  Oakley  and  Miss 

the  Printing  Art,  of  Cambridge,  Mass.,  gjia  Duncan  are  recent  additions  to  the 
was  married  in  December  to  Miss  display  advertising  department  of  The 
Blanche  E.  Norwell,  of  Brookline,  Mass.  C  hicago  Morning  and  Sunday  Exam- 
Joseph  H.  T'illotson,  editor  of  the  iner;  Miss  Duncan  as  artist  and  Messrs. 
Englewood  (N.  J.)  Press,  who  last  week  Oakley  and  Spahr,  solicitors. 

completed  his  twenty-fifth  year  as  editor  - 

and  owner*  of  the  Press,  and  his  thirty-  new  YORK  TOWN, 

fifth  year  in  the  paper  s  service,  has  ^v.  A.  Thayer,  night  city  editor  of 
been  elected  presid^t  of  the  recently  World,  is  chairman  ot  the  commit- 

formed  Englewood  Board  of  Irade.  ^f  arrangements  for.  the  annual  din- 

Thomas  Sullivan  has  reigned  as  ^i-  ^f  World’s  editorial  staff,  to  be 
tor  of  the  Olean  (N.  Y.)  Times  and  has  q£  jjjjg  ^jonth. 

been  succeeded  by  William  G.  Naylor,  "Fred”  Shipman,  of  the  World’s  edi- 
former  business  manager  of  Puck.  torial  staff,  is  spending  a  month  in  Flor- 

Gen.  W.  B.  Halderman,  editor  of  the 

Louisville  (Ky.)  Times,  attend^  the  John  L.  Balderston,  New  York  corre- 
Gaspanlla  week  celebration  at  lampa,  gpondent  of  the  Philadelphia  Record, 


HELP  WANTED 


A.(tv9rtt*emmt»  under  this  eloMifioatton  /!/- 
teen  oente  per  line,  eocA  insertion.  Comm 
eeven  toorde  to  the  line. 

CITY  EDITOR  WANTED.— Copy  reader; 
morning  daily  close  to  New  York;  population 
100,000;  must  be  live  wire  on  development  of 
local  news;  must  have  experience.  Abso¬ 
lutely  sober;  start  J2S;  can  get  more.  Ad¬ 
dress  “H.  I.,”  care  The  Editor  and  Publisher, 
New  York. 

City  or  telegraph  editor  open  for  change. 
A  first  class  worker,  now  on  a  salary  of  $35 
a  week.  Capable  of  taking  charge  of  editorial 
department.  D  1428,  care  Editor  and  Pub¬ 
lisher,  _ _ 

Advertising  Man — Modern  business  meth¬ 
ods,  broad  experience  and  good  salesman; 
can  write  and  lay  out  copy,  handle  foreign 
advertising.  Address  AEv,  care  The  Editor 
and  Publisher. 

I  want  a  position  as  advertising  or  business 
manager,  for  a  publisher  who  will  appreciate 
experience,  ability  and  faithful  service.  Ad¬ 
dress  R.  M.  C.,  care  Editor  and  Publisher. 

BUSINESS  OPPORTUNITIES 


balance  deferred,  purchases  prosper¬ 
ous  middle  west  daily.  Circulation 
over  5,000.  Annual  volume  of  busi¬ 
ness  over  $40,000.  Two  linotypes  and 
Duplex  press.  Returns  owner  $4,000 
to  $5,000  annually. 

Proposition  L.  J. 


Newapapar  Propartfaa 

225  Fifth  Ave.,  New  York 


advertiaaasMta  wmitr 
oeista  p«r  Msia.  • 
Sevan  toandt  M  UW  I 


tMa  otaMijUoMOTi  (an 
Mh  (naartion.  Oonnl 


Fla.,  last  week. 


has  sailed  for  the  war  zone,  where  he 


Frank  B.  Patrick,  a  newspaper  man  of  represent  the  Record  and  other  pa- 
Xenia,  Ohio,  has  been  appointed  deputy  pgj.^ 

insurance  cornmissi^er  for  that  State  Ewan  Justice,  for  many  years  Wash- 


at  a  salary  of  $2,500  a  year. 


ington  correspondent  of  the  New  York 


Ring  \\.  Lardner,  Chicago  newspaper  ^rld,  and  for  the  past  eight  years  ad¬ 
man  whose  you  know  me  A1  stories  ygrtising  manager  of  the  North  German 
have  made  him  famous  as  well  as  finan-  Steamship  Company,  is  again  con- 

cially  affluent,  has  joined  the  automobile  nected  with  the  Washintfton  Bureau  of 
class.  No,  it  IS  not  a  Ford. 

Ben  W.  Hooper,  until  recently  Gov- 


nected  with  the  Washington  Bureau  of 
the  World. 


,  .  .M.  Lincoln  Petry  has  been  appointed 

ernor  of  Tennessee  is  now  working  on  gj^y  j,,g  Bron^x,  New 


$42,000  will  buy  a  good  class  paper  out  of 
which  owner  takes  $8,000  besides  salary.  Har- 
ris-Dibble  Company,  71  West  23rd  Street, 
New  York.  _ 

WANTED  NEWSPAPER 
Best  Trade  Paper  that  $5,000  to  $10,000  will 
buy  that  can  be  published  in  Central  West 
by  a  house  now  running  a  single  one  success- 
ful  one.  Write  fully  to  ensure  prompt  action. 
Stuart,  care  The  Editor  and  Publisher. 

Have  $5,000  to  $8,000  with  services.  Trained 
in  both  business  and  editorial  end  of  daily 
field.  Wish  equal  or  controlling  interest  in 
Illinois  or  adjacent  states.  All  replies  treated 
confidentially.  Alfred,  care  The  Editor  and 
Publisher. 


Balance  deferred,  will  buy  Evening 
Daily  earning  net  annually  nearly 
Twelve  Thousand  Dollars,  located  in 
a  large  and  rapidly  growing  city  in 
the  New  York  Metropolitan  District. 
These  net  earnings  can  be  largely  in¬ 
creased  by  able  management. 

HARWELL,  CANNON  A  McCARTHY 
Newspaper  and  Magazine  Properties 
Times  Bldg.,  New  York  City 


AdvtrtitwunU  MNder  (Ms  DiHiMs«(H%  tm 
cents  per  Mne,  sock  inssrlwn.  Ommi 
seven  tcords  lo  the  Mn*. 


the  staff  of  the  Nashville  Banner 

President  Jack  Connolly,  of  the  Bos¬ 
ton  Press  Club,  and  city  editor  of  t.ic 
Herald,  will  go  to  Washington  soon  as 


York  City.  Mr.  Petry,  who  is  only  20 
t  ears  old,  is  nrobably  the  youngest  city 
editor  in  the  country. 

A  bouncing  baby  girl  was  born  to  Mr. 


secretary  to  Congressman  Carter,  whose  j^^ore  at  Columbus! 

publicity  man  he  was  during  the  cam-  oi^Jq^  week.  Mr.  Moore  is  man- 
paign  WT  election.  Columbus  bureau  of  the  In- 

ternational  News  Service. 

Olean  (N.  Y.)  Times,  has  resigned  m  Howard  E.  Sands,  assistant  manager 
go  to  work  on  the  Olean  Herald  staff,  Brooklyn  (N.  Y.)  City  News,  is 

and  has  been  succeeded  by  Thomas  Ma-  j,,  ^ome,  of  typhoid  fever. 

roney.  _ _ _ 

Bertram  B.  Caddie,  of  the  El  Paso 
(Tex.)  Herald,  has  resigned  to  take  WEDDING  BELLS, 

charge  of  the  position  of  chief  publicity  J.  F.  Tebeau,  of  the  New  York  Times, 
agent  for  the  Juarez  (Mex.)  Jockey  and  Mrs.  Sybil  Carew  Pinner  were  mar- 
Club.  lied  recently  in  New  York  City. 

Matthias  C.  Ely,  editor  of  the  Hudson  Louis  N.  Hammerling,  president  of 
Observer,  of  Hoboken,  N.  J.,  has  been  the  F'oreign  Newspaper  Service,  of  New 
appointed  postmaster  of  Jersey  City,  York,  and  the  Countess  Sophie  Von 
New  Jersey.  Brzenicka  Were  married  February  25  in 

Charles  E.  Bowman,  foi  years  con-  New  York  City, 
nected  with  Lorain,  Ohio,  newspapers,  Theodore  H.  Peterson,  one  of  the 
has  been  made  assitsant  telegraph  editor  owners  of  the  Eveleth  (Minn.)  News, 
of  the  Cleveland  Plain  Dealer.  Ralph  and  Miss  Wilhelmina  G.  Stevens,  of  Lit- 
Couch  has  also  been  taken  from  the  tie  Falls,  Minn.,  were  married  at  Little 
staff  to  help  out  the  telegraph  depart-  F'alls  February  18. 
ment.  Couch  is  a  brother  of  the  late  F'.  N.  Strehlan,  city  editor  of  the  Bal- 
W.  S.  Couch,  for  years  the  Plain  iJeal-  timore  (Md.)  Herald,  and  Miss  Nellie 
er’s  Washington  correspondent.  Sauner  were  married  February  17. 

Holton  Davenport,  a  newspaper  man  J.  L.  Stack,  president  of  the  Stack 
of  Worcester,  Mass.,  has  been  admitted  Advertising  Agency,  of  Chicago,  and 
to  the  bar  and  will  practice  law.  Miss  Elizabeth  Woods,  of  Los  Angeles, 

Clint  C.  Tilton,  owner  and  managing  Cal.,  are  reported  engaged,  although  the 
editor  of  the  Danville  (Ill.)  Press-  wedding  day  has  not  been  announced. 
Democrat,  is  spending  a  month  in  - 


Phoenix,  Ariz. 

G.  S.  Griswold,  owner  of  the  Batavia 
(N.  Y.)  News,  is  visiting  in  San  Diego, 
Cal. 


AMONG  BOSTON’S  HIGHBROWS. 

( Special  Correspondence. ) 

Boston,  March  5.— “Butch”  McDevitt, 


rr-o-i,  n  “Millionaire  for  a  Day”  man,  was 

rVank  R  Patrick,  a  newspaper  man  easily  the  man  of  the  hour  in  this  burg 
of  Xenia,  O.,  has  been  appointed  Deputy  during  the  week.  He  is  stopping  at  the 
Insurance,  at  Hotel  Lenox  and  up  to  the  present  writ- 
a  year.  r  had  proposals  of  marriage  from 

V\.  H.  Robb,  editor  of  the  Creston  about  150  girls.  He  has  already  an- 
(lowa)  American,  IS  ^covering  from  nounced  his  candidacy  for  President.  He 
a  stroke  of  paralysis  which  he  suffered  j*  a  character.  All  the  newspaper  men 
some  weeks  ago.  He  has  edited  the  of  the  town,  together  with  moving  pic- 
.\merican  for  twenty-six  years.  ture  men  and  newspaper  photographers, 

Jeff  R.  Palmer,  until  recently  in  were  on  hand  to  greet  and  interview 
charge  of  the  foreign  advertising  of  the  him. 

-Atlanta  Georgian,  has  joined  the  special  “jack”  Connolly,  city  editor  of  the 
feature  forces  of  \\  ill  N.  Hudiburg,  Traveler,  is  not  going  to  Washington 
who  IS  now  conducting  a  campaign  for  Consequently  there  seems  to  be  no  op- 
the  Richmond,  Va.,  Journal.  position  to  his  re-election  to  the  presi- 

George  J.  Auer,  formerly  business  dency  of  the  Press  Club.  The  canceling 
manapr  of  the  Albany,  N.  Y..  Knick-  of  the  extra  session  of  Congress  has 
erbocker  Press,  and  until  recently  ad-  proven  a  boon  to  his  paper  and  the  club 
vptising  manager  of  the  .Atlanta  Geor-  since  he  will  not  have  to  assume  his 
gian,  has  just  returned  from  a  trip  to  duties  at  Washington  as  secretary  to 


Congressman-elect  Carter  until  next  De¬ 
cember. 

Harry  W.  Bird,  of  the  Record,  is  now 
that  paper’s  representative  at  City  Hall. 
Harry  Kerrigan  has  been  transferred  to 
the  btate  House. 

Frederick  W.  Goodrich,  dean  of  the 
editorial  staff  of  the  Post,  is  on  a  trip 
to  the  South.  He  is  accompanied  by 
Mrs.  Goodrich. 

Douglas  Molloch,  of  the  American 
Lumberman,  is  visiting  Boston.  He  is 
stopping  at  the  American  House.  Re¬ 
cently  he  was  tendered  a  banquet  by 
Kenneth  Roberts,  Newton  Newkirk, 
Fred  Thompson,  all  of  the  Post  staff, 
and  many  others.  He  wore  Ken.  Rob¬ 
erts’  cap  ajl  through  the  banquet.  This 
was  made  necessary  from  a  bad  cold 
which  he  contracted  during  a  trip  to 
Europe  since  the  war  started. 

F'red  T.  Huntington,  chief  of  the  Post 
photographers,  made  a  record  run  in  an 
automobile  from  Concoyd,  N.  H.,  to  Bos¬ 
ton,  a  distance  of  78  miles.  He  accom¬ 
plished  the  journey  in  three  hours,  ar¬ 
riving  in  the  office  of  the  Post  at  2  a.  m., 
and  developed  a  flashlight  of  the  recent 
train  wreck  at  Claremont,  N.  H.,  in  time 
for  the  morning  paper.  “Hunty”  is 
some  boy. 

A.  J.  Philpott,  of  the  Globe,  recently 
addressed  the  students  of  the  school  of 
journalism  attached  to  Boston  Univer¬ 
sity.  He  was  given  a  great  reception. 

“Jimmy”  White,  of  the  Herald,  is 
taking  up  dancing  at  tea  parties,  ‘yim” 
has  a  shirt  with  174  plaits  in  it.  Some 
shirt. 

Miss  Margaret  Shurtleff,  recently  of 
the  Arnerican,  is  now  with  the  Herald. 

“Tad”  Clark,  who  recently  returned 
from  Europe,  is  now  the  Cambridge  cor¬ 
respondent  of  the  Herald,  taking  the 
place  of  William  M.  Tobin. 

F'red  Donnell,  of  the  Sunday  Post, 
recently  ran  a  minstrel  show  for  the 
Knights  of  Pythias.  Fred  is  a  colonel 
in  the  K.  of  P. 

Anna  F'laherty,  stenographer  for  the 
Sunday  Post,  has  just  returned  from 
a  trip  to  Portland,  where  she  was  the 
guest  of  Thomas  A.  McLaughlin,  busi¬ 
ness  manager  of  the  Portland  Press, 
and  Mrs.  McLaughlin.  Anna  sings  at 
private  parties.  She  says  Portland  is 
a  “hick”  town. 

Harold  A.  Gould  is  the  press  agent 
for  George  Fitch  .author  of  “Homeburg 
Memories,”  R.  A. 


THE  BLACK 
DIAMOND 


Chicago— New  York— Phila¬ 
delphia,  tor  30  jeara  the 
coal  tradea’  leadiag  JouraaL 
Write  (or  ratea. 


the  sold 
n 


THE  FAIRBANKS  (ALASKA)  DAILY 
NEWS-MINER,  the  oldeat  paper  la  Interior 
Alaika,  where  tbe  sold  comes  (rom,  reaches 
the  highest-paid  cTaia  of  workers  ia  the 
world.  There  are  only  16,000  people  la  the 
News-Miner’s  district,  but  they  prodneo  and 
spend  from  $5,000,000  to  $10,000,00$  •  scar.  The 
smallest  piece  of  money  there  is  Be.  piece 
which  ia  the  price  of  a  newspaper,  onr  or 
drink.  One  million  was  seat  out  ol  Fairpaaks 
in  one  year  to  mail-order  houses.  The  aver¬ 
age  per  inhabitant  annually  is  $US  freight 
paid.  Everything  is  dear  except  advertlsnig 
—advertising  agents  take  notice— and  the 
people  buy  whatever  they  want  when  thap 
want  it. 


MISCELLANEOUS 


Advertisements  nnder  this 

cents  per  lime,  each  (neerllen. 
seven  words  to  the  Ume. 


04  M 


DAILY  NEWS  REPORTS. 

Special  and  Chicago  news.  YARD’S  NEWS 
BUREAU,  167  W.  Washington  St.,  Chicago 
DL 

PAOPIC  COAST 
NEWS  CORRESPONDENT 
For 

Eastern  Trade  Journals 
CLARENCE  P.  KANE 
368  Market  Street,  San  Francisco 


FOR  SALE 


Advertisements  under  this  elassi/teation  /!/* 
teen  cents  per  line,  each  huertten.  Count 
seven  irords  to  the  Hue. 

FOR  SALE— At  an  exceptional  bargain, 
sliehtly  used  hiph- speed  thirty-two  page 
cylinder  Duplex  printing  press,  in  perfect  con¬ 
dition.  Owners  havinp  consolidated  and  us¬ 
ing  larger  press.  Write  for  price  and  par¬ 
ticulars.  A.  McNeil,  Jr.,  Post  Publishing 
Company,  Bridgeport,  Conn. 


For  sale— Newspaper  publishing  equipment. 
One  No.  2  and  three  No.  1  Mergenlhaler  lino¬ 
type  machines,  one  Cox  duplex  printing  press, 
complete  stereotyping  outfit,  and  full  equip¬ 
ment  for  publishing  daily  newspaper;  in  goM 
condition  and  will  be  sold  cheap.  Address 
W.  G.  Newman,  Box  663,  Zanesville,  O. 


'  . 

•  -O'.  >  ’ 

774 

THE  EDITOR  AND  PUBLISHER  AND 

No  Questionable 
Real  Estate  Advertising 


1R.8X 

Ibral'BTti 


0«rt 
fs.  H  B 


tan. 

^oUi  Iron 
y>,  ownv: 
lor. . . .(200 
i  Hursts 
on  Romd- 
^In  aninoo- 
ctor . . . $203 
tonin*' 
itan  Soalt; 

. $30.»7 

Rrmidway. 
J  Wrin- 
[rlmao.  con- 
..$108 

ironx. 

fank  Uartlraoo 
and  contractor 
$138 

^Manhattan. 
kt:ca  aft  Gnitaf 

-..V,.. . $6» 

at;  £inll  Nikolai 
^  .8100 

fit  n  of  1834  at; 
b  St  Conatractloo 

. $5» 

Robert  agt  l.eTy 
.$.88.32 


t'l  ft  H  Of  1' 

«.  roa8«r  Tra. 
1870  SMtbcm 
Lliihn  P  Barland. 
Ir  avc.  arcbltcct; 

. $80,000 

of  Biirnaide  aVO; 
Henry  Meyar,  on 
S,  Clark,  $41  Ti»- 

. ,.$7,000 

30  ft  n  of  l.yman 
i!  dwelling  85.4(i 
IJiiig  Oo,  kol.t  U 
proa:  K  .Mtrig 


to  ofevent^ 
7hlch  shall  pro- 
ver.'such  tracks,  or 
n'stallini  necessary  con- 
Tres,  'apparatns  and  equipment 
operating  trains  byi  electricity. 

card  of  Intimate  may  approve  plans 
as  approved  by  the  Public ,  Service 
Commission  or  amend  and'  approve 
them  aa  amOBUpd.  To  Railroad  Com. 
Pr.  -No.  1,001.  Introduced  in  Senate 
by  Jflr-,  Dunnlgan.' 

Byim.  UoBohuc — Bettleinents  of  uu« 
paid  assessments  for  local  improve* 
ments  by  Comptroller  tn  certain  cases. 
To  Cities  Com.  Pr.  Nu.  1050.  Intro¬ 
duced  in  Senate  by  Mr.  Simpson. 

By  Mr.  GlIeabogeB — Changes  regu¬ 
lation  for  printing  annual  record  of 
valuationa  To  Cities  Com.  Pr.  No. 
1038. 

By  Mr.  Fmess — Upon  apportionment 
by  sewer  condmisslonCrs  of  sewer 
building  cost  notice  of  hearing  to  re¬ 
view  appropriation  must  be  served 
personally  on  land  owners  affected  by 
mailing  to  their  last  known  addresses 
or  publishing  notice  once  dach  week 
for  two  weeks  In  newspaper  In  dis¬ 
trict  To  Internal  AflEalrs  Com.  Pr. 
No.  *  loss.  Introduced  In  Senate  by 
Mr.  Wlcka 

By  Mr.  QUien — Expense  of  widening 
Flatbush  avenue,  Brooklyn,  to  be 
borne  by  Brooklyn.  To  Cities  Com. 
Pr.  No.  1108. 

By  Mr.  Kiernsn — Maximum  fare  on 
steam  and  elevated  railroads  between 
terminuses  of  lines  at  Coney  Island 
and  Manhattan  to  be  5c.  To  Railroads 
Com.  Pr.  No.  1005. 

By  Mr.  Knight — Validity,  construc¬ 
tion  or  effect  of  will  concerning 
realty.  To  Codes  Com.  Pr.  No.  B78- 

Forec^osurh  of  realty  of  <decedent 
by  advertisement.  To  Codes  Com.  Pr. 
680. 

Effect  of  proceeding  to  sell  de- 
cedetit’s  realty  on  action'  brbilght 
against  heirs  and  devisSes.  To  Codes 
Com.  Pr.  No.  991. 

Disposition  of  surplus  arising  on 
sale  of  realty  to  satisfy  Hen.  and 
duties  of  officer  naaklng  sale.  To 
Codes  Com.  Pr.  No.  988.* 

By  Mr.  Phelnn-'-No  contract  for  any 
Brooklyn  improvement'  interlleiing 
with  street  surfSiee  railroad' traffic  to 
t  until  all  owners  of  property 
TiMhjjn  street  shall  have  had  at 
notice  of  intention 
they  have  had 
To  atlei 


tr.'bit* 


feronx. 


t: 

$10,000  I 


n31!  Gnisropi 


Piiikob,  Re«4«'  Ulli  line,  owner:  _ 

Oendl*.  401  Tremont  ere.  architect 

Building  Loan  Contracts — Bronx. 

leTTH  ST.  a  w  cor  CTar  are.  108.9x110.4:  City 
Mortgage  Co  loans  A  J  Kchwarzler  Co,  to 
erect.  5-atory  apartments  (Itt  payments). 

$70,000 

t'ItOTON.4  PARK,  NORTH,  n  a.  317  ft  e  of 
PorsiSH-ti  avo  50x90.9;  Bncl()and  Realty  Co 
Inana  V  R  Bntldings  Corporation,  to  erect 
one  S-stnry  apartment  (14  parmenta).$3S,000 

178TB  8T,  n  e  eor  c^ona  Parkway,  44.4X 
163.8;  City  Ifortgage  Co  loans  8  R  Biitldlnr 
Corporation,  to  erect  one  6-story  spartment 
with  stores  (10  psyments/ . $50,000 


The 

Roscoe  Co.  vs. 

building'  contra.ctor  gave  creatcof 
der  on  owner,  which  owner  accepted, 
payable  when  house  was  flnished,  and  | 
house  Was _  not,' built,  there  was  no  i 
fund  upon  which  order  could  operate, 
and  debt  was  not  discharged. 

ALDERMEN  GET  TAX  SOOKS 

To-morrow  tbei.tax  books  and  as¬ 
sessment  rolls  will  be  sent  to  thh 
Aldermen  and  unpaid  10.1d  taxes  be- 
'oome  payable  to  Collector  of  Assess¬ 
ments  and  Arrears  Daniel  Moynahan. 

On  Wednesday  the  Aldermeh  fix  the 
coming  year’s  tax  rates  i  for  the  five 
boroughs.  j 


Is 

dueed 

make  paying 
compulsory  and  doea? 
payments  to  private'  pn 
corporations. 
cCrporations.*’ 

RESOLVE  ON  S-FAMIW  HOUSE' 

The  Franklin  Board  of  Trade  rar 
solved  that  the  interests  of  the  small 
property-owner  would  be  conserved 
best  by  removing  the  three-lfadnily 
house  from  the  Tenement  House  De¬ 
partment  jurisdiction. 


REAL  ESTATE  SWINDLER 
GOES  TO  JAIL  FOR  3  YEARS 

Government  Officials  Succeed  Where  State  and 
County  Officers  Fear  to  Tread. 

Seateacliji;  Jam^s  Bottenus,  president  of  the  James  Realty  Company 
to  three  years  In  the  United  States  penitenltary  at  Atlanta,  should  be  a 
warning  to  other  realty  i^windlers 'and  to  the  pubHc.  More  tb$m  that — ^the 
officials  of  this  State  and  city,  with  ample  power  t6  prevent  continual  dup 
Ing  of  realty  investors,  did  nothing.  It  k’emained  for  the  ever-alert  end 
eijergetic  Post  Office  inspectors  and  the  United  States  Attomey^i  Offict 
to  indict  and  convict  this  notorious  swindler.' 

New  York  State  has  laws  which,  if  enforced,  will  save  millions  of  dot 
lars  every  year  to  the  well-'meanlng  “Investors"  in  real  estate. 

In  Section  421  of  the  Penal  Code  Is  the  following: 

Any  person,  firm,  corporation  or  asBOClation  or  any  employe 
thereof,  who,  in  a  newspaper,  oiroulkr,  circular  or  form  letter 
other  publication  published  or  .circulated.  In  any  language  in  thic 
State,  knowingly  makbs  or  dissemlnatee  any  statement  or  aesertion 
qf  fact  knowing  the  ^me  to  be  false,  concerning  the  extent,  loca¬ 
tion,  ownership,  title  or  other  characteristic,  quality  or  attribute  of 
ahy  real  estate  located  in  this  State  or  elseWhSre,  or  ths  motive 
ol  purpose  .of  a  sale  of  such  real  estate,  or  concerning  the  offer  pi 
prizes,  rewards,  distinctions,  premiums,  discounts  or  reduotlims'  cOu- 
fprred  on  account  of  the  solving  of  any  puzsle  or  ths  sighing  of  ahv 
coupon  or  ticket  or  by  any  other  method,  intended  to  give  the 
appearance  ,bf  an  offer  advaniagebus  to  the  purchaser,  which  'li< 
untrue  and  calculated  to  mislead,  is  guilty  of  a  mlsdemsanor. 

In  open  defiance  of  such  a  clear-cut  law  many  real  estate  companie 
doing  husine&s. 

The  New  York  Amerioao  does  not  publish  adverti8ement6  of  question¬ 
able  real  estate  propositionB,  nOr  from  unreliable'  Indiriduals  or  com 
paniea,  and  baa  followed  this  policy  long  before  the  law  quoted  -was  en¬ 
acted.  ^ 

Bottenixfe  goes  to  ..jail  for  three  years.  If  he  has  been  fortungte;  and 
the  Indictment 'leads  to  that  belief,  he  has  salted  away  perhaps  a  goodly 
sum.  If  true,  his  term  up  he  'can  retire  to  some  spot  where  he  is  uu 
known  and  llvO'  comfortably  during'  the  rest  pt  the  number  of  hla  days 
The  poor  vlotime  of  his  schemes  get  npthlng  for  th^ir  Investments  of 
their  hard-earned,  hard-saved  money  but  land  of  doubtful  worth  aiid  eyoeri 
ence.  Experience  is  a  severe  teacher.  Truly,  real  estate  is  often. costly. 

The  convlcUon  of  Bottenus  was  obtained  by' Assistant  United  Stales 
Attorney  Raymond  Sarfatty,  asalsted  by  t^ost  Office  Inspector  Henry  A. 
Barber. 


> 
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No  Doubtful 
Financial  Advertising 


I 


i 


a  nISHOP* S  SERVICE”  has  for  many  years  been  retained  by 
^  banking  Interests  of  New  York  to  investigate  doubtful 
financial  schemes  and  expose  fraudulent  advertisers.  The 
following  unsolicited  letter  is  significant: 

UISHOI'  S  SERVICE 
68  HKUAD  STHKET 
NKW  YORK  CITY 

TEtEPHONKH  BROAD 


March  4th,,  1915, 


Now  York  American, 

Broadway  &  Park  Place, 

Hew  York  city, 

Gontionen: — 

We  desire  to  congratulate  you  upon  your 
auccess  In  keeping  out  of  your  advertising  columns  all  concerns 
that  have  been  the  subject  of  criticism;  all  stock  offerings 
by  companlee  of  doubtful  standing;  and.  advertisements  of 

t 

individuals  not  worthy  of  business  consideration. 

It  Is  our  purpose  to  keep  the  public  from 
having  stock  In  fraudulent  concerns  offered  to  them  through 
the  medium  of  first  class  newspapers. 


America — Brings  Best  Results 
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CAPT.  HENRY  KING  ILL. 


Venerable  Managing  Editor  of  St. 

Louis  Globe-Democrat  Resigns. 

Captain  Henry  King,  who  until  last 
Friday  was  managing  editor  of  the  St 
lx>uis  Globe-Democrat,  and  dean  of  the 
journalists  in  that  city,  is  seriously  ill 
at  the  home  of  his  son-in-law,  Dr.  Nel¬ 
son  J.  Hawley,  3864  Cleveland  avenue, 
St.  Louis.  As  Captain  King  is  well 
along  in  years  his  recovery  is  doubtful. 

Captain  King  has  been  regarded  as  one 
of  the  best  newspaper  men  in  the  ^^’est. 
He  has  had  a  long  and  distinguished 
career.  As  a  reporter,  he  covered  the 
famous  Lincoln-Douglas  debate,  and 
after  the  formation  of  the  Republican 
Party  at  the  Chicago  convention,  and  the 
subsequent  bitter  political  fight,  that  end¬ 
ed  in  the  Civil  War,  he  was  in  the  midst 
of  stirring  events.  He  served  through¬ 
out  the  war  as  a  Union  soldier,  and 
emerged  with  the  title  of  captain. 

He  went  to  the  Globe- Democrat  in 
1883,  and  served  as  an  editorial  writer 
under  Joseph  B.  McCullough,  whose 
death  occurred  in  1896.  In  May  of  last 
year  he  delivered  an  address  at  the  con¬ 
ference  of  Kansas  journalists,  held  at 
the  University  in  Lawrence,  in  which 
he  recounted  some  of  the  experiences 
of  his  early  days.  He  made  a  deep  im¬ 
pression  upon  his  audience,  and  at  times 
moved  them  almost  to  tears  by  his  pa¬ 
thetic  references  to  the  men  who  had 
l>een  associated  w’ith  him  in  his  career, 
but  who  had  passed  over  the  “great  di¬ 
vide.” 

It  is  not  amiss  to  say  that  Captain 
King  has  had  much  to  do  with  shaping 
the  nation’s  course  on  many  public  ques¬ 
tions.  He  was,  and  is,  the  type  of  Re¬ 
publican  that  built  the  party  of  Lin¬ 
coln.  He  was  always  earnest  and  sin¬ 
cere  in  his  advocacy  of  any  question 
that  he  chose  to  discuss  in  the  editorial 
columns  of  the  Globe-Democrat.  He  is 
perhaps  one  of  the  few  surviving  indi¬ 
vidual  editors,  who,  in  the  troublous 
times  following  the  close  of  the  Civil 
War,  rendered  efficient  service  in  es¬ 


tablishing  peace  between  the  North  and 
the  South,  and  in  securing  the  enact¬ 
ment  of  measures,  both  in  Congress  and 
the  State  Legislature,  that  were  of  ma¬ 
terial  aid  in  re-establishing  the  business 
interests  of  the  country  on  a  firm  foun¬ 
dation. 


FREE  ADVERTISING  FOR  NEWS. 


Unique  Experiment  Tried  by  the  Ilion 
(N.  Y.)  Citizen  Satisfactory 
to  Editor. 

Addressing  the  thirteenth  annual  con¬ 
vention  of  the  New  York  State  Hard¬ 
ware  Association  at  Syracuse  a  few  days 
ago,  R.  E.  King,  editor  of  the  Ilion 
(N.  Y.)  Citizen,  detailed  the  results  of 
an  experiment  in  trade  and  advertising 
building  he  had  conducted  through  the 
medium  of  his  paper. 

The  experiment  consisted  of  granting 
free  advertising  to  business  men  of 
Ilion,  who  co-operated  with  him  by  send¬ 
ing  to  the  Citizen  office  items  of  news 
furnished  by  developments  in  their  busi¬ 
nesses.  The  plan  drew  results.  One 
business  man  announced  through  this 
economical  medium  that  he  was  allow¬ 
ing  a  10  per  cent,  discount  on  all  cash 
purchases  during  a  given  period. 

The  editor  did  not  balk  at  this.  He 
considered  it  news,  since  it  interested 
hundreds  of  his  readers.  Another  sent  in 
an  item  telling  that  his  plant  was  en¬ 
gaged  in  making  a  receptacle  for  the 
^.000,000  pearl  collection  of  J.  Pierpont 
Morgan  and  afforded  the  editor  a  chance 
to  “scoop  all  the  Syracuse  and  Utica 
papers,”  according  to  his  speech.  He 
considers  the  experiment  a  success,  al¬ 
though  he  still  labels  it  an  experiment. 
He  now  allows  only  advertisers  to  use 
the  new  advertising  column  of  his  paper. 


The  Philadelphia  Sporting  Writers’ 
Association  gave  a  banquet  in  Phila¬ 
delphia  February  17  which  was  attended 
by  over  400  baseball  fans,  lovers  of  ath¬ 
letic  sports  and  others. 


CHARLES  SEESTED 

DIRECT  REPRESENTATIVE 
41  Park  Row  New  York 

Telephone  569  Cortlandt. 


IT  HAS  TAKEN  ME  SIXTEEN 
YEARS  in  this  field  to  acquire  the 
acquaintanceship  and  standing  I  am  offer¬ 
ing  to  the  right  kind  of  newspapers. 

In  adding  to  my  list  I  am  using  great 
care,  so  that  no  paper  need  feel  the  least 
hesitation  in  joining  with  me  on  account 
of  association. 

In  going  on  my  list  you  go  with  other 
good  papers,  you  get  the  benefit  of  my  ex¬ 
perience,  my  friendship  and  my  knowledge 
of  where  the  business  is  and  how  to  get  it. 

Perhaps  a  letter  from  you  would  prove 
mutually  profitable.  Write  to  me  today 
and  see. 


An  Advertisement  About  Myself 

fVritten  by  Myself,  fVm.  C.  Freeman 

I  have  been  selling  advertising  for  newspapers  as  a  whole 
for  many  years,  although  1  have  received  compensation  only 
from  the  publication  that  employed  me. 

The  advertising  accounts  developed  by  me  have  stuck  to 
newspapers  because  I  made  it  clear  to  advertisers  at  the 
start  that  the  use  of  several  newspapers  in  a  community 
as  large  as  New  York  was  necessary  to  keep  them  alive  and 
make  them  successful.  The  use  of  only  one,  or  even  two 
newspapers  in  a  large  community  almost  invariably  results 
in  digging  a  commercial  grave  for  advertisers. 

If  New  York  newspapers  as  a  body  paid  me  the  commis¬ 
sion  on  which  they  base  the  salary  of  their  representatives, 
on  business  they  are  now  carrying  which  was  developed  as  a 
result  of  my  efforts,  I  would  be  in  receipt  of  a  larger  income 
than  I  ever  received  from  any  newspaper  for  which  I 
worked. 

Obviously,  I  could  not  receive  compensation  from  several 
newspapers  while  identified  with  one. 

Neither  could  I  receive  compensation  from  advertisers  for 
planning  their  campaigns  and  writing  advertisements  for 
them,  which  I  frequently  did. 

Neither  could  I  receive  compensation  from  advertising 
agencies  which  secured  accounts  through  my  efforts. 

Neither  could  I  receive  compensation  from  organizations 
of  business  men  for  the  many  business  addresses  I  have 
made  at  their  request. 

Neither  could  I  receive  compensation  for  sitting  in  council 
with  business  interests  and  giving  freely  of  the  information 
which  it  has  taken  me  many  years  to  acquire. 

Neither  could  I  receive  compensation  for  the  many 
articles  on  the  subject  of  advertising  which  I  have  written 
for  many  publications. 

I  have  felt  for  a  long  time  that  working  for  one  news¬ 
paper  restricted  my  field  and  limited  my  earning  capacity, 
but  I  stuck  to  it  because  the  newspaper  habit,  once  acquired, 
gets  into  a  man’s  system  and  becomes  a  part  of  his  life, 
and  it  is  hard  to  break  away  from  it. 

But  I  have  taken  the  plunge  at  last.  I  retired  from  the 
Evening  Mail  recently  bbcause  I  felt  I  owed  it  to  myself  to 
engage  in  independent  work,  thereby  placing  myself  in  a 
position  to  receive  compensation  from  a  variety  of  sources. 
Besides,  I  feel  I  can  be  of  greater  service  to  more  people. 

Yet,  frankly,  I  am  not  inspired  to  go  into  business  for 
myself  so  much  with  the  hope  of  making  more  money  as 
I  am  with  the  hope  that  I  will  be  able  to  accomplish  more 
for  the  good  of  advertising. 

I  have  some  very  definite  advertising  ideals  which  I  wish 
to  put  into  practice  that  mean  more  to  me  than  making 
money.  Yet  if  I  succeed  in  putting  them  into  practice  I 
know  that  more  money  will  naturally  follow. 

I  want  to  establish  a  name  in  a  business  of  my  own  that 
will  live  after  me.  I  want  the  kind  of  work  I  stand  for 
continued  by  associates  who  believe  in  me  and  in  my  ideals. 
When  a  man’s  work  with  one  newspaper  ceases,  that  is  the 
end  of  it  all.  When  his  own  name  represents  an  estab¬ 
lished  business  with  definite  principles,  his  name  and  work 
will  go  on. 

I  will  serve  those  who  retain  me  to  the  best  of  my  ability. 
I  should  be  able  to  serve  several  interests  well  based  on  my 
experience. 

I  am  about  to  incorporate  the  William  C.  Freeman  Co., 
the  business  of  which  will  be  Advertising  in  its  various 
ramifications. 

My  office  is  Room  1501,  No.  2  West  45th  Street,  just  off 
of  Fifth  Ave. 
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ON  NEWSPAPER  MAKING 


''r'  HE  modern  successful  newspaper 
1  has  taken  on  too  many  of  the  ear 
marks  of  an  institution  for  the  service 
and  well  being  of  the  community  for  it 
to  be  conducted  primarily  from  the  edi¬ 
torial  viewpoint  to  the  exclusion  of  sane 
consideration  of  commercial  views  and 
suggestions  from  the  business  manage¬ 
ment. 

Happy  is  the  office  in  which  the  editor¬ 
ial  and  business  departments  work  in 
harmony  and  close  sympathy.  Many  a 
a  newspaper  has  never  been  driven 
through  to  success  largely  because  of 
internal  condition  and  the  working  at 
cross  purposes  of  the  two  departments. 

Viewed  in  the  large  few  individuals  are 
so  constituted  that  they  can  be  able  edi¬ 
tors  and  able  business  men  at  the  same 
time.  The  necessarily  well  educated  edi 
tor  filled  with  high  purposes  can  sel¬ 
dom  get  geared  down  low  enough  to 
appreciate  the  necessities  of  the  busi¬ 
ness  office. 

On  the  other  hand  few  trained  busi¬ 
ness  men  ever  have  found  the  time  to 
become  thoroughly  grounded  in  the  re¬ 
quirements  that  make  a  great  editor. 
One  job  requires  a  man  of  acute  mental 
poise  and  ability  to  judge  things  and 
conditions  after  consideration  from  all 
angles,  while  the  other  a  man  of  cre¬ 
ative  ability,  full  of  forceful  personality 
and  interested  in  dollars  and  cents. 

\\  herever  we  find  two  men,  one  of 
the  best  editorial  type  and  one  of  the 
commercial  type,  working  in  close  har¬ 
mony,  consulting  on  all  vital  matters, 
both  primarily  interested  in  the  produc¬ 
tion  of  the  best  paper  possible  and  its 
successful  development  or  conduct,  we 
see  things  as  they  should  be. 

As  T  write  these  lines  I  plainly  see 
before  me  numerous  cases  of  both  kinds. 
Cases  where  a  grasping  business  man  is 
ruining  the  chances  of  property,  and 
cases  where  editors  are  throttling  the 
best  efforts  of  able  Inisincss  departments. 
I  also  see  the  close  co-operative  basis 
working  successfully  almost  wherever  it 
prevails. 

Of  course  there  are  notable  exceptions 
when  one  man  control  has  worked  out 
tremendously  well,  but  a  close  study  of 
nearly  every  such  case  reveals,  a  de¬ 
pendence  upon  able  subordinates  who 
are  carrying  on  the  newspaper  through 
very  close  and  intimate  co  operation  of 
effort. 

We  all  of  us  hear  the  speeches  made 
by  so-called  great  editors  ranting  about 
the  all-fired  dignity  of  the  editorial  page 
and  a  lot  of  nonsense  consisting  of  high 
sounding  nothings  to  mystify  the  cubs 
and  laymen,  but  in  nine  cases  out  of  ten 
we  will  find  the  same  editor’s  salary 
being  produced  about  the  same  way  in 
all  offices. 

We  likewise  hear  the  silly  nonsense 
talked  by  newspaper  publishers  about 
the  high  degree  of  their  calling  and  the 
questionable  policy  of  telling  the  adver¬ 
tiser  frankly  what  he  is  getting  in  the 
way  of  circulation  for  his  dollars  spent 
for  advertising,  while  as  a  matter  of 
fact  newspaper  makers  are  mere  manu¬ 
facturers  of  space  as  a  commodity,  just 
the  same  as  if  they  were  making  shoes, 
soap  or  what  not. 

Where  the  two  ends,  editor  and  busi¬ 
ness  manager,  work  in  concert,  the  edi¬ 
tor’s  vision  is  made  wider  and  he  made 
more  human,  while  the  business  manager 
is  elevated  from  a  mere  money  changer 
to  a  man  who  views  things  from  a  dif¬ 
ferent  angle.  Two  heads  are  better  than 
one  nearly  every  time,  where  frankness 
and  the  proper  degree  of  confidence  pre¬ 
vail. 

In  relations  with  the  large  local  ad¬ 
vertisers,  public  service  corporations,  im¬ 
portant  reform  movements,  close  inti¬ 
macy  between  the  two  vital  departments 
of  a  newspaper  produces  greater  effi¬ 
ciency  than  when  the  left  hand  doesn’t 
know  what  the  right  hand  is  doing. 

Many  a  serious  slip  in  editorial  policy 
that  may  cost  the  paper  thousands  of 
dollars  would  be  avoided  by  closer  sym¬ 
pathy  between  the  departments.  A  con¬ 


scientious  and  genuine  business  manager 
will  be  found  just  as  courageous  for  a 
principle  as  any  editor  if  he  be  brought 
into  and  made  part  of  every  undertaking. 

Nokthcote. 


LADIES’  DAY  AT  PRESS  CLUB. 


Mi«»  Phadrig  Ago’n  and  Lieut.  Percy 
Richard*  Render  Vocal  Solo*. 

The  New  York  Press  Club  gave  the 
third  of  its  “Ladies’  Day’’  series  of  the 
winter  on  Sunday,  February  21.  The 
assembly  room  and  both  dining  rooms 
were  crowded. 

The  afternoon  musicale  developed  two 
surprises — both  stars  lately  arrived  from 
Europe. 

Miss  Phadrig  Ago’n,  dramatic  so¬ 
prano,  was  under  contract  with  the  Royal 
Berlin  Opera  Company  when  the  war 
began.  It  seems  that  shortly  after,  opera 
singers’  contracts  were  put  in  the  moria- 
torium  class.  Besides,  the  opera  was 
closed.  Miss  Ago’n  had  30,000  marks 
of  her  agreement  unfulfilled.  She  wait¬ 
ed  in  Berlin,  believing,  like  most  of  the 
Berliners,  that  the  war  would  be  over 
in  a  few  weeks.  Inevitably,  after  five 
months’  waiting  she  came  to  America — 
for  she  is  a  Kentucky  girl  (her  home 
name  is  Mrs.  Grant  and  her  husband 
was  with  her). 

At  the  Press  Club  she  sang  the  “Ha¬ 
banera”  aria  from  Carmen,  the  “Ocean 
.Aria”  from  Oberon  and  the  “Aida 
Aria”  all  with  splendid  power  and  tone, 
in  truth,  her  voice  is  fitted  for  great 
auditoriums.  Also  she  sang  a  half  a 
dozen  lyrics  in  German  and  Italian. 

Lieut.  Percy  Richards,  formerly  of 
the  Swedish  army,  and  lately  singing 
basso  parts  in  Italy,  also  arrived  in  New 
York  two  weeks  ago,  because  of  the 
war.  Of  course  he  is  neutral. 

He  sang  Tosti’s  “Ideale”  and  Schu- 
man’s  “Die  Beiden  Grenadier.”  Most 
American’s  know  the  latter  as  “The 
Two  Grenadiers,”  a  romantic  French 
song  episode  of  the  Napoleonic  wars. 
It  includes  partly  the  Marsellaise.  Lieu¬ 
tenant  Richard’s  singing  of  this  song 
in  German  was  singularly  inspiring.  It 
thrilled  everybody  and  he  had  to  repeat 
it,  and  some  more.  His  voice  is  deep 
baritone,  strikingly  melodious  in  quality. 

Philip  R.  Dillon,  of  the  American 
Penman,  chairman  of  the  entertainment 
committee,  was  in  charge  of  the  pro¬ 
gram. 

Miss  Ago’n  and  her  husband  (Mr. 
Grant)  were  the  guests  at  dinner  of 
C.  R.  Weed,  editorial  page  cartoonist  of 
the  Tribune. 

G.  Herbert  Daly,  sporting  editor  of 
the  Tribune,  and  vice-president  of  the 
club,  was  director  of  house  arrange¬ 
ments,  assisted  by  E.  Selmar  Fougnier, 
of  the  Sun. 

Dinner  was  served  at  6  o’clock,  and 
there  was  dancing  until  midnight. 


HOME  NEWS  FOR  SOLDIERS. 


Khaki,  a  Magazine  for  Free  Distribu¬ 
tion  for  Canuck*  in  the  Trenches. 

The  first  issue  of  the  Khaki,  an  illus¬ 
trated  monthly  magazine  containing  late 
raided  news  from  all  parts  of  the  Em¬ 
pire  has  just  been  published  in  London. 

The  magazine  is  designed  especially 
for  Canadian  and  Imperial  troops,  and 
enough  copies  of  them  will  be  sent  to 
ensure  to  every  overseas  soldier  at  the 
front  or  in  training  this  monthly  budget 
of  home  news  and  pictures. 

To  the  Colonial  soldier  the  magazine 
will  be  delivered  free  of  cost. 

The  soldiers’  need  of  the  magazine, 
the  publishers  declare,  is  due  to  the  in¬ 
terrupted  mail  service,  and  the  fact  that 
the  majority  of  the  newspapers  reaching 
them  are  full  of  war  and  very  little 
space  is  devoted  to  “home  news.”  Spe¬ 
cial  news  items  of  interest  to  Canadian 
soldiers  will  he  published  in  the  maga¬ 
zine,  which  will  appeal  to  Canadians. 


The  Des  Moines  (la.)  Register  and 
Leader  and  Tribune  were  issued  from 
the  plant  of  the  Capital  after  their  fire 
and  until  they  established  temporary 
quarters. 


OBITUARY  NOTES. 


Henry  J.  Hauschildt,  pioneer  rner- 
chant  and  journalist,  and  former  editor 
of  the  Oakland  Journal,  the  official  or¬ 
gan  of  the  East  Bay  (Cal.)  German 
colony,  died  recently  at  his  home  in  Red¬ 
wood  Canyon.  The  pioneer  publisher 
had  for  the  past  year,  on  retirement 
from  active  business  life,  made  his  home 
on  his  ranch,  lived  in  Oakland  for  51 
years  and  was  70  years  old. 

Chester  Firkins,  writer  and  reporter, 
died  in  New  York  City  oh  March  1,  of 
heart  disease,  aged  33  years.  He  began 
his  newspaper  career  on  the  Minne¬ 
apolis  Times.  Later  he  joined  the  staff 
of  the  Ohio  State  Journal,  at  Columbus, 
and  later  was  employed  by  the  Cincin- 
natti  Commercial  Tribune  and  a  news¬ 
paper  in  Chicago.  About  six  years  ago 
he  came  to  New  York  and  for  six 
months  was  on  the  staff  of  the  Herald 
He  is  survived  by  his  wife,  who  was 
Miss  Ruth  Larsen. 

Henry  G.  Kimmich,  of  Pittsburgh, 
Pa.,  died  of  apoplexy  on  February  27 
in  .Altoona,  Pa.,  where  he  was  part 
owner  of  a  German  newspaper.  He 
was  58  years  old,  wrote  for  many  (icr- 
man  papers,  and  was  widely  known. 

Charles  William  Close,  author, 
publisher  and  scientist,  is  dead  at  Ban¬ 
gor,  Me.,  Aged  55. 

James  J.  Rafter,  telegraph  Superin¬ 
tendent  of  the  United  Press,  died  March 
2  in  Brooklyn,  N.  Y.  He  was  one  of 
the  best  known  press  operators  in  the 
country  and  one  of  the  fastest  senders. 
Because  of  his  superior  ability  at  the 
key  he  was  sent  all  over  the  country  in 
his  earlier  days  to  handle  big  conven¬ 
tions,  prize  fights  and  big  .stories  that 
required  quick  action.  He  had  to  give 
up  the  hard  grind  about  four  years 
ago  because  of  rheumatism.  He  had 
a  record  of  beats  he  had  handled  of 
which  he  was  very  proud.  He  was 
42  years  old.  TTie  body  was  taken  to 
Kingston,  N.  Y.,  for  burial. 

T HOMAS  Morehouse,  former  owner  of 
the  Cornwall  (N.  Y.)  Courier  and  man¬ 
ager  of  the  Hobart  (N.  Y.)  Independ¬ 
ent  and  the  Ridgway  (Pa.)  Elk  Demo¬ 
crat,  died  at  V\  ilkesbarre.  Pa.,  February 
14,  aged  68  years. 

Wellington  J.  Rattican,  one  of  the 
owners  of  the  Butler  (Pa.)  Herald,  died 
P'ebruary  18  from  hardening  of  the  liver, 
aged  39  years. 

William  P.  Cothran,  former  pub¬ 
lisher  of  the  Mobile  (Ala.)  Item  and 
later  publisher  of  the  Evening  Post,  died 
suddenly  at  Gulfport,  Miss.,  February  21, 
from  heart  failure,  aged  41  years. 

Elwooi)  j.  Wanner,  business  manager 
of  the  Morristown  (Pa.)  Herald,  died 
February  17  from  congestion  of  the 
lungs,  aged  58  years.* 

John  Wilcox,  editor  and  publisher  of 
the  Okego  Tidings  of  Mulford,  N.  Y., 
died  b'chruary  22  of  pneumonia,  aged  49 
years. 

W.  M.  Kavanauch,  former  business 
manager  of  the  Little  Rock  (Ark.)  Ga¬ 
zette,  died  February  21  of  apoplexy,  aged 
49  years. 

Hervey  S.  Taner,  editor  of  the  Roch¬ 
ester  (N.  Y.)  Union  and  Advertiser, 
died  February  21  of  apoplexy,  aged  62 
years. 

George  J.  Raymond,  an  advertising 
man,  of  Boston,  died  at  Hot  Springs, 
.Ark.,  where  he  went  in  search  of  health, 
aged  46  years. 

James  S.  Madden,  owner  and  manager 
of  the  Manistee  (Mich.)  News  Advo¬ 
cate,  died  February  26  of  heart  failure, 
aged  58  years. 

Charles  Petty,  associate  editor  of  the 
Spartanburg  (S.  C.)  Journal,  and  who, 
for  thirty  year.s,  was  editor  of  the  Caro¬ 
lina  Spartan,  died  February  23,  aged  81 
years. . 

J.  M.  Miller,  former  owner  and  edi¬ 
tor  of  the  Ashland  (Ky.)  Daily  News 
and  later  editor  and  publisher  of  the 
London  (O.)  Republican  and  the  Cedar- 
ville  (Oj  Leader,  died  at  Springfield, 
O.,  of  a  complication  of  diseases,  aged 
66  years. 

J.  B.  Scott,  former  manager  of  the 
Canadaigua  (N.  Y.)  Repository  Messen¬ 
ger.  and  for  forty  years  on  the  Bath 
(N.  Y. )  Advocate,  died  February  12, 
aged  63  years. 


THE  NEW  HAVEN 

Times  -  Leader 

i*  the  leading  one-cent  daily  newapaper 
of  Connecticut  and  the  only  one-cent 
paper  in  the  State  jrbich  ha*  the  fall 
Associated  Press  leased  wire  service. 

The  only  evening  paper  in  New  Haven, 
member  of  Audit  Bureau  of  Circulations. 

Bryant,  Griffiths  and  Fredrick* 

225  Fifth  Ave  711  People*  Ga*  Bldg. 

New  York  Chicago 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publish** 

‘The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Fortitn  Adnrtisint  R*PTts4ntati»*$ 
KELLY-SMITH  COMPANY 
220  Fifth  Avenn*  Lytton  Building 

NEW  YORK  CHICAGO 


The  Business  Condition 

in  Washington  is  normal.  The 
United  States  Government  is 
employing  just  as  many  people 
or  more  than  ever  and  the  pay¬ 
roll  is  regular.  Foreign  adver¬ 
tisers,  knowing  this,  used  more 
space  in  the  Star  during  the 
past  year  than  ever  before. 


DETROIT 

SATURDAY  NIGHT 
gets  results 

became  it*  reader*  have  learned  that  they 
can  depend  on  every  representation  made 
in  it*  advertisementa. 

GUARANTEED  ADVERTISING 
so  far  ai  Detroit  Saturday  N^nt  la  con¬ 
cerned,  meant  that  the  puliilishera  will 
make  good  if  the  advertiser  doesn’t. 

Foreign  Advertising  Reprosantativ** 

G.  LOGAN  PAYNE  CO. 

748  Marquette  Building,  Chicago 
200  Fifth  Ave.,  New  York  City 
Publicity  Building,  Boston 


R.J.BIDWELLCO. 

Pacific  Coast  ;Repr«aantatlvs 
of 

Coa  An^rUa  Qliinra 
Parllanli  ^rpgiinian 

paat-JntrUigMirrr 
^pakanr  i^(iokramatt-%rtiirtti 
miir  Ekitar  $:  Publiafirr  (n.  f.) 
Portland  (Zlrlr^ram 
CUlfiraQO  Qlriliunr 

Houia  dlobr-Srmorrat 
Kanaaa  (ditg 
(^malfa  Mtt 
irnnrr  Nrma 

i^alt  Cakr  i[rrald-llr)mbliran 

742  Market  Street 
SAN  FRANCISCO 
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CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Being  a  Department  Edited  by  a  Regular  Circulation  Man  and 
r  Designed  to  be  Helpful  to  Circulation  Managers  Everywhere. 

1  By  Harvester 


For  reasons  of  his  own,  the  circulation  man  who  sends 
us  the  appended  letter  denies  us  the  privilege  of  cred¬ 
iting  him  with  the  effort  by  the  publication  of  his  own  and 
his  paper’s  name.  We  regard  it  as  a  model  letter  for  the 
guidance  of  a  new  road  man,  telling  him  in  exact  terms 
what  is  expected  from  him  and  what  he  may  expect  from 
the  office — limited,  of  course,  to  routine  of  agents’  appoint¬ 
ments,  daily  reports,  expense  accounts,  etc.: 

“Dear  Sir;  Enclosed  find  assignments  covering  ten  days’ 
work. 

“In  towns  where  you  find  that  it  is  difficult  to  secure  a 
boy  agent,  try  this  plan;  Appoint  a  merchant;  canvass  the 
town  for  subscribers,  to  receive  their  papers  through  the 
mail  and  pay  the  merchant  agent  our  regular  rate,  either 
weekly  or  monthly,  as  agreed  upon. 

“V\  e  require  that  contracts  be  signed  by  the  agent  and  two 
financially  responsible  persons  (preferably  business  men  with 
Dun  or  liradstreet  ratings)  and  be  verified  by  either  the 
cashier  of  local  bank  or  the  postmaster. 

“We  will  not  honor  drafts  or  send  money  by  telegraph. 
Therefore,  watch  your  expenditures  closely  and  avoid  a 
shortage  of  your  personal  funds.  Our  check  will  be  sent 
you  every  Tuesday  covering  salary  and  expenses,  including 
the  previous  Saturday.  Mail  your  weekly  expense  vouchers 
early  enough  to  insure  their  delivery  to  us  every  Monday. 

“Canvass  every  town  and  secure  for  us  all  the  business 
we  are  entitled  to.  In  towns  where  we  are  not  now  rep¬ 
resented  appoint  agents  who  will  look  after  the  agencies 
satisfactorily  and  pay  their  bills  promptly. 

“Never  leave  a  new  agent  to  his  own  resources  without 
making  a  thorough  canvass  and  explaining  to  him  clearly 
just  how  the  agency  is  to  be  conducted.  Did  accounts  in¬ 
cluded  in  your  assignments  must  be  collected  or  the  reason 
reported,  fully,  for  failure  to  collect,  in  every  case. 

“Don't  fail  to  send  us  a  daily  report  of  your  work,  inde¬ 
pendent  of  the  information  required  by  your  assignment 
blank.  Let  this  daily  report  include,  also,  any  information 
affecting  the  newspaper  situation  in  the  town  covered — ac¬ 
tivities  of  local  papers,  and  their  prices;  whether  the  town 
has  factories,  college,  retired-farmer  population,  etc. 

"Mail  a  postal  card  every  day  advising  us  where  you  may 
be  reached  by  wire  or  mail  on  the  following  two  days. 

"Make  daily  remittance  of  all  money  collected.  When  the 
amount  collected  does  not  correspond  with  the  amount  of 
the  statement  rendered,  explain  the  difference  on  a  separate 
sheet  of  paper,  detailing  allowances,  adjustments,  etc.,  and 
the  reasons  for  making  them. 

“Yours  very  truly 

The  assignment  blank  referred  to  is  a  printed  form,  pro¬ 
viding  spaces  for  information  regarding  the  town’s  location — 
county,  state,  etc.;  railroad  connections;  shipping  instruc¬ 
tions;  names  of  agents,  dealers,  etc.;  bond  sureties;  amount 
of  bond;  comparison  of  arrival  time  and  drawing  of  com¬ 
petitive  papers;  report  of  road  man’s  work,  including  his 
arrival  time  and  time  of  departure;  and  the  names  of  two 
prospective  agents  for  the  information  of  the  office  should 
occasion  arise  at  any  time  to  transfer  the  agency  by  mail. 

The  use  of  this  letter  and  printed  assignment  blank  get  a 
road  man  started  right.  Even  though  he  may  have  had  pre¬ 
vious  experience,  the  requirements  of  various  offices  differ. 
It  is  well  to  have  every  new  man  sit  in  with  “all  of  the  cards 
in  sight.” 

*  *  * 

The  Salt  Lake  City,  Utah,  Sunday  Tribune,  announces 
a  unique  travel  game  contest,  open  to  residents  of 
Utah,  Idaho,  Nevada  and  Wyoming.  The  maximum  prize 
is  a  round  trip  to  the  Panama-Pacific  International  Exposi¬ 
tions,  and  $120  in  gold.  Twenty  trips  to  the  California 
Expositions  are  offered  and  in  each  case  the  cash  prizes  dif¬ 
fer.  For  instance,  the  second  prize  offers  a  trip  plus  five 
times  the  amount  paid  for  subscribers.  The  third  prize  is 
the  trip  plus  three  times  the  amount  paid  for  subscribers. 
The  statement  is  made  that  the  first  seven  prizes  are  divi¬ 
dend  prizes. 

“The  travel  game  is  a  game  of  skill,  comprising  a  study 
of  addition  and  geography.  It  is  a  game  which  will  inter¬ 
est  young  and  old — men  and  women  and  boys  and  girls — a 
game  which  will  require  skill  and  study  and  one  in  which 
there  is  no  element  of  chance. 

*  *  * 

The  Louisville,  Ky.,  Herald,  on  February  28th,  closed 
a  successful  “Bargain  Day”  campaign.  The  six  day 
edition,  without  the  Sunday,  was  offered  to  country  mail 
subscribers  only  for  $2.25  a  year.  The  offer  gave  the  sub¬ 
scriber  the  option  of  four  premiums.  “No.  1 — Awl  and  Tool 
Set  (10  complete  tools  in  one).  Retail  price,  $1.00.”  “No. 
2. — Polished  nickel  fence  pliers.”  “No.  3. — Dandy  Needle 
Book — something  new  for  the  ladies,  being,  in  fact,  a  port¬ 
folio  of  needles  of  all  sizes — -142  useful  sewing  articles.” 
“No.  4. — Woman’s  W’orld,  The  \'egetable  Grower  and  T'he 
Inland  Farmer.”  The  Herald  is  cultivating  its  field  inten¬ 
sively  and  it  is  said  that  it  has  now  the  largest  paid  circula- 
ion  in  the  State  of  Kentucky. 


ON  the  first  page  of  “The  Herald  Hustler,”  the  house 
organ  of  the  circulation  department  of  the  Duluth 
(Minn.)  Herald,  for  January,  appears  a  cartoon  in  which  the 
artist  pictures  a  Herald  carrier  driving  a  Herald  automobile 
and  alongside  of  him  is  seated  Mr.  Bank  Book,  a  great  big 
fat  jolly  individual,  who  is  leaning  over  to  Mr.  Uarrier 
asking  a  question.  To  the  five  Herald  Hustlers,  who  give 
the  correct  answer  to  the  question,  “What  does  Mr.  Bank 
Book  say,”  will  be  awarded  costly  prizes. 

The  Hustler  is  edited  by  the  circulation  manager,  Edward 
Armstrong,  a  member  of  the  International  Circulation  Man¬ 
agers’  Association. 

Among  other  good  things  in  the  January  number  is  a 
list  of  the  carrier  boys  who  settled  their  accounts  on  the 
1st  inst.,  the  2d  inst  and  the  4th  inst 
The  list  of  December  complaints  shows  that  fifty-eight 
carriers  had  no  complaints,  twenty  had  one  complaint,  four 
had  two  complaints  and  two  had  three  apiece. 

The  little  Hustler  is  designed  to  put  “pep”  and  “punch” 
and  “steam”  into  the  carriers  and  judging  from  the  results 
shown  for  December,  it  is  accomplishing  the  purpose  for 
which  it  is  intended. 

m  *  * 

Here  is  an  idea  from  Hugo  A.  Vellguth,  the  circulation 
man,  who  is  at  present  working  the  circulation  for  the 
Vancouver  (B.  C.)  Evening  Journal,  the  first  issue  of  which 
appeared  March  1. 

"Every  time  that  I  have  found  it  necessary  to  put  on  a 
quick  campaign  for  circulation  the  first  obstacle  was  com¬ 
petent  solicitors.  I  have  found  that  the  old  trouble  of  fake 
orders  always  turns  up  during  such  a  campaign  and  that 
men  solicitors  were  the  chief  offenders. 

"On  my  last  two  campaigns  1  have  used  girls  exclusively 
and  the  results  have  been  most  gratifying,  one  on  the  salary 
basis  and  the  other  on  commission,  'i'he  commission  system 
brought  forth  more  effort,  and  increased  the  average  per 
girl. 

"I  used  a  classified  advertisement  three  days  asking  for 
lOU  girls  and  had  forty  applications,  putting  every  one  out 
for  a  trial  and  gave  them  tnree  days  to  produce  an  average 
of  eight  orders  a  day,  paying  five  cents  a  name  drawing 
Uccount  and  twenty  cents  upon  verification.  Each  order 
was  taken  for  one  month  or  thereafter  until  ordered  dis¬ 
continued.  All  orders  are  to  be  verified  by  the  carriers  so 
that  eliminates  the  expense  of  verifiers. 

"The  result  is  that  with  over  y,0tX)  new  subs  I  did  not 
find  a  single  fake  order  and  more  than  85  per  cent,  of  them 
were  held  for  at  least  three  months  although  they  were  only 
signed  lor  one  month.  After  three  weeks,  during  which 
time  1  tried  out  about  sixty  girls  1  have  fourteen  that  are 
a  great  deal  belter  than  tlie  average  men  solicitors.  With 
possibly  one  or  two  exceptions  none  had  had  any  experience 
and  tour  of  them  have  maintained  an  average  of  thirty 
subs  per  day  or  better. 

“1  will  carry  my  experiment  still  further  and  take  the 
four  or  six  best  girls  tliat  have  developed  and  put  them 
on  the  road  for  country  business.” 

*  *  * 

IDNEY  D.  LONG,  business  manager  and  circulation 
manager  of  'Ihe  W  ichita,  Kansas,  nagle,  a  director  of 
tne  International  Oirculation  Managers’  Association  and 
editor  of  the  1.  C.  M.  A.  Bulletin,  has  devised  a  novel  plan 
to  indicate  tlie  Eagle’s  supremacy  in  circulation.  Carriers'  re¬ 
ports  were  charted  on  a  Lug,  tuil  page,  map  of  Wichita.  The 
issue  for  bunday  morning,  February  idth,  contains  a  map  of 
the  city  of  Wichita  which  is  of  great  interest  to  advertisers 
and  merchants.  It  shows  the  wonderful  solidity  of  the 
Eagle’s  circulation.  It  points  out  that  there  are  11,500 
homes  in  W  ichita  and  that  1  he  Eagle  has  subscribers  in 
9,041.  1  he  map  contains  9,040  dots.  It  took  an  expert  four 
days  to  count  them.  Every  dot  represents  an  Eagle  sub¬ 
scriber. 

*  *  * 

The  various  movements  throughout  the  country  looking 
to  the  betterment  of  working  conditions  of  newsboys 
should  not  be  regarded  as  a  philanthropic  idea,  but  rather 
an  investment  which  is  sure  to  pay  big  dividends  later  on. 

It  is  nothing  unusual  to  find  former  newsies  occupying 
places  of  great  prominence  and,  by  the  proper  help,  many 
boys  who  either  are  forced  to  sell  papers  to  help  out  at 
home,  or  who,  through  a  feeling  of  independence,  become 
at  least  partially  self-supporting  are  given  practical  train¬ 
ing  in  business  methods,  in  right  living,  courtesy  and  many 
other  things  that  will  equip  them  for  better  things  later  on. 

Most  newsboys  reached  by  organizations  are  at  an  age 
when  they  are  easily  influenced,  either  for  good  or  evil, 
and  the  more  attractive  the  good  influences  are  to  the  youth¬ 
ful  mind  the  greater  chance  they  have  to  accomplish  some¬ 
thing  really  worth  while. 

Circulation  managers  and  publishers  should  regard  any 
such  movement  as  a  distinct  advantage,  not  only  to  the 
boys,  but  to  newspaper  men  in  general  for,  after  all  is  said 
and  done,  the  “newsie”  is  the  salesman  and  the  connecting 
link  between  the  publisher  and  the  reading  public — the  pub¬ 
lisher’s  customers. 


IF  you  are  intending  to  do  some 
national  advertising,  the  Promo¬ 
tion  Department  of  the  Shaffer 
Group  of  newspapers  will  gladly 
assist  you  with  information  regard¬ 
ing  the  trade  territories  in  which 
these  newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
'  Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


THE  SEAHLE  TIMES 

“The  Best  That  Money  Can  Buy” 

Daily,  73,000 
Sunday,  90,000 
57,000  in  Seattle 

A  copy  to  every  family. 

Largest  circulation  by  many  thousands 
of  ai^  daily  or  Sunday  paper  on  the  North 
Pacific  Coast. 

During  1914,  the  Times  led  the  P.  1. 
by  3,^, 000  agate  lines.  The  Times  gained 
33,000  lines  and  P.  I.  lost  650,000  lines. 
LARGEST  QUANTITY 
BEST  QUALITY  CIRCULATION 

The  S,  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 


^a«  Jranriaro  Examiner 

(IN  INFLUENCE 
FIRST  <  IN  CIRCULATION 
(in  ADVERTISING 

Covers  Greater  San  Francisco 
more  completely  than  any 
other  American  city  is  covered 
by  one  newspaper 

Sells  at  5c  per  copy,  or  $9.00  a  year 

Circulation}  miooo  sun^y 

M.  D.  HUNTON  W.  H.  WILSON 
220  5th  Avenue  Hearst  Bldg. 

New  York  Chicago 


Cf)t  :f  loriba  inetropoUs; 

FLORIDA'S  GREATEST  NEWSPAPER 

JACKSONVILLE,  FLA. 

GUARANTEES  TO  ALL  ADVER. 
TISERS  MORE  DAILY,  NET 
PAID,  HOME  DELIVERED  CIR¬ 
CULATION  IN  JACKSONVILLE 
AND  WITHIN  A  RADIUS  OF  100 
MILES  IN  FLORIDA  THAN  ANY 
OTHER  NEWSPAPER. 

FOREIGN  REPRESENTATIVES 
KELLY-SMITH  COMPANY 

New  York,  220  Filth  Are. 

Chicago,  Lytton  Building. 


YOU  MUST  USE  THE 

LOS  ANGELES 

ErXAMINErR 

t«  Mvar  GREAT  SOUTHWEST 

safir«Ea'*“  iso.ooo 


IN 

Colorado  Springs 

rrs 

THE  TELEGRAPH 

J.  P.  McKlNNEY  A  SON 

New  Tark  Cklang* 
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BUSY  PASTOR  RUSSELL. 

CHICAGO  TRIBUNE  REFUSES  TO 
PRINT  ANY  MORE  OF  HIS 
SERMONS. 

Print*  a  Serie*  of  Article*  Upon  Hi* 
Activitie*^N  o  Collection*  Taken  at 
Hi*  Service* — Spend*  Large  Sum* 
to  Have  Addre**e*  Pubii*hed  a* 
Adverti*ement*  —  Many  Per*on* 
Give  Him  All  Their  Property. 

Daily  newspapers  in  many  cities 
throughout  the  United  States  have  car¬ 
ried  for  several  years  and  are  still  car¬ 
rying  every  Saturday  or  Monday  two 
column  reports  of  sermons  delivered  by 
“Pastor”  Russell  in  the  Brooklyn  Tab¬ 
ernacle,  or  elsewhere,  which  are  paid  for 
at  regular  advertising  rates.  Each  of 
these  reports  carries  a  picture  of  the 
pastor,  a  benevolent  looking,  elderly 
man,  whose  face  inspires  confidence. 

Early  in  February,  of  this  year,  the 
Chicago  Tribune,  after  apologizing  to  its 
readers  for  having  printed  the  Pastor’s 
sermons,  began  the  publication  of  a  se¬ 
ries  of  articles  upon  Russell’s  activities 
which  were  of  a  highly  interesting  char¬ 
acter.  From  these  it  appeared  that  from 
coast  to  coast  and  from  lakes  to  gulf  the 
“pastoP’  has  gained  renown  in  the  last 
few  years.  It  is  not  only  in  Chicago 
that  his  saintly  smile  illumines  the  path 
of  the  passerby.  In  Xenia,  Ohio,  he  is 
as  well  known  as  the  most  renowned 
"cleaner.”  In  Rochester,  Minn.,  he  out¬ 
vies  the  most  popular  tea  in  popular 
appeal.  In  New  York  City  his  merits 
have  as  full  publicity  as  those  of  the 
best  soap.  In  Albuquerque,  N.  M.,  not 
even  the  famous  animal  advertising  a 
smoking  tobacco  is  a  more  familiar  fig¬ 
ure! 

Pastor  Russell  at  first  called  his  church 
the  Church  of  the  Millenial  Dawn;  later 
it  was  changed  to  the  International  Bi¬ 
ble  Students’  Association,  by  which  it 
is  still  known.  As  no  collections  are 
taken  at  the  services,  and  as  the  associa¬ 
tion  is  under  heavy  expense  for  rents, 
advertising  and  other  expenses,  the  ques¬ 
tion  naturally  arises  as  to  where  the 
money  comes  from. 

When  a  Tribune  reporter  visited  the 
Chicago  temple  he  was  told  that  the  ex¬ 
penses  were  met  by  voluntary  contribu¬ 
tions.  Although  boxes  were  placed  along 
the  wall  for  such  contributions  none 
were  deposited  during  the  two  hours 
they  were  watched  by  the  reporter. 

When  the  fact  was  mentioned  to  one 
of  the  convert  special  policemen,  he 
said ; 

"The  Lord  sees  we’re  provided  for. 
When  we’ve  got  to  a  point  where  we 
must  have  money,  then  somebody  gives 
it.  A  miracle,  yes.  But  not  like  they 
used  to  have  in  the  old  days.  The  Lord 
doesn’t  send  down  angels  any  more.” 

Seemingly  such  "miracles”  are  not  in¬ 
frequent,  for  a  day  or  two  later  the 
reporter  was  told  that  a  rashiers’  check 
for  $1,000  had  been  received  by  “Dr.” 
Jones,  the  “pastor’s”  first  local  lieuten- 
ai^t,  from  an  anonymous  frierid  of  the 
cause. 

It  appears  that  besides  conducting  the 
Irilernational  Bible  Students’  Associa¬ 
tion,  Pastor  Russell  is  in  financial  con¬ 
trol  of  the  United  States  Investment 
Company,  and  the  Watch  Tower  Bible 
and  Tract  Society,  which  appear  to  have 
b«n  highly  prosperous  and  have  yielded 
him  a  handsome  income. 

Contributing  to  the  dimensions  of  his 
nest  egg  when  the  assets  of  the  tract  so¬ 
ciety  and  the  investment  company  were 
up  for  inspection  a  couple  of  years  ago 
were  twenty-eight  houses  and  lots  in 
Binghamton,  N.  Y.,  several  lots  in  Ta¬ 
coma,  Wash.,  a  farm  near  Rochester,  a 
hbuse  and  lot  in  Buffalo,  a  farm  in  Okla¬ 
homa,  a  house  and  lot  near  Pittsburgh, 
ahd  5,500  acres  of  Kentucky  land. 

Nearly  every  one  of  these  properties, 
representing  as  they  do  the  free  will 
gifts  of  the  faithful  to  whom  the  “pas¬ 
tor”  has  given  warning  of  the  nearing 
millennium,  strikes  some  golden  treasure 
of  memory  as  he  runs  down  the  list. 

Pastor  Ru,ssell  has  600  converts  in 
Chicago,  1.500  or  more  in  Brooklyn,  and 
many  in  other  cities.  He  preaches  in  a 


vivid  style  and  warns  his  church  mern- 
bers  that  the  wrath  of  God  will  be  visit¬ 
ed  upon  them  if  they  do  not  repent  at 
once.  It  is  said  that  he  so  works  upon 
the  emotions  of  some  of  his  people  that 
they  turn  over  to  him  money,  stocks 
bonds,  real  estate — in  fact  everything. 
Some  of  these  converts  devote  all  their 
time,  without  pay,  to  the  service  of  the 
“pastor”  who  maintains  a  home  for  them 
near  his  several  tabernacles. 

The  Watch  Tower  Bible  and  Tract 
Society  sells  bibles,  and  a  number  of  re¬ 
ligious  books  and  hundreds  of  tracts 
written  by  Russell.  It  was  started  in 
Chicago  but  the  headuarters  were  moved 
to  Brooklyn  in  1907.  Two  years  later 
the  miracle  wheat  scheme  was  sprung. 
An  advertisement  was  printed  announ¬ 
cing  that  Brother  Bohnet  had  gradually 
accumulated  a  crop  of  miracle  wheat 
from  a  few  grains  he  had  obtained  at 
the  start.  He  was  willing  to  sell  the 
supply  to  Watch  Tower  readers  at  $1 
a  pound  and  turn  the  money  over  to 
the  society. 

The  wheat  was  to  be  sowed  in  the  fall 
one-fourth  as  thickly  as  common  wheat. 
Ordinarily  it  would  produce  ten  to  fif¬ 
teen  times  as  much  proportionately  to 
the  amount  sown.  Some  of  the  wheat 
was  sold  at  the  Brooklyn  Tabernacle. 
Several  thousand  dollars’  worth  of  mir¬ 
acle  wheat  had  been  sold  when  the  news¬ 
papers  published  a  story  about  it  calling 
attention  to  the  fact  that  a  report  from 
the  government  made  it  apparent  that 
the  wheat  was  no  better  than  the  less 
famous  varieties  selling  at  a  fraction  of 
the  price  charged  for  miracle  wheat. 

It  was  at  about  this  time  that  the 
Brooklyn  Eagle  printed  a  cartoon  in 
which  Pastor  Russell  was  being  sought' 
by  the  directors  of  a  wrecked  bank  to 
lend  his  genius  to  their  operations.  Rus¬ 
sell  promptly  brought  suit  for  damages 
against  the  paper,  but  when  the  case  was 
tried  the  verdict  was  in  favor  of  the 
Eagle. 

During  the  trial  William  E.  Van  Am- 
berg,  treasurer  of  the  tract  society,  tes¬ 
tified  that  the  total  donations  to  that 
body  in  1912  had  been  about  $202,000.  He 
said  there  was  no  stock  in  the  society 
in  the  usual  sense  of  the  term,  although 
every  contributor  of  $10  was  entitled 
to  a  share.  So  few  contributors  cared 
to  interfere  with  the  divine  plan  on 
which  the  “pastor”  operated  the  society, 
however,  that  out  of  50,000  shares  that 
had  been  issued  “Pastor”  Russell  held 
47,000.  At  the  last  election  the  “pastor” 
had  not  been  called  upon  to  surrender 
the  presidency  of  the  society. 

Van  Amberg  said  that  $20,000  had 
been  spent  on  the  “pastor’s”  London 
Tabernacle,  and  that  the  branches  of 
the  movement  in  Germany,  Switzerland, 
Norway,  Sweden,  Denmark,  and  Aus¬ 
tralia — the  branches  that  make  the  In¬ 
ternational  Bible  Students’  Association 
“international” — brought  in  no  revenue, 
but  were  drags. 

Another  interesting  point  brought  to 
light  was  that  when  the  tract  society 
turned  money  over  to  the  United  States 
Investment  Company,  which  it  did  fre¬ 
quently,  the  second  corporation  gave  no 
acknowledgment. 


WILL  SHOW  COUNTRY  SHOPS. 


Unique  Exhibition  by  Student*  of 

Wi*con*in  School  of  Journali*ni. 

Madison,  Wis.,  March  5. — A  fine  trib¬ 
ute  will  be  paid  to  the  country  newspa¬ 
pers  of  Wisconsin  in  the  exhibit  of  the 
Department  of  Agricultural  Journalism 
in  the  University  of  Wisconsin  Exposi¬ 
tion  on  March  19  and  20. 

A  typical  country  newspaper  office  will 
be  made  out  of  the  booth.  The  editor’s 
desk,  the  press,  the  proof  machine,  the 
type  cases,  and  other  objects  placed  about 
the  booth  will  give  the  visitors  an  idea 
of  how  Wisconsin  newspapers  are  doing 
their  work. 

On  the  back  wall  of  the  booth  is  to 
be  placed  an  encomium  in  praise  of  the 
splendid  advance  made  in  the  quality 
of  Wisconsin  newspapers,  which  claim 
to  be  far  ahead  of  others  in  printing  the 
latest  agricultural  discoveries.  This  in¬ 
terest  has  boosted  Wisconsin  farms  to 
th?jr  present  high  efficiency.  Several 


other  qualities  of  Wisconsin  papers  will 
be  set  forth  upon  this  bulletin. 

A  small  news  sheet  called  the  “Ex¬ 
position  Echo,”  filled  with  happenings 
at  the  big  show,  will  be  turned  out  daily 
on  a  press  in  the  booth.  This  exhibit 
will  give  the  students  who  are  managing 
it  an  excellent  chance  to  show  what  they 
have  learned  about  agricultural  Jour¬ 
nalism  and  what  are  their  ideals  of  that 
profession. 


TIM  THRIFT’S  ADVICE. 


How  to  Get  the  Money  Through  Ad* 
verti*ing  Placed  Advantageou*ly 
in  the  Newspaper*. 

Tim  Thrift,  advertising  manager  of 
the  American  Multigraph  Sales  Com¬ 
pany,  of  Cleveland,  Ohio,  and  one  of 
the  thriftiest  advertising  managers  any¬ 
where,  told  the  Executive’s  Club  of 
Chicago,  some  burning  truths  about  ad¬ 
vertising  when  he  addressed  them  Feb¬ 
ruary  19.  He  said  in  part: 

“Prosperity  in  the  United  States  is 
like  the  leopard — spotted. 

“I  mean  to  say  that  here  it  is  and 
there  it  isn’t. 

“The  way  to  make  the  prosperity  spots 
grow  into  big  patches,  is  to  use  news¬ 
paper  advertising  judiciously.  The 
man  who  believes  that  millions  of  ad¬ 
vertising  dollars  are  wasted  for  lack 
of  correct  apportionment  of  appropria¬ 
tion  put  in  this  way: 

“The  country  is  not  uniformly  pros 
perous,  but  it  is  nrosperous  in  spots. 

here  are  parts  of  it  on  which  it  is  not 
worth  while  to  spend  a  sou  for  adver¬ 
tising.  Others  are  well  worth  inten¬ 
sive  cultivation.  Yet  when  you  buy 
magazine  or  any  other  form  of  gen¬ 
eral  advertising  you  pay  the  rates  that 
obtained  before  the  war  and  get  the 
same  or  lessened  circulation,  with  a 
much  lowered  buying  power. 

“The  remedy  is  to  localize  your  ad¬ 
vertising  through  the  newspapers  on  the 
spots  that  show  prosperity.  TTie  spot 
to  be  chosen  depends  largely  on  what 
you  have  to  sell.  Get  the  government 
report  showing  what  industries  have 
been  benefited  or  depressed  by  the  war 
and  figure  out  the  locations  for  your¬ 
self.  Don’t  waste  money  trying  to  cover 
the  whole  country,  when  you  know  in 
advance  that  big  areas  of  it  are  as  dry 
of  dollars  as  the  Sahara  is  of  water.” 

MUST  BE  PREPARED  TO  SELL. 

Mr.  Thrift  believes  too  many  adver¬ 
tisers  try  to  make  a  splurge  in  the 
magazines  without  adequate  provision 
for  selMng  the  goods  when  a  demand 
has  been  created. 

“It  is  safe  to  bet  that  for  every  dollar 
nent  in  general  advertising  two  should 
be  spent  in  following  up  inquiries  and 
nailing  down  sales,”  he  said. 

“The  brute  forcb  of  general  pub¬ 
licity  doesn't  get  von  across.  Many  a 
'‘•rm  has  gone  to  the  advertising  grave¬ 
yard  because  it  didn’t  aim  its  dollars 
right.  One  of  the  remarkable  features 
of  the  last  two  years  has  been  the  turn¬ 
ing  of  advertisers  toward  newspaper 
advertising  as  against  the  former  cam¬ 
paigns  of  whooping  up  general  public¬ 
ity  through  the  magazines.” 


Learning  What  People  Want. 

A  large  advertiser  in  planning  his 
campaign  for  the  next  season  sent  a 
combination  return  postcard  to  a  mailing 
list  in  certain  cities,  reading:  "We  are 
anxious  to  know  what  newspapers  you 
receive  in  your  home  and  your  opinion 
of  them.  We  enclose  a  postcard  for 
your  reply  and  if  you  will  take  the  small 
amount  of  time  necessary  to  answer  the 
following  questions  we  will  consider  it 
a  great  favor:  What  daily  newspaper 
<1o  you  read?  What  Sundav  newspaper 
do  you  read?  Do  you  read  advertising? 
"’bat  kind  appeals  to  you?  What  spe¬ 
cif!  features  do  the  newsnapers  you 
named  coetnin  that  make  them  popular 
with  you?” 


The  Freeman  .Advertising  Agency,  7th 
floor.  Mutual  Building,  Richmond,  Va., 
are  placing  half  page  and  page  ads  with 
a  few  of  the  woman’s  magazines  for 
Sauer’s  Flavoring  Extracts. 


ILLUSTRATIONS  DISCUSSED. 


Hy  Mayer  and  Charle*  Dana  Gib*on 
at  In*titute  of  Graphic  Art*. 

Hy  Mayer,  contributing  editor  of 
Puck,  and  Charles  Dana  Gibson,  Amer¬ 
ica’s  foremost  illustrator,  led  a  discus¬ 
sion  on  “Illustrations”  at  the  monthly 
meeting  of  the  American  Institute  of 
Graphic  Arts,  at  the  National  Arts  Club, 
New  York,  Februa^  19. 

Mr.  Mayer,  during  his  twenty-eight 
years  as  an  illustrator,  has  developed  a 
belief  that  the  “man  behind  the  line” 
is  of  real  importance  and  not  the  line 
behind  the  man;  in  other  words,  the  il¬ 
lustrator  should  express  himself  and  not 
attempt  merely  to  develop  skill.  If  an 
artist  becomes  too  skillful  there  is  mostly 
skill  and  little  art.  Illustrations  should 
retain  a  certain  amateurishness.  The 
artist  should  not  draw  as  the  public 
wants  him  to  draw  but  in  his  own  way. 

Mr.  Gibson  suggested  that  illustrators 
should  not  live  in  the  picture  galleries 
but  should  draw  inspiration  from  natural 
surroundings  and  live  in  the  life  about 
them.  He  compared  an  artist  who  de¬ 
pended  for  inspiration  entirely  upon  the 
works  of  others  to  a  hen  eating  omelets. 
The  dominant  note  in  Mr.  Gibson’s  talk 
was  that  illustrators  in  their  work  should 
be  natural. 

Orson  Lowell,  whose  illustrations  in 
Life  and  other  publications  are  widely 
known,  in  opening  his  talk  referred  to 
the  early  days  when  he  and  Hy  Mayer 
sold  drawings  for  50  cents  apiece.  He 
pointed  out  a  fact  he  had  learned  in 
his  experience  which  indicates  a  dis¬ 
tinct  difference  between  the  illustration 
of  stories  in  the  magazines  and  cartoon¬ 
ing.  The  illustrations  of  a  story  should 
arouse  the  interest  of  the  reader  and 
lead  him  along  but  should  not  tell  the 
story  itself.  The  cartoon,  however,  must 
tell  the  whole  story. 

Henry  Lewis  Johnson,  deprecating  the 
use  of  so  much  coloring  in  present  day 
illustration  and  printing,  told  of  a  Bos¬ 
ton  printer’s  business  card  which  con¬ 
tained  the  phrase,  “We  also  print  in 
red.”  He  ventured  the  assertion  that 
there  are  no  generally  accepted  stand¬ 
ards  in  printing  that  can  be  used  as  a 
guide  by  the  learner  and  hoped  that  the 
Institute  would  develop  needed  authori¬ 
tative  standards. 

As  is  customary  at  the  Institute’s 
monthly  meetings,  there  was  an  appro¬ 
priate  exhibit  arranged  around  the  walls 
of  the  dining  room.  Included  in  the 
original  drawings  shown  was  the  work 
of  Coll,  Berger,  Keller,  Foster,  Pegram, 
and  Jessie  Wilcox  Smith. 

In  connection  with  the  dinner  of  the 
Institute  March  26  at  the  National  Arts 
Club,  there  will  be  an  exhibit  of  posters. 


Six  Point  Luncheon. 

The  Six  Point  League  luncheon  will 
be  held  at  the  Hotel  Martinique,  Friday, 
March  12.  George  Frank  Lord,  adver¬ 
tising  manager  Dupont  Powder  Com¬ 
pany,  Wilmington,  Delaware,  will  be  the 
principal  speaker. 


The  Value  of  New*paper*. 

The  report  of  the  American  Radiator 
Company  for  the  year  ending  January 
31,  1915,  shows  that  the  balance  for  div¬ 
idends  was  $2,079,075,  which  was  equal 
to  25.39  per  cent,  earned  on  the  $8,185.- 
600  common  stock,  as  compared  with 
25.19  per  cent,  earned  on  $7,441,500  the 
year  before.  The  net  profits  amounted 
to  $2,289,075  against  $2,081,267,  the  sur¬ 
plus  after  the  payment  of  dividends  was 
$423,395  against  $477,677,  bringing  the 
total  surplus  of  the  Company  up  to  $7,- 
127,586. 

In  discussing  the  annual  report,  the 
president,  Clarence  M.  Wooley,  said : 
“Greater  effort  was  made  through  pro¬ 
motional  and  advertising  efforts,  in  con¬ 
junction  with  the  more  intensive  per¬ 
sonal  canvass  by  the  sales  organization 
to  effect  employment  in  modern  heating 
systems  in  a  larger  percentage  of  new 
buildings.  The  business  in  foreign 
countries  has  shown  a  general  increase 
up  to  August  1st.  but  thereafter,  due  to 
the  European  war,  the  volume  of  busi¬ 
ness  and  net  profits  materially  de* 
creased,” 
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BASE  BALL 
POSTERS 

in  three  colors,  size  13x21",  printed 
on  heavy  calendered  stock.  Be*t 
kind  of  feature  to  advertise  your 
SPORT  PAGE.  It’s  to  attractive 
you  will  experience  no  difficulty  in 
owning  privilege  to  hang  Potter 
up  in  such  places  as  restaurants, 
cigar  stores,  drug  stores,  barber 
shops,  and  other  public  places. 

Want  Samples? 

WORLD  COLOR  PRINTING  COMPANY 
St.  Louis,  Mo. 

Established  1900  R.  S.  Grablc,  Mgr. 


ATTENTION 

Publishers  and  Business  Managers 
The  International  Circulation  Manager,' 
Association  from  time  to  time  have  com¬ 
petent  members  who  are  desirous  of  mak¬ 
ing  a  change  or  are  temporarily  out  of 
employment.  It  is  the  desire  of  the  Asso¬ 
ciation  to  have  publishers  or  business 
managers  correspond  with  the  General 
Welfare  Committee  of  the  Association. 
You  will  find  this  an  excellent  way  to 
secure  the  services  of  Class  A  men.  In¬ 
vestigate. 

Address 

General  Welfare  Committee 

L  U.  Sears,  Chairman,  Davenport,  Iowa. 


WAR  NEWS 

and 

PICTURES 

Uasquallsd  service. 
Moderate  prices. 
Splendid  daily  war 
layouts  in  matrix 
form.  Special  signed 
cables  day  and  night. 

For  details  and  prices 
write  or  wire  to 
INTERNATIONAL  NEWS  SERVICE 
as  WUliam  St.  New  Yorh  City 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

Otatnl  OBictfl,  WorM  lldg..  Haw  Twk 


THE  TEST 

CIRCULATION  is  the  big  asset.  To 
earn  it  and  HOLD  it  you  must  “deiiver 
the  goods.*'  RESULTS  are  the  true  test. 
ASK  OUR  CLIENTS  what  the  output  of 
Newspaper  Featnre  Service  has  done  and 
is  doing  in  the  way  of  circulation-making. 
LET  US  SEND  YOU  aamplea  of  our  col¬ 
ored  comica,  daily  magazine  pagea  and 
Sunday  magazine  pagea  in  black  and 
colora. 

NEWSPAPER  FEATURE  SERVICE 

M.  Koenigabcrg,  Manager. 

41  PARK  ROW.  NEW  YORK 


Announcement. 

To  Better  Serve  Our  Patrona,  We  Have 
Changed  Our  Location  to  New  Albany, 
Ind.,  and  Will  Continue  Our  Business  in 
Connection  with  Publishing  The  Daily 
‘Tribune  of  That  City. 

BRUCE  W.  ULSH  CO.. 

Now  Albany,  Ind.  Wabaah.  lad. 


CONVICTION  AFFIRMED. 


United  States  Supreme  Court  Holds 

That  Editor  Jay  Fox  Encouraged 
Disrespect  for  Law  of  the  State 

of  Washington — Decision  is 
Far-Reaching. 

(Special  Correspondence.') 

Washington,  D.  C.,  March  5. — News¬ 
paper  men  generally  will  be  interested 
in  an  important  decision  of  the  Supreme 
Court  just  rendered  affecting  newspa¬ 
pers  throughout  the  country.  The  case 
was  that  of  Jay  Fox,  an  editor  in  the 
State  of  Washington,  who  printed  his 
newspaper  matter  tending  to  encourage 
disrespect  for  law.  The  opinion  of  the 
court  was  delivered  by  Mr.  Justice 
Holmes,  and  read  as  follows : 

“This  in  an  information  for  editing 
printed  matter  tending  to  encourage  and 
advocate  disrespect  for  law  contrary  to 
a  statute  of  Washington.  The  statute  is 
a-'  follows ;  ‘Every  person  who  shall  wil¬ 
fully  print,  publish,  edit,  issue,  or  know¬ 
ingly  circulate,  sell,  distribute  or  dis¬ 
play  any  book,  paper,  document,  or  writ¬ 
ten  or  printed  matter,  in  any  form,  ad¬ 
vocating,  encouraging  or  inciting,  or  hav¬ 
ing  a  tendency  to  encourage  or  incite 
the  commission  of  any  crime,  breach  of 
the  peace,  or  act  of  violence,  or  which 
shall  tend  to  encourage  or  advocate  dis¬ 
respect  for  law,  or  for  any  court  or 
courts  of  justice,  shall  be  guilty  of  a 
gross  misdemeanor’;  Rem.  &  Bal.  Code, 
section  2564.  The  defendant  demurreo 
on  the  ground  that  the  act  was  uncon¬ 
stitutional.  The  demurrer  was  overruled 
and  the  defendant  was  tried  and  con¬ 
victed.  71  Wash.  185.  With  regard  to 
the  jurisdiction  of  this  court  it  should 
be  observed  that  the  Supreme  Court  i  f 
the  State  while  affirming  that  the  Con¬ 
stitution  of  the  United  States  guaran¬ 
tees  freedom  of  speech,  held  not  only 
that  the  act  was  valid  in  that  respect 
but  also  that  it  was  not  bad  for  uncer¬ 
tainty,  citing  Waters-Pierce  Oil  Co.  vs. 
Texas,  212  U.  S.  86,  so  that  we  gather 
that  the  Constitution  of  the  United 
States  and  especially  the  Fourteenth 
Amendment  was  relied  upon,  apart  from 
the  certificate  of  the  Chief  Justice  to 
that  effect. 

LIBEI.OUS  MATTER  QUOTED. 

“The  printed  matter  in  question  is  an 
article  entitled  ‘The  Xudeand  the  Prudes' 
reciting  in  its  earlier  part  that  ‘Home 
is  a  community  of  free  spirits,  who  came 
out  into  the  woods  to  escape  the  pol¬ 
luted  atmosphere  of  priest-ridden,  con¬ 
ventional  society’ ;  that  ‘one  of  the  lib¬ 
erties  enjoyed  by  the  Homeites  was  the 
privilege  to  bathe  in  evening  dress,  or 
with  merely  the  clothes  nature  gave 
them,  just  as  they  chose’;  but  that 
‘eventually  a  few  prudes  got  into  the 
community  and  proceeded  in  the  brutal, 
imneighborly  way  of  the  outside  world 
to  suppress  the  people’s  freedom,’  and 
that  they  had  four  persons  arrested  on 
the  charge  of  indecent  exposure,  fol¬ 
lowed  in  two  cases,  it  seems,  by  sen¬ 
tences  to  imprisonment.  ‘And  the  per¬ 
petrators  of  this  vile  action  wonder  why 
they  are  being  boycotted.’  It  goes  on 
'The  well  merited  indignation  of  the 
peoiile  has  been  aroused.  Their  liberty 
has  been  attacked.  The  first  step  in  the 
way  of  subjecting  the  community  to  all 
the  persecution  of  the  outside  has  been 
taken.  If  this  was  let  go  without  re¬ 
sistance  the  progress  of  the  prudes 
would  be  easy.’  It  then  predicts  and 
encourages  the  boycott  of  those  who 
thus  interfere  with  the  freedom  of 
Home,  concluding:  ‘The  boycott  will  be 
pushed  until  these  invaders  will  come 
to  see  the  brutal  mistake  of  their  action 
and  so  inform  the  people.’  Thus  by  in¬ 
direction  but  unmistakably  the  article  en¬ 
courages  and  incites  a  persistence  in 
what  we  must  assume  would  be  a  breach 
of  the  State  laws  against  indecent  ex¬ 
posure;  and  the  jury  so  found. 

ENCOURAGED  BREACH  OF  LAW. 

“So  far  as  statutes  fairly  may  be  con¬ 
strued  in  such  a  way  as  to  avoid  doubt¬ 
ful  constitutional  questions  they  should 
be  so  construed ;  United  States  vs.  Dela¬ 
ware  &  Hudson  Co.,  213  U.  S.  366,  407, 
408;  and  it  is  to  be  presumed  that  State 
laws  will  be  construed  in  that  way  by  the 
State  Courts.  We  understand  the  State 
Court  by  implication  at  least  to  have 
read  the  statute  as  confined  to  encour¬ 


aging  an  actual  breach  of  law.  There¬ 
fore  the  argument  that  this  act  is  both 
an  unjustifiable  restriction  of  liberty  and 
too  vague  for  a  criminal  law  must  fail. 
It  does  not  appear  and  is  not  likely  that 
the  statute  will  be  construed  to  prevent 
publications  merely  because  they  tend  to 
produce  unfavorable  opinions  of  a  par¬ 
ticular  statute  or  of  law  in  general.  In 
this  present  case  the  disrespect  for  law 
that  was  encouraged  was  disregard  of 
it — an  overt  breach  and  technically 
criminal  act.  It  would  be  in  accord  with 
the  usages  of  English  to  interpret  dis¬ 
respect  as  manifested  disrespect,  as  act¬ 
ive  disregard  going  beyond  the  line 
drawn  by  the  law.  That  is  all  that  has 
happened  as  yet,  and  we  see  no  reason 
to  believe  that  the  statute  will  be 
stretched  beyond  that  point. 

THE  STATUTE  IS  CLEAR. 

“If  the  statute  should  be  construed  as 
going  no  farther  than  it  is  necessary  to 
go  in  order  to  bring  the  defendant  with¬ 
in  it,  there  is  no  trouble  with  it  for 
want  of  definiteness.  See  Nash  vs. 
United  States,  229  U.  S.  373.  Interna¬ 
tional  Harvester  Co.  vs.  Kentucky,  234 
U.  S.  216.  It  lays  hold  of  encourage¬ 
ments  that,  apart  from  statute,  if  di¬ 
rected  to  a  particular  person’s  conduct, 
generally  would  make  him  who  uttered 
them  guilty  of  a  misdemeanor  if  not  an 
accomplice  or  a  principal  in  the  crime 
encouraged,  and  deals  with  the  publica¬ 
tion  of  them  to  a  wider  and  less  selected 
audience.  Laws  of  this  description  are 
not  unfamiliar.  Of  course  we  have 
nothing  to  do  with  the  wisdom  of  the 
defendant,  the  prosecution,  or  the  act. 
.\11  that  concerns  us  is  that  it  cannot  lie 
said  to  infringe  the  Constitution  of  the 
United  States.” 


CHANGES  IN  INTEREST. 

Enid,  Okla. — R.  M.  Elam  and  E.  C. 
Dunlap,  formerly  of  the  Wichita  (Kan.) 
Beacon’s  advertising  staff,  have  pur¬ 
chased  the  Enid  Morning  News  of  W . 
A.  Campbell  of  Lima,  Ohio.  The  News 
is  one  of  the  strongest  morning  dailies 
in  Northwestern  Oklahoma.  Mr.  Dun¬ 
lap  has  been  a  department  manager  in 
the  Beacon’s  advertising  service  for 
three  years.  Mr.  Elam  has  been  with 
the  Beacon  a  year. 

Lancaster,  Pa.— H.  E.  Kennedy,  re¬ 
ceiver  for  the  Morning  News,  held  a 
public  sale  of  that  property  March  3  at 
the  office  of  publication.  The  full  re¬ 
port  of  this  sale  has  not  been  made 
public  as  yet  but  will  be  noted  next 
week. 


NEW  PUBLICATIONS. 

La.nsford,  Pa. —  Attorney  Rice,  of 
Philadelphia,  has  purchased  tjie  Record, 
the  oldest  weekly  in  Carbon  County, 
and  is  making  arrangements  to  install 
new  machinery  and  turn  it  into  a  daily 
in  the  near  future. 

Salt  Lake  City,  Utah. — The  Pro¬ 
gressive,  a_  weekly  paper  which  has  been 
published  in  the  interest  of  the  Progres¬ 
sive  Party,  is  to  be  changed  into  a  daily 
in  the  near  future. 

Charleston,  W.  Va.— Floyd  Chap¬ 
man,  of  Huntington,  has  acquired  an  in¬ 
terest  in  a  local  plant,  together  with 
other  people,  and  will  launch  a  new 
morning  paper  here.  The  first  issue  is 
scheduled  to  appear  about  March  1. 


One  Auto  Advertiaing  Scheme. 

The  Grand  Rapids  (Mich.)  News  re¬ 
cently  conducted  a  novel  automobile 
publicity  scheme  for  the  benefit  of  auto¬ 
mobile  advertisers.  An  Automobile 
Dealers’  Coupon  was  printed  with  thirty 
spaces,  and  each  space  contained  a  deal¬ 
er’s  name.  The  object  was  to  get  peo¬ 
ple  to  read  the  advertisements  in  the 
paper,  then  to  fill  in  below  the  dealer’s 
name  the  name  of  the  concern  or  manu¬ 
facturer  he  represented.  To  the  first 
25  persons  sending  in  the  neatest,  cor¬ 
rect  coupon  the  News  gave  two  free 
tickets  to  the  .Automobile  Show  which 
was  being  held  in  Grand  Ranids  at  that 
time.  The  winners’  names  were  an¬ 
nounced  on  the  .Automobile  Page  of  the 
News. 


The  Stockton  (Cal.)  Evening  Mail 
plant  recently  suffered  a  $20,000  loss  by 
fire. 


For  Foreign  Language 
Publications  through¬ 
out  United  States  and 
Canada  consult 
MODELL 

ADVERTISING  AGENCY 

ISO  Na*«au  Street 
New  York  City 

Telephone  Beekman  1142 


We  can  increase,  your  business— 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

0-  62  Warren  Street,  New  York  City 

Esiablishsd  a  Quarter  of  a  Century 


Most  Far  Reaching  Newspaper 
Reading  Concern  in  Existence 

ATLAS  PRESS 
CUPPING  BUREAU 

CHARLES  HEMSTREET.  Manaaer 

We  furnish  everything  that  looks 
like  a  press  clipping  from  all  over 
the  world. 

Our  Motto-RESULTS  COUNT 
218  East  42nd  Street  New  York 


Canadian  Press  dippings 

The  problem  of  coverinR  the  Canadian 
Field  U  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  clippings  on  all  matteis  of 
interest  to  you,  printM  in  over  9S  per  cent, 
of  the  newspapers  and  publications  of  CAN¬ 
ADA.  ' 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  ofiSce. 

74-76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  service,  regular  press  clipiilng 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 
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Let  Ua  Figure  It  Out  for  You. 

Walter  Scott  &  Co. 
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January  Eighth,  Nineteen  Hundred  and  Fifteen 

Perpetual  Injunction 

Against  the  Intertype  Company 


The  United  States  District  Court  for  the  Southern  District  of  New  York  has  this  day 
ordered  an  injunction  against  the  Intertype  Company  prohibiting  the  manufacture  of  their 
machine  in  the  following  terms: 


That  a  perpetual  injunction  forthwith  issue  out  of  and  under  the  seal  of  this  court  directed  to  the 
said  defendant,  The  International  Typesetting  Machine  Company,  and  to  its  officers,  directors,  super¬ 
intendents,  servants,  clerks,  salesmen,  attorneys,  receivers,  assignees,  and  agents,  PERMANENTLY 
ENJOINING  AND  RESTRAINING  THEM  AND  EACH  OF  THEM  FROM  DIRECTLY  OR  INDI¬ 
RECTLY  MAKING  OR  USING  OR  SELLING  OR  OFFERING  FOR  SALE,  OR  OTHERWISE 
DEALING  IN  OR  DISPOSING  OF  ANY  LINOTYPE  MACHINES  LIKE  DEFENDANT’S  “INTER- 
TYPE”  MACHINE,  EXHIBIT  NO.  23  HEREIN,  OR  ANY  OTHER  LINOTYPE  MACHINES,  or 
parts  of  machines,  embodying  the  inventions  covered  in  claims  1,  2  and  3  of  Hensley  Patent  No.  643,289, 
or  claims  1,  2  and  3  of  Dodge  Patent  No.  739,996,  or  claim  7  of  Homans  Patent  No.  830,436,  or  in  any 
manner  infringing  upon  said  patents  or  plaintiff's  rights  thereunder. 


January  Twelfth,  Nineteen  Hundred  and  Fifteen 

A  Second  Perpetual  Injunction 

Against  the  Intertype  Company  was  ordered 


Upon  the  failure  of  The  International  Typesetting  Machine  Company  to  provide  the  bond  required 
by  the  court,  an  injunction  has  been  issued  against  it  restraining  the  infringement  of  claims  6  and  7 
of  the  Rogers  Reissue  Patent  No.  13,489  belonging  to  Mergenthaler  Linotype  Company. 

These  two  injunctions  PREVENT  THE  FURTHER  MANUFACTURE  AND  SALE 
OF  INTERTYPE  MACHINES  CONTAINING  AMONG  OTHER  THINGS,  THE 
PRESENT  METHOD  OF  SUPPORTING  AND  REMOVING  THE  MAGAZINE 
FROM  THE  REAR;  AND  THE  ROGERS  TWO-LETTER  DEVICE  IN  THE  FIRST 
ELEVATOR. 

The  Mergenthaler  Linotype  Company  will  take  steps  to  protect  its  rights  against  the 
manufacture,  sale  or  use  of  infringing  devices. 


MERGENTHALER  LINOTYPE  COMPANY 

Tribune  Building,  New  York 
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SOME  GILLILAN  FUN. 


Baltimore’s  Celebrated  ^Vit  Tickles 
the  Risibilities  of  Cleveland 
Ad  Men. 

Strickland  Gillilan,  of  Baltimore,  de¬ 
livered  an  address  on  “  ‘Bone  Pulling 
in  Business  and  Elsewhere”  before  the 
Advertising  Club  of  Cleveland  at  its 
luncheon  on  February  24.  The  previous 
week  Miss  Ida  Tarbell  had  been  the 
speaker.  Mr.  Gillilan,  who  is  a  humor¬ 
ist  of  high  degree,  one  of  the  very  few 
now  before  the  American  public,  said 
in  part: 

“Me  and  Ida  Tarbell  have  a  great 
time  promulgating  our  theories  to  Ad 
Clubs  and  other  cerebral  clots.  It  is 
seldom  that  a  mere  man  gets  the  last 
word.  Here’s  where  I  score  one  on  the 
brilliant  lady  who  talked  to  you  last 
week. 

“Not  that  this  is  a  competitive  speech. 
In  a  talking  competition  with  the  lady 
mentioned,  or  any  other  woman,  I 
would  stand  no  more  show  than  a  bow- 
legged  girl  in  the  town  where  she  wore 
short  dresses.  I  am  but  ‘a  plain  blunt 
man  that  know  my  friend’  too  well 
to  try  to  borrow  money  of  him,  as  Mr. 
Bacon  said  under  his  better  known  as¬ 
sumed  name  of  Shakespeare. 

HE  LOVES  AD  MEN. 

“I  have  a  sincere  admiration  and  deep 
fellow-feeling  for  ad  club  members.  I 
belong  to  such  a  club  myself  and  am  a 
member  of  the  staff  of  a  prominent 
house-organ.  1  used  to  work  diligently 
on  a  cottage  organ  in  my  more  or  less 
innocent  childhood,  and  could  play_  the 
Maiden’s  justly  celebrated  Prayer  in  a 
way  that  would  have  wrung  tears  from 
anyone,  especially  from  the  author  of 
the  selection.  But  now  it  is  a  house  in¬ 
stead  of  a  cottage  organ  from  which  I 
belabor  the  golden  notes.  Some  of  the 
notes  I  now  produce  may  be  tainted,  but 
they  are  not  sour  anyway  as  were  many 
of  my  cottage  organ  ones. 

“Miss  Tarbell  speaks  about  the  Gold¬ 
en  Rule  in  business.  I  speak  of  the 
Solid  Ivory  Rule.  To  the  baseballically 
wise  I  need  not  say  that  ball  players 
call  stupid  ])lays  bones — a  deplorable 
corruption  of  that  ancient  Sanskrit 
word  “bonehead” — and  the  process  of 
making  such  play  ‘pulling  a  bone.’  I 
tell  you  this  is  not  to  enlighten  you 
as  to  the  meaning  of  my  subject  but  to 
show  you  with  ill-concealed  pride  that 
1  myself  know  what  my  subject  means. 

STl  finiTY  GOING  TO  WASTE. 

“A  great  deal  of  perfectly  good  stu¬ 
pidity  of  the  highest  value  in  ludicrous¬ 
ness  is  wasted  in  business  when  it 
might  be  U'-ed  profitably  on  the  humor- 
impoverished  .Xmerican  stage.  Not  that 
n  .  branch  of  human  endeavor  is  short 
on  this  commodity!  Not  a  chance! 
General  Stupidity  is  one  soldier  for  the 
common  evil  who  will  never  go  on  the 

•tired  list.  He  is  never  among  the 
ranks  of  the  unemployed.  He  is  always 
busy.  .Although  he  never  gets  a  rec¬ 
ommendation  from  his  last  previous 
employer,  he  always  catches  on  to  a 
good  fat  job  with  a  large  firm  right 
away.  He  never  has  to  advertise  for 
work.  Often  he  draws  down  to  his 
nay-roll  a  larger  per  cent,  of  the  firm’s 
income  than  many  a  more  useful  mem¬ 
ber  of  the  staff. 

“Sometimes — a  little  slow  music  Pro¬ 
fessor — he  shows  himself  in  advertis¬ 
ing.  Two  of  his  favorite  stunts  are 
the  use  of  the  wrong  word  or  of  super¬ 
fluous  words.  You  and  I  have  often 
seen  this :  ‘See  our  goods  before  buy¬ 
ing  elsewhere.’  This  makes  it  abso¬ 
lutely  incumbent  upon  the  reader  of  the 
ad  not  only  to  see  the  advertised  goods 
but  also  to  buy  elsewhere.  .\nd  when 
I  saw  that  ad  I  always  did. 

mistake  in  business  is  just  as 
wrong  as  an  intentional  deviation  from 
the  ethics  of  intelligence.  The  funda 
mental — accent  on  the  mental — ignor¬ 
ance  responsible  for  the  bone  is  the 
original  sin  of  the  business  man  or  his 
advertising  manager.  Somebody  once 
sagely  said :  ‘It  is  worse  than  a  crime 
— it  is  a  mistake.’  Had  that  been  said 
by  any  modern  sage  he  would  have 
made  it  more  really  nnderstandablf 


our  slang-hardened  auricles  by  saying, 
‘It  is  worse  than  a  felony — it  is  a  bone- 
felony.’  With  literal  truthfulness  the 
business  man  says  to  his  advertising 
adviser,  ‘I  have  a  bone  to  pick  with 
you.’  And  few  are  the  deals  anyone 
has  had  of  which  he  can  truthfully  say 
he  ‘made  no  bones  of  it.’  No  other  man 
in  the  world  needs  a  greater  store  of 
diversified  information  than  is  needed 
by  the  advertising  man  to  supplement 
and  complement  and  safeguard  his  busi¬ 
ness  acumen  and  technical  training.  A 
man  may  know  a  volume  of  stuff  he 
never  needs  to  use  in  his  ad  writing 
lor  marked-down  ginghams  and  shelf- 
soiled  scrim.  But  every  bit  of  lore  he 
possesses  stands  a  chance  of  keeping 
him  from  making  ridiculous  blunders. 

SOMEWHAT  MIXED 

“The  lady  who  said  that  the  most  in¬ 
spiring  thing  she  saw  in  Europe  was  a 
bunch  of  French  pheasants  singing  the 
mayonnaise  was  some  verbal  osteopath 
all  right.  She  needed  supplementary  in¬ 
formation.  The  village  oracle  of  Me- 
chanicsburg,  Ohio,  whom  1  saw  push 
back  the  hand  of  an  older  companion 
who  was  about  to  eat  a  home-made 
cooky  from  the  white  glass  cake-stand 
before  supper  and  said  sternly,  ‘Them 
ain’t  to  be  et  till  des-ert’  was  in  the 
same  class.  The  Ohio  publisher  whose 
hired  men  had  succeeded,  after  hard 
work,  in  landing  a  fine  big  several- 
thousand-a-year  contract,  and  who 
queered  it  by  charging  the  customer  for 
a  special-delivery  stamp  used  in  trans¬ 
mitting  proofs — his  was  just  as  crass 
a  brand  of  ignorance.  The  man  I  met 
lately  in  Nebraska  who  had  taken 
twenty  one  grains  of  calomel  with  a 
large  grape-fruit  as  a  chaser,  and  after¬ 
wards  spent  five  weeks  in  bed  humming 
liquidly  through  his  loosened  teeth,  ‘I’m 
glad  salivation’s  free’ — he  really  be¬ 
longs  in  the  boneyard.  In  fact,  in  life’s 
great  minstrel  show  the  tambo  men  are 
in  the  vast  minority.  One  is  sometimes 
fain  to  believe  that  the  original  dust 
from  which  humanity  was  created  was 
bone-dust.  Even  actors — except  con¬ 
tortionists — cannot  be  listed  as  boneless 
hams. 

“Another  bit  of  boning  that  has  al¬ 
ready  had  its  ‘come-uppauces’  in  the 
press  is  the  marked-down  sale  at  holi¬ 
day  times.  ‘Shop  early,’  says  the  mer¬ 
chant.  ‘Shop  early,’  cry  the  philan¬ 
thropists  and  newspapers.  ‘Shop  early,’ 
cry  all  the  gallant  friends  of  the  per¬ 
fect  thirty-sixes  behind  counters.  I'he 
public  rallies.  Many  of  it  shop  early. 
Then  the  early-shoppers  begin  to  pull 
away  saying,  ‘We  see  the  joker,  'i’ou 
meant  that  by  shopping  early  we  could 
pay  thirty  dollars  for  something  you 
afterward  admit  you  could  have  sold 
us  at  $19.78.  You  sell  stuff  to  us  for 
I  larger  price  than  to  the  ones  who 
isobey  you  and  shop  at  the  holiday 
rush  or  just  atterward.  Rewards  to 
the  disobedient;  lemons  for  the  obedi¬ 
ent.’  W  ho  can  describe  the  surging  joy 
just  back  of  the  wishbone  of  a  patron 
who  sees  ‘Take  me  home  for  $7.50’ 
pinned  to  an  article  he  had  just  paid 
$11  for!  Quite  osseous!  Quite  osseous ! 

“Hotel  men  are  bonists  de  luxe.  That 
is,  they  were.  They  are  improving.  At 
O’Neill,  Neb.,  where  tiiere  is  now  a 
good  hotel,  was  once  a  perfect  horror. 
.\<)  heat  except  the  office  stove.  A  trav¬ 
eling  man,  one  wind-sweiit,  twenty  be¬ 
low  night,  lay  shivering  on  his  thin 
mattress  and  coffee-pot  springs,  under 
■  ildy  covers,  until  three-thiry  G.  M.; 
then,  sleepless  and  miahie  to  stand  it 
linger,  he  did  an  Eliza-crossing-the-ice 
to  his  clothes  on  a  nearby  chair,  ran  to 
the  office  and  dressed.  Then  he  began 
poking  the  sullen  stove.  The  landlord 
heard  the  noise  and  arose  protestingly. 
The  quarrel  that  followed  was  as  nat¬ 
ural  as  a  baby’s  cry.  W  hile  they  quar 
'-•'ed.  an  ancient  doctor  in  the  town, 
coming  in  from  a  late  night  call,  saw 
the  light  and  shuddered  in  to  thaw.  The 
quarrelers  did  not  notice  him  as  he  en¬ 
tered.  Shortly  they  saw  him,  standing 
by  the  stove,  his  whiskers  hanging  half 
way  down  to  the  floor  were  covered 
with  a  sheet  of  thick  ice  and  his  eye¬ 
brows  a  cornice  of  icicles.  And  the 
traveling  man  exclaimed  in  awe;  ‘My 
Gofjl  Which  room  did  you  have?’” 


PRESS  ASSOCIATIONS. 

The  New  Hampshire  Press  Associa¬ 
tion  held  the  largest  gathering  in  its  his¬ 
tory  Saturday,  February  20,  when  fifty- 
two  men  from  all  the  leading  newspapers 
in  the  State  gathered  in  annual  business 
session.  The  meeting  took  place  at  the 
State  house  and  54  new  members  were 
voted  into  the  club. 

President  C.  U.  Barney  of  Canada, 
Vice-Presidents  W  illis  C.  Patten  of 
Manchester  and  Edward  J.  Gallagher, 
Concord,  Secretary-Treasurer  Ernest  A. 
Bournival  of  Manchester  and  Auditor 
Hobart  Pillsbury  of  Manchester  were 
re-elected  as  the  officers  of  the  club  for 
another  year.  The  executive  committee 
will  include  Judge  Omar  A.  Towiie  of 
F'ranklin,  Edward  L.  Welch  of  F'rank- 
lin  and  Col.  John  W.  Condon  of  Lon¬ 
donderry. 

It  was  voted  to  hold  an  outing  this 
summer  at  a  date  and  place  to  be  agreed 
upon  by  the  executive  committee.  It 
will  probably  be  at  V\  innipesaukee  Lake 
in  J  uly. 

Following  the  meeting  there  was  a 
banquet  at  Capitol  hall  at  which  87 
were  present,  including  a  number  of 
distinguished  guests.  A  course  dinner 
was  served  with  music  and  then  Presi¬ 
dent  Barney  presided  over  some  post¬ 
prandial  speaking. 

The  new  members  voted  in  are  Bur¬ 
ton  E.  Evan  of  Enfield,  Emile  E.  Mar¬ 
quis  of  Nashua,  Rev.  J.  H.  Robbins  of 
Concord,  former  Senator  Samuel  H. 
Edes  of  Newport,  T.  F'.  Houlihan  of 
Berlin,  Lyn  F'.  Rice  of  Groveton,  Wil¬ 
liam  H.  Benson  of  Derry,  Joseph  O.  W. 
Phaneut  of  Concord,  Waldo  S.  Roundy 
of  Concord,  George  B.  Lyna  of  Con¬ 
cord,  Alphonse  Lucier  of  Concord,  Jo¬ 
seph  M.  Lucier  of  Concord,  Representa¬ 
tive  Ira  L.  Evans  of  Concord,  Thomas 
J.  Dyer  of  Concord,  Fred  L.  Bowden  of 
Manchester,  Charles  W .  Arnold  of  Con¬ 
cord,  Albert  J.  Boisclair  of  Manchester, 
John  A.  Bradley  of  Manchester,  Edgar 
A.  Vernal  of  Concord,  H.  Irving  Jenks 
of  Manchester,  Alfred  R.  Newall  of 
Concord,  Emile  P.  Richer  of  Manches¬ 
ter,  William  E.  Gilmore  of  Manchester, 
A.  E.  Rogers  of  Concord,  A.  B. 
Mackinnun  of  Manchester,  Jesse  W. 
Hill  of  Manchester,  Albert  Beauvier 
of  Manchester,  Andrew  E.  Richer  of 
Manchester,  Francis  M.  Flaherty  of 
Manchester,  Hjalmer  O.  Peterson  of 
Manchester,  John  Rhodes  of  Manches¬ 
ter,  Eugene  A.  Richardson  of  Manches¬ 
ter,  Ernest  Gagnon  of  Manchester  and 
Edward  F'.  Blanche  of  Manchester. 


Newspaper  men  of  Newcastle,  Pa., 
have  organized  a  Press  Club  and  will 
take  up  the  charter  of  a  similar  organi¬ 
zation  started  in  1902,  but  pllowed  to 
languish.  Officers  chosen  arc :  James  P. 
Caldwell,  president;  George  W.  Daw¬ 
son,  vice-president;  Edgar  Speer,  secre¬ 
tary;  .\ndrew  F'leckenstein,  treasurer. 


The  thirty-first  annual  banquet  of  the 
Lawrence  (Mass.)  Press  Club  was  held 
F'ebruary  22  at  the  F'ranklin  house  and 
was  marked  with  simplicity,  but  the 
usual  enjoyment.  The  customary  for¬ 
mal  dress  and  large  number  of  guests 
which  usually  included  State  and  county 
officials  were  conspicuous  by  their  ab¬ 
sence  and  the  affair  was  narrowed  down 
to  men  now  or  recently  engaged  in  local 
newspaper  work. 


\  message  from  the  British  War  Of¬ 
fice  to  the  Canadian  Government  indi¬ 
cates  that  the  war  correspondent  soon 
is  to  have  a  limited  opportunity  of  see¬ 
ing  fighting.  The  dispatch  read :  “It 
has  been  decided  to  permit  small  batches 
of  war  correspondents  to  proceed  to  the 
front  in  a  series  of  tours  of  about  six 
•lays  each  beginning  March  1.” 


President  William  E.  Krebs  of  the 
Louisiana  Press  Association  has  accept¬ 
ed  the  invitation  of  the  Monroe  Cham¬ 
ber  of  Commerce  and  fixed  Monroe  as 
the  next  meeting  place.  The  annual 
meeting  will  be  held  on  June  8,  9  and  10. 
.\n  executive  committee,  consisting  of 
J.  W’.  Smith  of  the  Monroe  News-Star, 
Savery  Lewis  of  the  Ruston  Leader, 
L.  H.  Barpes  of  the  Farmervillc  Ga¬ 


zette,  J.  N.  Turner  of  the  Lake  Provi¬ 
dence  Banner-Democrat  and  Horace 
Mangham  of  the  Rayville  Beacon  News, 
has  been  named,  and  an  effort  will  be 
made  to  provide  a  program  of  practical 
benefit  to  active  newspaper  workers. 


Although  a  period  of  four  months  will 
elapse  before  Denver  is  given  a  chance 
to  entertain  the  editors  of  the  country, 
plans  are  already  being  made  by  George 
E.  Hosmar,  president  of  the  National 
Editorial  Association,  to  “show  them  the 
time  of  their  lives”  when  they  reach 
there.  The  stay  of  the  writers  and  news¬ 
paper  owners  is  to  be  short,  but  filled 
with  action. 


J.  C.  Morrison,  editor  and  publisher 
of  the  Morris  (Minn.)  Times,  will  guide 
the  destinies  of  the  Minnesota  Editorial 
.Association  for  the  next  year.  Mr.  Mor¬ 
rison  was  named  president  of  the  as¬ 
sociation  at  its  meeting  held  in  St.  Paul 
F'ebruary  20.  The  summer  meeting  of 
the  association,  which  has  been  aban¬ 
doned  the  last  two  years  because  of  a 
lack  of  interest,  will  be  resumed  this 
summer  and  the  gathering  will  be  held 
at  Duluth. 


PRINTED  PUBLICITY  DISCUSSED. 


E.  A.  Kendrick  Calls  Advertising  the 
“Twin  Brother  of  Printing.” 

A  meeting  of  the  .American  Institute 
of  Graphic  Arts,  preceded  by  a  dinner, 
was  held  at  the  National  Arts  Club  the 
evening  recently.  The  subject '  for 
discussion  was  “Printed  Publicity”  and 
the  speakers  were  Earnest  Elmo  Cal¬ 
kins,  of  Calkins  &  Holden ;  E.  A.  Ken¬ 
drick,  of  the  Kendrick-Odell  Press,  and 
Ingalls  Kimball,  of  the  Cheltenham  Ad¬ 
vertising  Service. 

Mr.  Calkins  argued  for  the  utility  of 
the  printed  message.  He  said  it  would 
be  his  policy  to  send  out  the  worst  of 
typographic  botches  that  could  be  de¬ 
vised  if  it  would  accomplish  the  pur¬ 
pose  intended  in  the  way  of  selling 
goods.  Happily,  however,  no  such  re¬ 
sult  can  be  expected.  It  is  the  lucid, 
artistically  designed  and  attractively 
printed  circular  or  booklet  which  makes 
a  convincing  appeal  not  only  to  culti¬ 
vated  persons,  but  to  people  of  all 
classes,  and  consequently  the  use  of 
only  that  kind  of  printed  matter  is  to 
be  advocated. 

Mr.  Kendrick  spoke  of  advertising, 
although  much  younger  in  years  than 
printing,  as  being  its  twin  brother,  and 
pointed  out  that  it  is  only  by  a  recogni¬ 
tion  of  the  fact  and  a  close  co-opera¬ 
tion  on  the  part  of  those  who  follow 
both  professions  that  the  best  results 
for  printed  publicity  can  be  obtained. 

Mr.  Kimball  took  a  somewhat  oppo¬ 
site  view.  The  business  of  the  printer 
in  his  estimation  is  to  attend  to  mechan¬ 
ical  details.  The  thinking  parts  should 
be  played  by  the  agent  who  is  the  in¬ 
termediary  between  the  printer  and  the 
customer.  In  his  opinion,  “art  depart¬ 
ments”  and  “copy  departments”  should 
have  no  part  in  the  equipment  of  a 
printing  establishment. 

A  feature  of  the  meeting  was  an  ex¬ 
hibit  of  a  collection  of  printed  publicity 
from  many  representative  houses. 

The  officers  of  the  institute  for  1915 
are  as  follows : 

Honorary  president,  Alexander  W. 
I  )rake.  of  the  Century  Company ;  presi¬ 
dent,  John  Clyde  Oswald,  of  the  Amer¬ 
ican  Printer;  vice-president,  J.  H. 
Chapin,  of  Chas.  Scribner’s  Sons;  sec¬ 
retary,  Karl  V.  S.  Howland,  of  the  In¬ 
dependent  ;  treasurer,  J.  Thomson  Wil¬ 
ling,  of  the  American  Lithographic 
Company 


Dollar  Day  in  Schenectady. 

The  Schenectady  Union  Star  worked 
up  a  Dollar  Day  among  the  merchants 
of  that  city  which  was  observed  Feb¬ 
ruary  25.  Although  the  rain  fell  in 
torrents  some  of  the  stores  had  to  close 
their  doors  at  9  o’clock,  because  they 
could  take  care  of  no  more  people.  Nat¬ 
urally  the  Union-Star  was  pleased  with 
the  success  of  the  d^  as  it  was  the 
originator  of  the  idea  a  year  ago,  ^ 
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INDIANA  CONFERENCE. 


J.  W.  Piercy,  Director  of  State  Uni¬ 
versity  School  of  Journalism,  Invites 
Press  Associations  to  Meet  at 
Bloomington  in  April — Character 
and  Scope  of  the  Newspaper  Work 
Carried  on  at  the  University. 

iSpccial  Correspondence.) 
Bloomington,  Ind.,  Mar.  5. — Through 
its  school  of  jouniali.sm,  the  state  uni¬ 
versity  of  Indiana  has  taken  a  long 
step  forward  in  bringing  together  the 
editors  of  the  state  newspapers  in  a  non- 
politic  body.  For  a  long  time  the  Demo¬ 
cratic  and  Republican  State  Editorial 
Associations  have  flourished,  but  there 
has  never  been  any  joint  action  by  the 
two  organizations  or  any  attempt  to 
affiliate. 

Director  J.  VV.  I’iercy,  of  the  school  of 
journalism,  at  the  recent  session  of  the 
Democratic  Editorial  As.sociation,  invited 
the  editors  to  attend  a  state  meeting  of 
owners  and  editors  of  Indiana  news¬ 
papers  to  be  held  at  Bloomington  April 
29  and  30  in  which  some  of  the  most 
prominent  newspaper  men  in  the  country 
will  take  part  in  the  program.  Action 
had  already  been  taken  by  the  Republi¬ 
can  Editorial  .Association  in  its  meeting 
some  time  previous,  in  appointing  a  com¬ 
mittee  to  confer  with  a  similar  commit¬ 
tee  from  the  Democratic  .Association. 

SUBJECTS  TO  BE  TAKEN  UP. 

Mr.  Piercy,  in  his  talk  before  the  mem 
hers  of  the  Democratic  Association,  said 
that  the  conference  is  to  deal  with  news¬ 
paper  questions  such  as  the  cost  system, 
rates,  circulation,  advertising  questions 
that  concern  individual  editors. 

U.  H.  Smith,  of  the  Department  of 
Economics  of  the  university,  will  be  one 
of  the  speakers.  His  subject  will  be  on 
the  cost  system  for  the  country  press. 
The  work  done  at  the  conference  will 
not  only  include  the  consideration  of 
problems  of  the  metropolitan  dailies  but 
will  also  take  up  matters  of  interest  to 
the  owners  and  publishers  of  small  town 
newspapers.  The  whole  plant  and  facili¬ 


ties  of  the  school  of  journalism  will  be 
placed  at  the  disposal  of  the  convention 
and  the  men  attending. 

It  is  the  hope  of  Mr.  Piercy  to  perfect 
a  state  editorial  association  at  this  time 
which  will  represent  all  political  fac- 
tjons  equally  and  also  do  away  with  sec¬ 
tional  organizations  now  existing.  The 
three  editorial  associations  which  have 
been  invited  have  already  responded  with 
favor  on  the  proposition.  These  are  the 
Republican  and  Democratic  Editorial 
Associations,  and  the  Northern  Editorial 
Associations.  It  is  probable  at  this  time 
that  a  State  organ  will  be  issued  which 
will  reflect  the  ideas  of  the  different  edi¬ 
tors  of  the  state  on  non-political  ques¬ 
tions. 

DON  SEITZ  TO  SPEAK. 

Among  the  speakers  will  be  Don  Seitz, 
business  manager  of  the  New  York 
World  and  Richard  Waldo  of  the  New 
A’ork  Tribune. 

In  speaking  editorially  of  the  proposed 
conference,  the  Indianapolis  News  sets 
forth  clearly  the  purposes  of  the  pro¬ 
posed  non-partisan  organization  of  In¬ 
diana  newspapers,  to  be  formed  at  In¬ 
diana  University,  says : 

“The  advantages  of  a  non-partisan  or¬ 
ganization  for  the  study  of  newspaper 
problems  which  come  home  to  each  in¬ 
dividual  member  are  many.  There  are 
questions  of  circulation,  advertising, 
costs,  foreign  advertising,  and  many 
other  related  problems  to  be  considered, 
and  the  exchange  of  experiences  in  reg¬ 
ular  stated  meetings,  could  not  fail  to 
be  of  great  good. 

“Indiana  University,  through  its  Di¬ 
rector  of  Journalism,  J.  \\'.  Piercy,  offers 
the  time  and  opportunity  for  the  founda¬ 
tion  of  such  an  organization  in  extending 
to  the  editors  of  the  state  an  invitation 
to  attend  a  newspaper  conference  to  be 
held  at  Bloomington,  .April  29  and  30. 

“The  Department  of  Journalism  fur¬ 
ther  proposes  to  put  itself  at  the  service 
of  Indiana  newspaper  men  by  advancing 
the  interests  of  a  State  Association  in 
any  way  that  it  can.  Among  its  sugges¬ 
tions  is  that  of  a  yearly  institute  to  be 
held  at  the  University.  It  would  seem 


that  the  editors  of  the  state  would  be 
serving  their  own  individual  interests 
well  in  forming  and  supporting  such  an 
organization  as  is  proposed.” 

WHAT  THE  STATE  IS  DOING. 

Indiana  claims  to  be  one  of  tiie  fore¬ 
most  schools  in  the  development  of  col¬ 
lege  journalism  and  is  one  of  the 
pioneers  in  journalistic  instruction.  Last 
year  the  facilities  of  the  school  were  in¬ 
creased  by  the  appropriation  of  the 
trustees  ot  the  University  of  $17,0U0  tor 
the  establishment  of  the  school’s  own 
printing  plant.  The  new  plant  which 
publishes  the  college  daily,  university, 
and  student  publications,  is  now  boasted 
of  being  one  of  the  best  owned  by  any 
school  in  the  country. 

Besides  the  linotype  regularly  used  tor 
setting  up  the  regular  copy  that  comes 
in  for  the  Daily  Student,  another  lino¬ 
type  which  is  used  only  to  instruct  and 
teach  the  use  of  the  machine  to  those 
who  desire  to  learn,  was  purchased.  A 
course  is  offered  in  types  and  in  other 
features  connected  with  the  mechanical 
end  of  a  newspaper  which  the  students 
who  care  to,  can  take  advantage  of. 

The  students  of  journalism  put  out 
the  Indiana  Daily  Student  whicli  is  re¬ 
garded  as  one  of  the  best  college  dailies 
in  the  country.  The  paper  is  organized 
and  put  out  entirely  after  the  manner  of 
city  newspapers. 

In  the  theoretical  part  of  the  school, 
the  students  are  taught  all  of  the  funda 
mentals  of  reporting  to  begin  with,  and 
are  gradually  taken  through  a  course 
which  gives  them  an  insight  into  the  real 
workings  of  every  department  of  a 
newspaper.  A  special  study  is  made  of 
different  newspapers,  and  the  leading 
press  associations.  Courses  in  advertis¬ 
ing  and  the  cost  system,  the  business  end 
of  a  newspaper  are  also  offered. 

According  to  the  present  system  no 
student  can  make  journalism  his  major 
subject  or  take  a  degree  in  that  subject, 
but  he  must  carry  the  journalistic  work 
in  conjunction  with  his  other  college 
courses.  Tliis  is  advantageous  in  that  a 
student  can  get  all  of  the  other  courses 
of  study  he  desires,  which  are  essential 


to  the  requirements  for  a  newspaper  man 
to  have  such  an  extensive  knowledge  on 
general  subjects. 

PRACTICAL  WORK. 

Under  this  system  it  is  believed  that 
the  argument  that  a  young  man  could 
learn  more  journalism  bj'  working  four 
years  than  in  taking  a  college  course  is 
disproved.  This  would  be  undoubtedly 
true  if  the  student  in  college  spent  all  his 
time  studying  journalism,  and  the  young 
man  working  on  a  newspaper  was 
given  opportunity  to  do  all  kinds  of. 
work.  However,  in  the  schools  of  jour¬ 
nalism  now,  the  student  is  given  plenty 
of  practical  work  and  also  ample  in¬ 
struction  in  the  theoretical  side  of  the 
business.  With  this  basis  the  student 
who  has  studied  journalism  is  able  to 
make  rapid  strides  after  leaving  school. 
Going  on  the  presumption  that  the  best 
equipped  newspaper  man  is  something  of 
an  economist,  historian,  or  psychologist, 
a  college  journalist  is  undoubtedly  ahead 
of  his  rival  who  works  up  from  the 
ranks. 

Director  Piercy  has  the  double  pur¬ 
pose  in  view  of  training  his  embryo 
journalists  in  a  style  that  will  fit  them 
for  country  newspapers  and  also  metro¬ 
politan  dailies.  The  fact  that  a  type  of 
rural  journalism  is  recognized  more  and 
more  by  leading  men  of  the  profession 
has  lead  to  establishing  college  work 
along  this  line. 

Many  graduates  of  the  local  journal¬ 
istic  school  are  making  good  on  some  of 
the  biggest  papers  in  the  country  and 
for  the  various  news  service  organiza¬ 
tions.  This  fact  in  itself  is  proving  the 
value  of  collegiate  training  in  news 
paper  work.  W.  F.  .Mei.i.ett. 


Twelve  Page  Hotel  Ad. 

A  recent  number  of  the  Detroit  Sat¬ 
urday  Night  contained  a  twelve  page 
advertisement  of  the  Hotel  Statler,  prob 
ably  the  largest  hotel  ad  ever  printed 
in  a  newspaper.  The  publicity  of  this 
edition  was  handled  by  Fuller  &  Smith 
Advertising  Agency,  of  Cleveland,  under 
the  direction  of  C.  L.  Madden. 


.Xaminer 

Uttottarch  of *^1 H I |JI  11  [Li^  thg  <IlailiC6 
A.  B.  C.  AUDITOR’S  REPORT 


On  San  Francisco  newspapers  has  been  completed.  WATCH 
FOR  IT  !  It  contains  startling  and  valuable  information,  and  lifts 
the  circulation  fog  completely. 

Saturday,  February  20th — The  Examiner  sold  out  early  in  the 
day  its  edition  of  200,000. 

Sunday,  February  21st — The  Examiner  sold  more  than  250,000 
copies. 


This  breaks  circulation  records  on  the  Pacific  Coast,  exceeding 
that  of  any  two  other  newspapers. 

Attendance  at  the  P.  P.  I.  Exposition  the  first  three  days  shattered  the  records  of 

the  Chicago  and  St.  Louis  expositions. 


SAN  FRANCISCO  IN  1915 

Affords  an  unequalled  LOCAL  and  NATIONAL  MARKET  to  advertisers 

SAN  FRANCISCO  EXAMINER 


M.  D.  HUNTON 
Eastern  Representative 
220  Fifth  Ave.,  New  York 


W.  H.  WILSON 
Western  Kepresentative 
Hearst  Bldg.,  Chicago 
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THE  PITTSBURG 
PRESS 

Has  the  Largest 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 


^oreitn  AdTertitinf  Repretentaliyet 
I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  Bldf.,  Chicago 


There  is  no  Duplication  or  Substi¬ 
tution  in 

Pittsburg  Leader 
Circulation 

Ask  us  about  the  Pittsburg  Terri¬ 
tory  and  in  what  way  the  Leader  is 
the  important  paper. 

VERREE.  6  CONKLIN 

Foreisn  RepresentatlTos 

Steger  Building,  Chicago 

BrunawicK  Bldg.,  N«w  York 


IN  PITTSBURGH 

Our  Competitors 

Are  amazed  at  the  (rowth  in  Circulation 
and  Advertising  being  made  by 

The  Post  The  Sun 

WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  daily  papers  ever  pub- 
blisbed  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  ever* 
day. 

CONE,  LORENZEN  &  WOODMAN 
Special  RepresentaUvea 
New  York  Detroit  Kansas  City  Chicago 


Get  the  Best  Always 

mt 

^ittfiburg  Bitipatcb 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  BROOKE. 
Brunswick  Building.  New  York 
HORAt  E  M.  FORD, 

People’s  Gas  Building,  Chicago 
H  C  ROOK 

Real  Estate  Trust  Building,  Philadelphia 


In  1914 

New  Jersey’s  leading  Food  Medium 

THE  TRENTON  TIMES 

carried  6,681,626  lines  of  advertising 
Evening  and  Sunday 

502,064  Lines  Food 
Advertisements 

M  Grocery  Stores  on  Thursdays 
A  TWO  CENT  PAPER 

23,000  net  5c.  flat  rate 

150,000  pop.  75  Suburban  Towns 

KELLY-SMITH  COMPANY 
22$  Sth  Ave.,  N.  Y.  Lytton  Bldg.,  Chicago 


- THE  - 

PEORIA  JOURNAL 

Only  evening  paper  in  Peoria  having 
Associated  Press  franchise.  Largest  net 

Said  circulation  in  Peoria.  Member  of  A. 

1.  C.  Carries  more  advertising  than  any 
other  Peoria  newspaper. 

CHAS.  H.  EDDY  CO.,  Representatives 
Fifth  Ave.  Building,  NEW  YORK 
Old  South  Building,  BOSTON 

Peoples  Gas  Building,  CHICAGO 


A’  TOP  O’  THE  WORLD 

Being  obgervatiooB,  pertinent  and  impertinent,  principally  about 
newspaper  advertising  and  advertisers. 


There  are  many  newspaper  men  working  on  small 

PAPERS  in  the  smaller  cities,  who  are  merely  marking  time,  waiting 
for  the  big  opportunity  to  come  along — an  opportunity  that  will  give  them 
a  chance  to  do  something  really  worth  while  and  possibly  make  their  repu¬ 
tations. 

While  they  are  waiting  they  continue  doing  hack  work  in  the  usual  way, 
counting  it  so  much  drudgery  and  because  ot  having  a  limited  circulation, 
refraining  from  exerting  themselves. 

Such  men  are  going  to  finish  just  where  they  started.  There  are  oppor¬ 
tunities  on  every  paper,  every  day,  for  a  man  to  do  something  really  worth 
while  and  put  his  work  where  it  will  mean  something. 

The  small  town  paper,  in  most  cases  is  willing  and  eager  to  get  unusual 
stuff  and  the  man  who  can  produce  it  2md  who  puts  his  best  into  every  story 
he  handles  will  not  long  fail  of  recognition  provided  his  best  is  worthy  of 
attention.  Don’t  get  sloppy  simply  because  your  paper  is  not  the  greatest 
daily  in  the  world. 


Last  week  the  papers  carried  a  thrilling  report 

of  how  the  Prince  of  Wales  had  gone  almost  to  the  firing  line  to  ob¬ 
serve  how  it  was  being  done.  There  have  been  several  similar  reports  of 
the  bravery  of  titled  personages,  Princes,  Dukes,  Grand  Dukes,  Earls  and 
other  dignitaries  who  have  approached  in  bravery  the  million  of  common, 
ordinary  humans  who  form  the  firing  line. 

Being  unacquainted  with  royalty,  and  having  been  raised  in  a  country 
where  one  man  is  just  as  good  as  another  and  generally  thinks  he  is  a 
darned  sight  better,  we  cannot  understand  wherein  these  titled  persons  dif¬ 
fer  from  the  rest  of  humanity,  but  perhaps  common  bravery  which,  in  the 
eyes  of  the  rest  of  us  is  so  ordinary,  is  an  uncommon  and  rare  trait  among 
the  title  bearers,  and  it  is  worthy  of  note  when  one  of  them  does  the  same 
thing  that  ordinary  men  do. 

The  original  titles  now  being  worn  were  mostly  won  by  men  who  were 
leaders  and  who  won  their  titles  by  leading  men  into  danger — but  things 
are  different  now. 

*  *  ♦ 


ASA  RULE  WE  TRY  TO  SUBMIT  GRACEFULLY  to  the  rulings  of 
/a  the  Post  Office  Department  as  to  what  may  or  may  not  be  published, 
but  there  is  a  fervent  wish  in  this  office  that  the  lid  might  be  lifted,  just 
once  so  that  we  might  be  permitted  to  chronicle,  in  a  free-hearted,  untram¬ 
meled  way,  our  really  and  truly  opinion  of  the  unknown  and  unpunished  fat¬ 
head,  who,  perhaps  in  a  spirit  of  idiotic  near  humor,  placed  a  fake  want  ad 
in  New  York  papers  last  week,  causing  some  seven  hundred  little  boys  to 
go  to  the  American  Sugar  Refineries  office  in  Brooklyn,  looking  for  an  of¬ 
fice  boy’s  job  that  didn’t  exist. 

However,  on  sober  second  thought,  perhaps  the  postal  ruling  is  our  sal¬ 
vation,  for  it  is  doubtful  even  if  given  the  sky  for  the  limit,  we  could  find 
words  to  adequately  express  the  contempt  we  feel  for  anyone  who  would 
do  a  trick  like  this. 

♦  *  * 


ONE  OF  THE  MARVELS  OF  MERCHANDISING,  as  mirrored  in 
the  New  York  papers,  is  “McCreery’s  Silks,  Famous  for  Fifty  Years.” 
The  inference  is  that  McCreery’s  Silks  are  exclusive;  that  they  are  manu¬ 
factured  by  or  for  McCreery;  that  they  are  not  found  elsewhere  and  that 
they  are,  at  least  in  the  estimation  of  the  management  of  McCreery’s  su¬ 
perior  to  the  general  run  of  silks. 

And  still,  after  fifty  years  of  standardization;  after  fifty  years  of  building 
prestige,  name,  reputation  and  friendship,  it  is  about  a  bi-monthly  proposi¬ 
tion  to  see  these  goods  advertised  at  greatly  reduced  prices — reductions 
almost  beyond  belief. 

Who  buys  them  at  their  “regular”  prices  and  why! 

4>  »  * 

SAMUEL  HOPKINS  ADAMS’  intimate  and  more  or  less  illuminating 
articles  regarding  the  over-enthusiasm  of  certain  advertisers,  which  are 
being  published  intermittently  in  the  New  York  Tribune,  furnish  pretty 
interesting  reading,  to  say  the  least. 

They  are  being  discussed  not  alone  in  newspapers  and  merchandising 
circles,  but  also  by  the  great  buying  public. 

Some  there  are  who  commend  the  Tribune  for  running  them,  while 
others  seem  to  think  that  it  is  the  wrong  thing  to  do. 

The  way  Mr.  Adams  handles  the  subjects  taken  up  reminds  us  of  a 
story  we  once  heard. 

A  certain  well-known  actress  was  frankly  averse  to  the  use  of  profanity 
and  ^e  members  of  her  company,  respecting  this  whim  of  hers,  refrained 
from  saying  naughty  words  where  she  could  hear  them. 

One  time  her  leading  man,  thinking  she  was  on  the  stage,  was  speaking 
a  few  kind  words  to  a  scene  shifter  and  failed  to  notice  the  star’s  entrance 
to  the  wings. 

She  overheard  what  he  said,  and  he  knew  it  So  he  apologized  to  her, 
something  after  this  fashion:  “I  am  very  sorry  you  heard  what  I  said  to 
that  man.  Sometimes,  when  I  lose  my  temper,  I  am  very  plain  spoken 
and  call  a  spade  a  spade.” 

“Well,”  replied  the  actress,  “from  the  way  you  were  talking  to  that  man 
I  would  think  that  you  would  call  a  spade  a  damned  old  shovel.” 

That  is  just  what  Samuel  Hopkins  Adams  is  doing.  He  is,  perhaps,  a 
wee  bit  blunt;  he  employs  very  few  veiled  allusions,  nor  does  it  take  a 
master  mind  to  discover  who  he  is  writing  about.  He  calls  a  spade  a 
damned  old  shovel. 

Since  the  inauguration  of  his  campaign,  however,  many  of  the  stores  have 
practically  stopped  advertising  “bargains”  and  are  preaching  “values”  in¬ 
stead,  using  their  space  to  emphasize  something  beside  “cut”  prices. 

*  *  * 


Business  men  in  all  lines  are  predicting  a  splendid  revival  of 
things  for  spring.  Wholesale  and  manufacturing  lines  have  had  a 
splendid  line  of  orders  already  and  retailers  are  feeling  much  better  than 
they  have  for  several  seasons. 

This  is  particularly  so  in  women’s  wear,  the  new  styles,  which  are  such 
a  distinct  departure,  practically  compelling  all  women  to  supply  new  out¬ 
fits  throughout. 

Retail  advertising  should  have  a  tremendous  boom  this  spring. 


IN  WESTERN  PENNSYLVANIA 

You  will  make  no  mistake  by  using 

The  Johnstown  Leader 

Member  A.  B.  C. 

The  management  of  this  news¬ 
paper  believes  in  co-operating 
with  national  advertisers. 

S.  C.  LINDENSTEIN,  INC. 

Special  Representative 
18  East  28th  Street  New  York  City 


tBt)C 

|9orfe  ®imcs! 
Daily  and  Sunday 

300,000 


The  Jewish  Morning  Journal 

NEW  YORK  CITY 
(’The  Only  Jenriah  MomlnS  Papor) 

The  amorn  net  paid  everase  dally  drculatlon  o 
The  Jawlah  Mornlag  Journal  for  || A  C9n 
six  monthi  ending  Sept.  30,  1914,  * 

’na  Jewlali  MonUng  Jouanal  apjoya  the  dia- 
tinction  of  having  toe  Targeat  circulalaon  of  any 
Jawiab  paper  among  the  Amerioanized  Jem, 
wUcli  meant  among  the  beat  purchaiing  eie- 
mant  of  the  Jawiah  people. 

Tha  Jawiah  Morning  Journal  printa  more 
HELP  WANTED  ADS. 
than  any  paper  in  tha  dty,  eaoapUne 
ineNaw  York  Wrad. 

1.  8.  WALLIS  &  SON,  Waat’n  Repraaentattvaa 
1M4  Flrot  National  Bank  Bldg.,  ChieaBo 


“A  world  of  facts  lies  outside 
and  beyond  the  world  of  words.” 

Proving  its  circulation  to  be  the  largest 
of  the  better  kind  in  the  New  York  Even¬ 
ing  field,  THE  GLOBE  sella  it  strictly  as 
a  commodity  and  hat  forced  many  of  its 
competitors  to  do  the  same. 

That  is  why  THE  GLOBE  coats 
leas  per  line  per  thousand 

Average  net  paid  circulation  for 

year  ended  January  31,  1915 . 178,557 

Net  paid  circulation  for  January, 

1915  . 178.854 


ff«.mml9( 


**One  paper  in  the  home 

is  worth  a  thousand  on  the  highway** 

THE 

EVENING  MAIL 

goes  into  the  home.  Its  readers  have 
confidence  in  it  and  in  the  advertising  it 
prints,  which  is  one  reason  why  advertis¬ 
ing  in  its  columns  brings  ready  results. 

THE  EVENING  MAIL 
Z83  Broadway,  New  York 


THE  NEW  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 

THE  JOHN  BDDD  COMPANY 
Advertising  Repraaentativei 
New  York  Chicago  St.  Louis 


March  6,  1915 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST. 


785 


TIPS  FOR  THE  AD  MANAGER. 

Sales  Service  Company,  People’s  Gas 
Building,  Chicago,  111.,  is  placing  orders 
with  some  Iowa  newspapers  for  the 
Federal  State  Silverware  Company  of 
Chicago,  Ill.  _ _ 

Van  Cleve  Co.,  Inc.,  1790  Broadway, 
New  York  City,  is  placing  1,400  lines 
three  time  orders  with  a  large  list  of 
newspapers  for  the  Maxwell  Co.  This 
agency  is  also  forwarding  1,500  line 
three  time  orders  with  a  few  papers  for 
T.  G.  Plant  “Queen  Quality  Shoe.” 


Ewing  &  Miles,  Flatiron  Building, 
New  York  City,  are  now  handling  the 
advertising  of  F.  W.  Willard  through 
their  Chicago  office. 


Taylor-Critchfield  Co.,  Brooks  Build¬ 
ing,  Chicago,  Ill.,  is  making  5,000  line 
one  year  contracts  for  the  Firestone  Tire 
and  Rubber  Company,  Akron,  Ohio. 


E.  E.  Vreeland,  Inc.,  350  West  38th 
street.  New  York  City,  is  sending  out 
10  inch  six  time  orders  with  eastern  pa¬ 
pers  for  the  Crown  Corset  Company, 


George  Batten  Co.,  Fourth  Avenue 
Building,  New  York  City,  will  hereafter 
place  the  advertising  for  the  Pompeiian 
Cream  Company. 

J.  T.  Wetherald,  221  Columbus  avenue, 
Boston,  Mass.,  is  putting  out  extra  space 
of  SO  inches,  10  times  for  Pinkham’s 
Vegetable  Compound. 


Tracy-Parry  Company,  Lafayette 
Building,  Philadelphia,  Pa.,  is  handling 
the  newspaper  account  of  the  Dupont 
Powder  Company,  Wilmington,  Del. 


N.  W.  Ayer  &  Son,  300  Chestnut 
street,  Philadelphia,  Pa.,  it  is  reported 
will  shortly  place  1,400  line  orders  with 
.some  large  city  newspapers  for  James 
Dixon  Crucible  Company,  “Dixon  Lub¬ 
ricant,”  Monmouth  street,  Jersey  City, 
N.  J.  This  agency  is  also  reported  to 
be  placing  orders  with  a  selected  list  of 
newspapers  for  Rosenthal  Bros.,  “R.  B.” 
Cigars,  353  East  73d  street.  New  York 
City.  _ 

Taylor-Critchfield  Company,  Brooks 
Building,  Chicago,  Ill.,  will  issue  orders 
to  newspapers  in  selected  sections  for 
the  Tropical  Fruit  Juice  Company, 
“Grape  Smash,”  Chicago,  Ill. 


Bloomingdale  -  Weiler  Advertising 
Agency,  1420  Chestnut  street,  Philadel¬ 
phia,  Pa.,  is  sending  out  orders  to 
Pennsylvania  newspapers  for  the  Roman 
Auto  Company,  249  No.  Broad  street, 
Philadelphia,  Pa. 


It  is  reported  that  Sherman  &  Bryan, 
79  Fifth  avenue.  New  York  City,  will 
place  orders  for  the  Regal  Shoe  Com¬ 
pany,  of  Boston,  Mass.,  about  March 
15th. 


Witt  K.  Cochrane  Advertising  Agency, 
Boyce  Building,  Chicago,  Ill.,  is  for¬ 
warding  1,050  line  2  time  orders  to  some 
W'estern  newspapers  for  the  Kewanee 
Boiler  Company,  Kewanee,  Ill. 


the  advertising  with  large  city  newspap¬ 
ers  for  the  Carbona  Products  Company, 
302  West  26th  street.  New  York  City. 


Richard  A.  Foley  Advertising  Agency, 
Bulletin  Building,  Philadelphia,  Pa.,  it 
is  reported  will  shortly  place  21,800  line 
orders  with  some  Southern  newspapers 
for  Liggett  &  Myers  Tobacco  Company, 
“Star  Chewing  Tobacco,”  St.  Louis,  Mo., 
and  New  York  City. 


It  is  rumored  that  Sherman  &  Bryan, 
79  Fifth  avenue.  New  York  City,  will 
place  newspaper  orders  in  about  six 
weeks  for  Erlanger  Brothers,  “B.  V.  D.” 
Underwear,  65  Worth  street.  New  York 
City. 


W.  H.  H.  Hull  &  Co.,  Tribune  Build¬ 
ing,  New  York  City,  are  sending  out 
orders  to  New  York  City  and  Philadel¬ 
phia  newspapers  for  Dunlap  &  Co., 
“Dunlap  Hats,”  Park  and  Nostrand  ave¬ 
nues,  Brooklyn,  N.  Y. 


H.  K.  McCann  Company,  11  Broad¬ 
way,  New  York  City,  is  placing  orders 
with  New  York  City  newspapers  for 
the  present  for  the  Knox  Hat  Mfg. 
Company,  Grand  ave.,  Brooklyn,  N.  Y. 
This  agency  is  also  reported  to  be  plac¬ 
ing  orders  for  the  Spring  campaign  of 
the  Standard  Oil  Company,  26  Broad¬ 
way,  New  York  City. 


Charles  H.  Fuller  Company,  623  .So. 
Wabash  avenue,  Chicago,  Ill.,  is  issuing 
210  line  1  time  orders  to  a  few  Western 
newspapers  for  the  D.  L.  &  W.  Railroad 
Company,  90  West  street.  New  York 
City. 


Gundlach  Advertising  Company,  Peo¬ 
ple’s  Gas  Building,  Chicago.  Ill.,  is  for¬ 
warding  orders  to  New  York  City  news¬ 
papers  for  Burke  &  James.  Inc.,  “Rexo 
Developing  Paper.”  240  Fast  Ontario 
street,  Chicago,  Ill. 


H.  W.  Kaster  &  Sons  .Advertising 
Company,  Lytton  Building,  Chicago,  Ill., 
is  placing  100  line  5  time  orders  with 
some  We.stern  newspapers  for  L.  C.  Mc¬ 
Lain  Sanitarium.  915  .Aubet  avenue,  St. 
Louis,  Mo. 


Bayer-Stroud  Corporation.  200  Fifth 
avenue.  New  York  City,  is  putting  out 
new  copv  with  newspapers  on  contr.acts 
for  B.  Fischer  ^  Co..  “Hotel  .Astor 
Coffee,  Tea  and  Rice,”  Franklin  and 
Greenwich  streets.  New  York  City. 


H.  H.  Levey,  Marhridge  Building, 
New  York  City,  is  issuing  4  line  orders 
to  Texas  paners  for  the  Htimania  Hair 
Companv,  120  West  29th  street.  New 
York  City. 


Lord  &  Thomas,  Mailers  Building. 
Chicago,  Ill.,  are  sending  out  1.50  line  4 
time  orders  to  some  Western  newspa¬ 
pers  for  J.  T.  Case  Threshing  Machine 
Companv.  “Case  Automobile,”  Racine. 
Wis. 


TO  BOOM  BALTIMORE. 


#  “ABOVE  BOARD  CIRCULATIONS”  # 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula¬ 
tions  and  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants,  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  It  is  secured,  and  where  it  is  distri¬ 
buted. 


ALABAMA. 


News  . Birmingham 

Average  circulation  for  1914:-  Daily,  36,235; 
Sunday,  37,762.  Printed  2,207,884  lines  more  ad¬ 
vertising  than  its  nearest  competitor  in  1914. 

~  ARIZONA. 


GAZETTE— Av.Cir.  6,125 . Phoenix 

CALIFORNIA. 


Examiner  . Los  Angeles 

A.  B.  C.  Audit  reports  show  largest  Morn¬ 
ing  and  Sunday  circulation.  Qreatest  Home 

Delivery.  _ 

BULLETIN  . aan  Francisco 


NEW  YORK. 

EVENING  MAIL . New  York 

COURIER  &  ENQUIRER— ...Buffalo 

OHIO, 

PLAIN  DEALER . ”..... Cleveland 

Circulation  for  January,  lt)15. 

Dally  . 127.062 

Sunday  . 103.153 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 


_  OBOROIA.  _ 

JOURNAL  (Cir.  57,531) . Atlanta 

CHRONICLE  . Augusta 

LEEKjER  . Columbus 

~  ILLINOIS. 

HERALD  . . Joliet 

STAR  (Circulation  21,589)  . Peoria 

IOWA. 


REGISTER  &  LEADER.. Des  Moines 


TIMES  . . . . 

DAILY  DEMOCRAT... 

TIMES-LEADER . 

. . .  .Johnstown 

■  Wilkes-Barre 

SOUTH  CAROLINA. 

DAILY  MAIL . 

BANNER  . 

TIEXAB. 

THE  TIMES-JOURNAL . Dubuque 

EVENING  TRIBUNE.... Des  Moines 

Kssential  to  covering  Des  Moines  and  vicinity. 

LOUISIANA. 

TIMES-PICAYUNE  , . .  .New  Orleans 

■  MARYLAND. 

THE  SUN  . Baltimore 

Has  a  romMnod  nrt  paid  clmilatlon  of  135,000  copies 
dailr,  100,000  of  which  (to  Into  homes  In  Baltimore 
City  and  suburbs. 

_ _ 

P.4TRT0T  (No  Mnndav  T««su«*) . Jarfcson 

.4teraw  9  mo.  1914:  T>allv,  11.042;  Sunday,  12.117, 
Mombor  "ATTW*r1»*an  Npwspaper  Pub,  Ass'n.*' 
“Gilt  Kdeo  Npw^pap<‘r'-.“  and  A.  R.  C 


MINNESOTA. 


TRIBUNE,  Mon  tr  Eve. . .  .^i^neanolis 

]MISiOUW___ 

nn<;T-m<;PATrH  . St  T.01MS 

♦  MONTANA.  ~ 

MINER  . . . Butte 


NEW  JERSEY. 


STAR-TELEGRAM  . Fort  Worth 

Sworn  circulation  orcr  30,000  daily.  Only  daily  In  Fort 
Worth  that  permitted  1912  ejaminatinn  by  Association 
of  American  Advertisers. 


CHRONICLF  .  .  Hou*toi 

The  Chronicle  piarantees  a  circulation  of  35,000  daU, 
and  45,000  Sunday. 


POST . Houston 

Over  92%  city  circulation  to  regular  aub- 
scrlbera  by  carrier.  TTie  “Homo  Paper”  of 
South  Texas,  30,000  guaranteed. 


WASHINGTON. 


POST-INTELLIGENCER  . Seattle 

WISCONSIN. 

PRESS  . Sheboygan 

WYOMING. 

LEADER  . Cheyenne 


CANADA. 


PRESS  (Cir.  7.945) . Anbury  Park  BRITISH  COLUMBIA. 


JOURNAL . . Eliraheth  WORLD . Vancouvei 

PRESS-CHRONICLE .  Pateraon  ONTARIO. 

COURIER-NEWS  . Plainfield  FREE  PRESS . London 


The  following  publishers  guarantee  circulation  and  willingly  grant  any 
advertiser  the  privilege  of  a  careful  and  exhaustive  investigation. 


A.  M.  Sweyd  Company,  Inc.,  16  West 
33d  street.  New  York  City,  is  handling 


New  Orleans  States 

Sworn  Not  Paid  CirculatioB  for  •  MoaHia 
Eadlag  Oct.  1.  Itl4 

33,271  Daily 

Par  P.  O.  Statamant 
Local  paid  circulation  average!  over 
24,000  per  iiiue.  We  guarantee  the  largeit 
whita  homo  circulatloa  in  New  Orleans. 
It  is  less  expensive  and  easier  to  create 
a  new  market  in  a  limited  territory  by 
using  concentrated  circulation.  The 
States  fills  that  need  in  New  Orleans. 

THE  S.  C.  BECKWITH 
SPECIAL  AGENCY 

Sole  Foreign  Sepresem  stives 
I  New  Yarh  Chlcags  St.  Louia 


Small  Ads  and  Editorial  Space  Used 
to  Further  Interests  of  City. 

There  recently  appe.3rcd  in  the  Balti¬ 
more  News  a  page  of  small  ads  under 
the  heading  “Made-in-Baltimore  Prod¬ 
ucts.”  At  the  top  were  these  two 
phrases : 

“Baltimore  consumers  should  help  lo¬ 
cal  industries  by  purchasing  Made-in- 
Baltimore  products. 

“Baltimore  merchants  should  put  them 
in  front  and  push  them.” 

In  the  center  of  the  space  appeared  an 
editorial  entitled  “Loyaltv  to  Baltimore 
and  Made-in-Baltimore  Products.”  This 
editorial,  full  of  ounehes.  urged  that  an 
“I  Can  and  T  Will  Crowd”  get  together 
and  fight  first,  last  and  all  the  time  for 
Baltimore  and  its  interests.  The  kev- 
note  of  the  appeal  is:  “This  community 
must  nroduce,  must  expand  in  ^  manu¬ 
facturing  way,  must  consume,  must 


ILLINOIS 


SKANDINAVEN  . Chicago 


INDIANA. 

THE  AVE  MARIA . Notre  Dame 


NEBRABKA. 


FREIE  PRESSE  (Cir.  128.384)  .Lincoln 


stand  behind  its  products  and  must  not 
only  apply  the  most  scientific,  economic 
and  efficiency  methods  in  manufacturing, 
but  must  also  utilize  the  broadest,  best 
result-getting  mediums  for  publicity,” 


NEW  YORK 


EVENING  NEWS . Buffalo 

BOLLETTINO  DELLA  SERA. 

New  York 

PENNSYLVANIA 

TIMES  . Chester 

GAZETTE  . York 

QUEBEC. 

LA  PRESSE . . . Montreal 


Are.  circ.  1912,  114,371;  '13„  127,722;  ’14,  140,342 


This  advertising  campaign  is  to  pre¬ 
pare  the  public  for  the  Second  Annual 
Made-in-Baltimore  Exposition  which 
will  be  held  in  Baltimore  September  6  to 
29.  1915. 
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AMONGST  THE  AGENCIES. 

Stanley  Clapue,  who  has  for  several 
years  been  the  head  of  the  Clague 
\gency,  of  Chicago,  has  joined  the  Tay- 
lor-Critchfield  Co.  and  will  become  its 
vice-president,  and  the  name  of  that 
firm  has  been  changed  to  the  Taylor- 
Critchfield-Clague  Agency. 

Harry  \V.  Sehl,  of  the  Clague  Agency, 
of  Chicago,  has  opened  a  new  agency  of 
his  own,  and  starts  with  a  number  of 
good  accounts,  including  Pabst  Brew¬ 
ing  Coini)any.  Calumet  Baking  Powder 
Company,  Strombcrg  Motor  Devices 
and  the  Marinello  Co. 


for  nearly  thirty  years,  and  has  now  de¬ 
cided  to  enter  into  business  here  perma¬ 
nently.  The  Hale  Publicity  Company 
has  been  combined  with  the  former  Ali- 
coate  Agency,  the  new  firm  name  being 
the  Ferry-Hale  Publicity  Service. 


H.  Arends.  for  some  time  treas¬ 
urer  of  the  Benjamin  &  Kentnor  Co., 
New  York,  has  resigned. 


played,  made  a  good  showing  in  most 
cities. 

Roughly  estimated  the  net  loss  of  ad¬ 
vertising  in  agate  lines  in  the  total  of 
seven-day  newspapers  was  10  per  cent, 
of  the  business  of  1913,  based  on  the 
reports  as  to  388,000,000  lines.  A  sim¬ 
ilar  estimate  for  the  six-day  papers, 
based  on  a  showing  of  155,000.000  lines, 
was  about  8  per  cent. 


Harry  M.  Graves  has  been  appointed 
director  of  the  merchandising  service 
of  the  Atlas  .\dvertising  .\gency,  of 
New  York. 


The  Chambers  .\gency  of  New  Or¬ 
leans,  La.,  has  been  purchased  by  E.  E. 
Edwards,  of  New  Orleans,  and  S.  O. 
Landry,  of  New  York.  Mr.  Edwards 
was  formerly  in  charge  of  the  Street 
F?ailways  .Advertising  Company  in  New 
Orleans  and  Mr.  Landry  was  formerly 
with  Street  &  Finney  and  the  Hoyt 
Agencies. 

The  Cheltenham  Agency  has  the  Pack¬ 
ard  automobile  account,  which  is  being 
handled  by  Ralph  Estep  of  that  organi¬ 
zation,  who  was  formerly  advertising 
manager  of  that  firm. 

The  .Ankrum  .Advertising  .Agency  of 
Chicagfi  has  opened  a  New  York  office 
in  the  1  ribune  Building  in  charge  of 
Iordan. _ 

The  Tuthill  .Advertising  Agency,  of 
New  A'^ork,  has  added  Robert  Hease, 
formerly  of  the  Corona  Typewriter 
Company,  to  its  staff. 

The  Doolittle  Advertising  Company, 
of  Detroit,  Mich.,  has  closed  up,  its  ac¬ 
counts  having  been  taken  over  by  the 
Louis  A.  Pratt  .Advertising  Company, 
and  -A.  H.  Doolittle  has  been  made  ad¬ 
vertising  manager  of  the  Zenith  Carbu¬ 
reter  Company. 

S.  P.  Frod  and  Morris  L.  Bull  have 
recently  joined  the  service  department 
of  the  H.  E.  Lesan  .Advertising  Agency, 
New  York. 

The  .Alicoate  .Advertising  .Agency,  of 
.San  Diego,  Cal.,  has  been  purchased 
outright  by  Douglass  H.  Ferry.  The 
former  owner,  John  W.  .Alicoate,  has 
definitely  retired  from  the  advertising 
business  in  San  Diego.  Ferry  has  made 
San  Diego  his  principal  headquarters 


AD  FIELD  PERSONALS. 

Sam  E.  Leith,  special  representative 
of  the  Holland  publications,  has  suc¬ 
ceeded  F.  L.  E.  Gauss  as  chairman  of 
the  Entertainment  Committee  of  the 
.Advertising  Men’s  League  of  New 
York.  _ 

Hodge  Jones,  who  has  been  the  act¬ 
ing  editor  of  the  Shenandoah  (Iowa) 
W’orld  a  number  of  years,  has  resigned 
his  position  and  accepted  one  as  adver¬ 
tising  man  for  the  Ratekin  seed  house 
of  Shenandoah. 


Frank  S.  Sims,  formerly  associate 
editor  of  Timken  Magazine,  is  now  its 
editor,  and  ad  manager  of  the  Timken 
Companies. 


LAST  YEAR’S  LOSS  OF  ADS. 


PUBLISHER’S  NOTICE. 

Subfcription:  Two  Dollari  •  year  in  the 
United  States  and  Colonial  Posteaiiona,  $2.50 
a  year  in  Canada  and  $3.00  foreign. 

It  ia  suggested  that  the  publication  should 
be  mailed  to  the  home  address  to  inauto 
prompt  delivery. 

The  Editor  and  Publisher  page  aontaina 
C72  agate  lines,  168  on  four. 

The  columns  are  13  picas. 

Advertising  will  not  be  accepted  for  the 
first  three  pages  of  the  paper. 

Advertising  Rates;  Transient  Display  25c. 
an  agate  line. 

Liberal  discounts  are  allowed  on  either 
lime  or  space  contracts. 

Smalt  advertisements  under  proper  classi¬ 
fication  will  be  charged  as  follows:  For  Sale 
and  Help  Wanted  fifteen  cents  a  line;  Busi¬ 
ness  Op^rtunity  and  Miscellaneous  ten  cents 
a  line,  and  Situations  one  cent  a  word;  see 
classified  pages. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands: 

New  York— World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building),  33 
Park  Row:  The  Woolworth  Building,  Times 
Building,  Forty-second  street  and  Broadway, 
at  basement  entrance  to  Subway;  Brentano’s 
Book  Store,  Twenty-sixth  street  and  Fifth 
avenue,  and  Mack's,  opposite  Macy’s  on 
Thirty-fourth  street. 

Philadelphia — L.  G.  Rau,  7th  and  Chestnut 
streets. 

Pittsburgh— Davis  Book  Shop,  416  Wood 
street. 

Washin^on,  D.  C — Bert  E.  Trenit,  511 
Fourteenth  street,  N.  W. 

Chicago — Post  (Office  News  Co.,  Monroe 
street. 

Cteveland — Schroeder’s  News  Store,  Su¬ 
perior  street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  69  lameu 
street,  W, 

San  Francisco — R.  J.  Bidvell  Co,  742  Mar¬ 
ket  street. 


Sphinx  Club  March  Dinner. 

The  March  dinner  of  the  Sphinx  Club 
will  be  held  next  Tuesday.  The  speak¬ 
ers  will  be  Hon.  Dudley  Field  Malone, 
Collector  of  the  Port  of  New  York; 
Dr.  Edgar  Fahs  Smith,  prevost  of  the 
University  of  Pennsylvania,  and  Sen¬ 
ator  Oscar  W.  Underwood,  of  Alabama. 
With  three  such  noted  speakers  it  is 
expected  there  will  be  a  very  large  at¬ 
tendance,  as  each  one  of  them  is  said 
to  have  an  important  and  timely  mes¬ 
sage  to  deliver. 


Mail  Order  Journal  Gives  Interesting 
Figures  and  Predicts  Pros¬ 
perity  Soon. 

Basing  its  opinion  upon  an  exhaustive 
study  of  the  1914  records  of  daily  news¬ 
paper  advertising  the  Mail  Order  Jour¬ 
nal  of  Chicago  expresses  the  opinion  that 
1915  will,  barring  unforseen  events  of 
adverse  character,  be  a  banner  year  for 
newspaper  advertising.  The  Journal 
prints  nearly  five  pages  of  detailed  re¬ 
ports  of  six  and  seven-day  papers  in 
agate  lines  showing  the  increase  or  de¬ 
crease  in  1914  ar  compared  with  1913. 

The  Journal  reaches  the  conclusion 
that  “the  comparative  statistics  of  ad¬ 
vertising  as  carried  by  prominent  news¬ 
papers  must  be  considered  highlv  satis¬ 
factory  and  very  encouraging  for  the 
future.  Some  papers  show  even  substan¬ 
tial  gains  over  1913.  .A  good  number  of 
those  papers  which  report  declines  could 
have  shown  quite  substantial  gains  had 
they  not  cared  more  than  ever  before 
about  the  cleanness  of  their  advertising 
pages.” 

The  tables  printed  in  the  Journal  show 
that  the  leading  seven-day  newspapers 
of  New  York  City  without  exception 
lost  advertising,  but  that  three  of  the 
six-day  papers  of  the  metropolis  gained. 
There  were  notable  losses  in  Chicago, 
T.os  .Angeles,  San  Diego.  Balitmore,  St. 
Paul.  Cleveland.  Memphis.  Houston  and 
other  cities,  and  less  notable  gains  in 
New  Orleans.  Philadelphia.  Milwaukee, 
Minneapolis.  Boston,  Washington,  D.  C., 
and  elsewhere  by  seven-day  papers. 

Tn  the  list  of  six-dav  papers  those  of 
New  York,  Newark.  N.  J..  San  Diego, 
I-os  .Angeles  and  Cincinnati  were  hard¬ 
est  hit.  but  the  number  compared  with 
those  that  gained  throughout  the  coun¬ 
try  was  relatively  small. 

Classified  advertising  everywhere 
seems  Jo  have  suffered  most  and  foreign 
advertising  next.  T.ocal  advertising,  dis- 


STRIKING  NEWSPAPER  ADS. 

Thomas  Bros.,  Delphi,  Carroll  Coun¬ 
ty,  Ind.,  are  using  large  space  in  In¬ 
dianapolis  newspapers  to  announce  that 
their  sausage  will  either  be  trademarked 
with  special  tags  or  put  up  in  cartons 
bearing  their  name.  This  move  to  trade¬ 
mark  and  advertise  their  product  was 
brought  about  by  unscrupulous  packers 
imitating  their  product  by  using  the 
same  kind  of  casings  and  duplicating  in 
appearance  Thomas’  smoked  sausage. 
This  shows  that  advertising  is  the  only 
way  to  protect  a  good  product. 


•A  new  appeal  is  being  made  in  the 
latest  newspaper  copy  on  Lea  &  Perrins 
Sauce  in  the  form  of  different  kinds  of 
recipes.  One  piece  of  copy  describes 
an  appetizing  way  of  making  “Chicken 
a  la  King.”  Each  piece  of  copy  gives 
a  different  recipe. 


Johnson  &  Johnson,  New  Brunswick, 
are  using  large  space  in  newspapers  to 
de.scribe  fully  their  various  Red  Cross 
Products,  such  as  “Liquid  Synol.  John¬ 
sons’  Shaving  Cream  and  Johnson’s 
Baby  Powder.”  The  copy  is  of  an  edu¬ 
cational  character,  showing  that  it  is 
now  necessary  to  go  into  details  about 
preparations  for  the  skin. 


The  new  newspaper  campaign  on 
Pioneer  Minced  Sea  Clams  was  so  suc¬ 
cessful  in  Chicago  that  the  same  copy 
is  now  being  used  in  Philadelphia.  The 
.Sea  Beach  Packing  Works  of  Aberdeen, 
Wash.,  have  found  concentrated  adver¬ 
tising  through  newspapers  ,the  best 
means  to  strengthen  their  distribution. 


The  Sent-A-Nel  Remedies  Co.,  Inc., 
Covington,  Ky.,  is  using  large  space  in 
the  newspapers  to  introduce  Senta-a-Nel 
Laxative  Tablets.  The  copy  is  illus¬ 
trated  with  a  large  hand  holding  out  a 
package  on  which  is  lettered  in  bold 
type  “Made  in  America.” 


A  great  deal  of  attention  is  being  at¬ 
tracted  by  the  strong  newspaper  copy 
that  is  being  used  to  sell  Kaffee  Hag, 
the  Caffeine  free  coffee  that  is  being 
introduced  by  the  Kaffee  Hag  Corpora¬ 
tion  of  New  York. 


A  PUBLICATION  ON  THE  NEWS-STAND 
SAVES  MANY  FROM  THE  JUNK  PILE 
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HAN  BROTHERS 
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Daily 

Weekly 

Monthly 
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Builders 
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Display 
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Publisher's  Representative 


WARD,  ROBERT  E. 

Brunswick  Bldg.,  New  York 
Advertising  Bldg.,  Chicago. 


ANDERSON,  C.  J,  SPECIAL 
AGENCY 

Marquette  Bldg.,  Chicago,  III 
TeL  Cent.  1112 


JOHN  M.  BRANHAM  CO. 
Brunswick  Bldg.,  N.  Y.;  Mailers  Bldg-. 
Chic.;  Chemical  Bldg.,  St  Louis. 


BROOKE,  WALLACE  G., 

225  Fifth  Ave.,  New  York  City 
TeL  4955  Masson  Sq. 


BUDD,  THE  TORN.  COMPANY 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.,  Chemical  Bldg.,  St  Lauia. 


CONE.  LORENZEN  &  V/OOD- 
MAN 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave 
New  York  Office,  1  W.  34th  St 


KEATOR,  A.  R. 

601  Hartford  Bldg.,  Chicago,  Ill 
Tel.  Randolph  6065. 

171  Madison  Av.,  New  York. 


NORTHRUP,  FRANK  R. 

225  Fifth  Ave.,  New  York. 
Tel.  Madison  Sq.  2042. 


O’FLAHERTY’S  N.  Y.  SUBURB 
LIST 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO. 

747-8  Marquette  Bldg.,  Chicago;  200 
Fifth  Ave.,  New  York;  40  Brom- 
field  St.,  Boston. 


VERREE  &  CONKLIN,  Inc. 

225  Fifth  Avenue.  New  York. 
Tel.  Madison  Sq.  962. 


Advertising  Agents 


AMERICAN  SPORTS  PUB.  CO., 
21  Warren  St.  New  York. 
TeL  Barclay  7095. 


COLLIN  ARMSTRONG.  INC. 
Advertising  &  Sales  Service, 
115  Broadway,  New  York. 


BRICKA,  GEORGE  W.,  Adv.  Agent 
114-116  East  28th  St.  New  York. 
TeL  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  ft  CO. 

26-28  Beaver  St.,  New  YorL 
Tel.  Broad  3831 


HOWLAND,  H.  S.  ADV.  AOCY, 
Inc. 

20  Broad  St,  New  York. 

Tel.  Rector  2573. 


GUENTHER-BRADFORD  &  CO, 
Chicago,  IlL 


THE  BEERS  ADV.  AGENCY, 
Latin-American  "Speciclista.** 
Main  Offices,  Havana,  Cuba. 
N.  Y.  Office  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 

Specialists  on  Export  Advertising, 

Chicago,  IlL 
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WORLD  BUILDING 


CABLE  ADDRESS: 

“DUPLEX,  BATTLE  CREEK” 

(  LIEBER’S 

CODES:  <  A.  B.  C.  Sth  EDITION 
I  WESTERN  UNION 


Duplex  Printing  Press  Co. 

MANUFACTURERS  OF  THE 

DUPLEX  WEB  PERFECTING  FLAT 
BED  AND  ROTARY  PRESSES 


Battle  Creek,  Michigan,  U.  S.  A. 


I.  L.  STONE,  Chairman  of  the  Board 


ROBERT  HOE,  President 
ARTHUR  PACK,  Vice-President 
I.  K.  STONE,  Secretary 
C.  G.  MECHEM,  Treasurer 


Dear  Mr. 


New  York,  March  6,  1915, 


Seeing  is  believing,  and  the  proof  of  a  printing  press  is 
not  what  someone  tells  you  about  it,  good  or  bad,  but  the  papers  it 
produces. 

The  DETROIT  TIMES  is  equipped  throughout  with  the  Duplex 
Company  machinery.  It  was  not  chosen  by  guess,  or  because  of  what  our 
competitors  had  to  say  about  us,  although  this  may  have  helped* 

It  was  chosen  by  Mr.  Sohermerhorn,  Publisher  of  the  TIMES,  after  a 
personal  investigation  and  a  study,  first  hand,  of  our  factory.  Not 
satisfied  to  rely  entirely  upon  his  own  judgment,  he  had  his  mechanical 
experts  make  an  independent  investigation.  They  examined  the  press 
piece  by  piece.  They  examined  and  tested  each  machine,  with  the  result: 

The  DUPLEX  TUBULAR  One-plate-to-the-page  press  is  now 


printing  THE  DETROIT  TIMES. 

Metal  pot,  casting  boxes,  matrix  roller,  mechanical 
compressor  steam  tables — all  came  from  the  DUPLEX  factory. 

Do  not  purchase  from  the  DUPLEX  because  Mr.  Schermerhorn  had 
the  strength  of  his  convictions.  See  for  yourself.  Mr.  Sohermerhorn 
has  asked  me,  on  his  behalf,  to  extend  to  you  a  cordial  invitation 
to  visit  THE  TIMES. 

•  Very  sincerely, 

ROBERT  HOE, 

President. 


P.  S.  The  reason  no  other  press  builders  manufacture 
TUBULAR  One-Plate-to-one-page  Presses  and  Mechanical  Compressor  Steam 
Tables  is  because  we  have  them  absolutely  protected  by  strong  patents. 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST, 


March  6,  1915 


THE  GOSS  “HIGH  SPEED  STRAIGHTLINE”  OCTUPLE  PRESS 


LET  US  SEND  YOU  A  COPY  OF  OUR  BOOKLET 

“Users  of  GOSS  Presses” 


THE  GOSS  PRINTING  PRESS  CO 


NEW  YORK  OFFICE 
Metropolitan  Building,  No.  i  Madison  Ave. 


MAIN  OFFICE  and  WORKS 
i6th  Street  and  Ashland  Ave.,  CHICAGO,  ILI 


